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STONE  DEFENDS  PRESS. 

KANSAS  EDITORS  LISTEN  TO  A 
SPIRITED  AND  IMPRESSIVE 


-7-  -  HE  JUGGLED  MILLIONS. 

E.  G.  LEWIS  TELLS  THE  STORY 
OF  HIS  AMAZING  CAREER 


ADDRESS  AT  LAWRENCE. 


AS  A  PUBLISHER. 


General  Manager  of  the  Associated 
Press  Answers  Some  of  the 
Charges  Brought  Against  It — De> 
dares  That  Neither  Large  Inter¬ 
ests  Nor  Advertisers  Control  the 
Newspapers — Not  Commercialized,  i 
Taking  Luke  xii;:i8  as  his  text,  Mel- | 
ville  E.  Stone,  general  manager  of  the 
Associated  Press,  preached  a  se.'mon  on 
the  old  moralities  to  the  members  of 
the  Kansas  State  Editorial  .Association, 
in  session  at  Lawrence  this  week. 

■‘American  Journalism'’  was  the  topic 
of  his  address,  and  Mr.  Stone  remarked 
that  the  liberty  of  the  press  had  been 
achieved  following  a  struggle  of  two 
centuries — a  struggle  l)egun  by  John 
Milton  and  culminating  in  the  first 
amendment  to  the  constitution  of  the 
United  States. 

He  cited  Hobhouse,  the  R'itish  con¬ 
tributor  to  the  .\tlantic  Monthly;  De 
Tocqueville  PobyedonotsefT,  the  Russian 
reactionary,  and  Senator  La  Eollette  as 
criticizing  the  press  and  charging  that 
it  is  under  the  contnjl  of  corrupt  in¬ 
terests  and  its  advertisers.  He  related 
how  Jay  Gould  once  owned  a  New  York 
daily  and  after  a  short  career  with  it 
was  glad  to  sell  it  at  a  greatly  reduced 
price,  and  that  he  himself  declined  an 
offer  from  Cyrus  W.  Field  of  a  half 
interest  in  the  Mail  and  Express,  to  be 
paid  for  out  of  its  earnings,  ^[r.  Stone 
said  in  part: 

M.VJORITY  OF  XEWSP.VPKIl.S  AUE  LECITt- 
MATEI.Y  CO.XDUOTF.I). 

“I  know  a  limited  number  of  news¬ 
papers  in  this  eountry  which  are  to-day 
owned  by  large  interests,  but  the  number 
is  very  small  and  tlie  i)apers  are  entirely 
ineon.-equential  and  praetieally  powerless 
to  accomplish  nn.vthing  of  evil  for  their 
proprietors.  Xine-tenths  of  ihe  Amer¬ 
ican  newspa|)ers  are  conducted  for  the 
imrposo  of  making  money  for  their  pro- 
l)rietors  hy  legitimate  means — through 
subscriptions  and  advertising. 

“While  the  last  thing  in  the  world 
which  I  propose  to  do  is  to  claim  perfec¬ 
tion  for  the  American  newspaper,  yet  I 
do  not  think  that  the  charge  that  as  a 
body  the  new.spaper  editors  in  this  coun¬ 
try  are  trying  to  mislead  the  electorate, 
or  that  they  are  engaged  in  any  sinister 
design,  is  true.  With  rare  exceptions  they 
are  honest  and  conscientious,  and  what¬ 
ever  failings  they  have,  1  believe,  lean  to 
virtue’s  side. 

At.I.FXlED  rONTBOI.  OF  I.ARGE  ADVERTISERS. 

writer  attempting  to  prove  that 
they  are  improperly  Influenced,  ■>et's  up 
the  claim  that  they  are  under  the  con¬ 
trol  of  large  advertisers.  This  certainly 
cannot  mean  that  what  are  known  as  ‘the 
interests’  are  influencing  them,  because 
notoriously  ‘the  interests’  do  not  adver¬ 
tise  in  the  daily  newspapers. 

“The  writer,  then,  is  forced  to  say. 
that  editors  are  supressing  suicides  and 
scandals  at  the  request  of  the  proprietor-s 
of  department  stores,  and,  finally,  he 
thinks  that  this  suppression,  although 
(Continued  on  page  4.) 


Delaware  Syndicate  Buys  Another. 

A  large  interest  in  the  Wilmington 
(Del.)  Sunday  Star  has  been  purchased, 
it  is  said,  by  the  same  syndicate  headed 
which  recently  purchased  the  Wilming¬ 
ton  Evening  Journal.  Tt  is  rumored 
that  the  Star  will  be  made  a  daily. 


Edward  Wisncwski  has  been  appoint¬ 
ed  business  manager  of  the  Cincinnati 
Commercial-T  ribune. 


OGDEN  PAPER  IN  NEW  HANDS. 

Morning  Examiner  Sold  to  a  Com¬ 
pany  Headed  by  M.  S.  Browning. 

The  Ogden  (Utah)  Morning  Ex- 
amintr  has  been  sold  to  a  company  or¬ 
ganized  by  local  business  men  for  the 
purpi-ise  of  acquiring  it.  The  company 
has  a  capital  stock  of  $o0,00l).  Its  offi¬ 
cers  are  as  follows;  M.  S.  Browning, 
president;  F.  J.  Kiesel,  vice-president; 
LeRoy  Armstrong,  secretary,  and  Otto 
P.  Meckes,  treasurer.  These,  together 
with  \.  L.  Brewer,  P.  J.  Moran  and  J. 
U.  Eldredge,  will  compose  the  board  of 
directors. 

LeRoy  .Armstrong,  formerly  connected 
with  the  Herald-Republican  of  Salt 
Lake  City,  will  act  as  managing  editor 
and  editor-in-chief ;  E.  T.  Spencer,  for¬ 
merly  employed  with  the  Examiner,  will 
act  as  night  editor,  and  .A.  W.  Hadley, 
formerly  with  the  Herald-Republican,  is 
employed  as  city  editor;  C.  E.  Hook 
is  in  charge  of  the  advertising  depart¬ 
ment,  and  Henry  Eckhardt  is  bookkeeper 
and  general  office  man, 


Nathan  Frank  Obtains  Lewis  Interest 
for  $40,000. 

Judge  McPherson  in  the  United  States 
District  Court  on  Thursday  approved  j 
the  recommendation  of  the  referee  in  1 
bankruptcy  that  the  offer  of  Nathan 
Frank  of  $40,000  for  the  interest  of  E. 
G.  Lewis  in  the  St.  Louis  Star  be  ac¬ 
cepted.  This  brings  to  an  end  a  long  pe¬ 
riod  of  litigation  over  the  ownership  of 
this  property.  It  is  understood  that  Mr. 
Frank  and  his  b-other  .Augustus  will 
now  develop  the  property.  , 

The  rumor  that  Mr.  Hearst  was  ne¬ 
gotiating  for  the  purchase  of  the  Star 
was  officially  denied  yesterday  by  a  rep¬ 
resentative  of  the  publisher. 

Except*  Paper  and  Pulp. 

Senator  McCumber’s  bill  for  the  re¬ 
peal  of  the  Canadian  reciprocity  law, 
which  was  favorably  reported  from  the 
Senate  Finance  Committee  last  week, 
excepts  from  the  repeal  the  section  re¬ 
lating  to  the  importation  of  pulp,  pulp 
wood  and  paper, 


Started  His  First  Magazine  With  a 
Cash  Capital  of  $1.25,  and  at  the 
Time  Fraud  Order  Was  Issued 
Was  Handling  Immense  Sums — Re¬ 
ceived  as  High  as  22,000  Letters 
a  Day  from  Investors  and  Others. 
E.  G.  Lewis,  the  St.  Louis  newspaper 
and  magazine  publisher,  who  is  charged 
with  using  the  mails  to  defraud,  took 
the  witness  stand  in  the  United  States 
District  Court  in  that  city  on  Monday 
and  began  the  recital  of  the  story  of  his 
meteoric  carec". 

i  He  told  the  court  how  he  started  his 
1  first  magazine  on  a  cash  capital  of  $1.25, 

:  and  turned  it  over  so  many  times,  in- 
j  creasing  his  credit  as  well  as  income  on 
each  turn  of  the  wheel,  that  at  last  he 
was  handling  millions  of  dollars  an¬ 
nually. 

-After  he  had  been  engaged  in  the  pub¬ 
lishing  business  a  few  years,  and  had 
been  compelled  to  enlarge  his  rented 
plant  several  times,  he  finally  decided  to 
j  build  his  own  plant.  Realizing  that  city 
j  property  was  improving  westward,  he 
;  erected  a  building  beyond  the  city  lim- 
I  its,  where  University  City  has  since 
1  grown. 

'  RESULT  OF  FRAUD  ORDER. 

He  then  recited  the  success  of  his 
business,  declaring  its  downfall  began 
with  the  issuance  of  the  fraud  order  by 
the  Post  Office  Department  in  1905.  All 
.  his  mail,  the  witness  said,  was  returned 
to  the  senders  bearing  the  word  “Fraud¬ 
ulent"  stamped  in  red.  Before  this,  he 
i  said,  he  was  receiving  3,000  to  22,000 
;  letters  a  day.  As  a  result  of  the  fraud 
i  order  Lewis  said  he  lost  $190,000  in  ad- 
:  vertising  contracts  and  his  banking  cred- 
I  it  was  cut  off. 

When  the  People’s  Bank  stopped  busi- 
'  ness  in  1905  and  a  receiver  was  appoint- 
;  ed,  Lewis  testified  that  he  called  a  meet¬ 
ing  of  the  stockholders  and  proposed 
I  the  exchange  of  their  stock  for  stock  of 
■  the  publishing  company  with  a  $2,300,- 
i  000  increase  in  its  capitalization.  He  took 
j  the  responsibility  of  any  losses  that 
)  might  result  to  the  stockholders  in  the 
I  adjustment  of  the  affairs  of  the  bank, 
i  he  said,  and  gave  them  his  notes  to  se- 
!  cure  them  to  the  full  amount  of  the  in¬ 
creased  capitalization. 

SUBSCRIBERS  SWAP  STOCK. 

Lewis  testified  that  19,000  subscribers 
of  the  People’s  Bank  changed  their  stock 
for  an  equal  number  of  shares  of  the 
Lewis  Publishing  Co.  When  the  bank 
was  liquidated  on  a  basis  of  eighty- 
seven  cents  on  the  dollar,  he  said,  he 
made  up  the  other  thirteen  cents  and 
(Continued  on  page  2.) 


American  Not  Punished. 

In  an  opinion  filed  on  last  Saturday 
Judge  E.  Henry  Lacombe.  of  the  United 
States  District  Court,  denied  the  appli¬ 
cation  of  the  New  York  Times  Co.  to 
punish  the  Star  Co.,  publisher  of  the 
New  York  American,  on  charges  of  con¬ 
tempt  for  violation  of  an  injunction 
issued  hy  Judge  George  C.  Holt  re¬ 
straining  the  defendant  from  printing 
an  account  of  Amundsen’s  journey  to 
the  South  Pole. 
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{Continued  from  page  1.) 

saved  the  subscribers  from  loss  by  giv¬ 
ing  them  their  full  allotment  of  Lewis 
Publishing  Co.  shares. 

Jn  liHl.'i,  he  said,  letters  of  the 

I^wis  Publishing  Co.  were  held  up  in 
the  post  office.  In  October  of  the  same 
year  300,000  copies  of  the  Woman's 
Farm  Journal  were  held  up.  He  did  not 
learn  of  this  until  five  weeks  later,  he 
said.  He  then  had  to  refund  $12,000 
taken  in  for  advertising  in  the  sup¬ 
pressed  issue,  and  many  advertising  con¬ 
tracts  were  broken  as  a  result  of  the 
seizure. 

.■\fter  this,  Lewis  said,  he  and  two 
other  officials  of  the  company  were  in¬ 
dicted  on  charges  of  sending  out  mail 
in  excess  of  the  Government  regulations. 
These  indictments  were  quashed  after 
standing  three  years. 

George  W.  Haumhoff,  a  former  street 
railway  official,  testified  that  the  effect 
of  Lewis  taking  hold  of  the  University 
City  tract  was  to  enhance  greatly  the 
value  of  not  only  that  tract  Imt  all 
property  within  a  mile  and  a  half  of 
University  City. 


TOOK  POISON  FOR  MEDICINE. 

Harry  Dayton,  Veteran  Newspaper 
Reporter,  Dead  by  His  Own  Mistake. 

Harry  Dayton,  a  reporter  on  the  staff 
of  the  New  York  Evening  Journal,  died 
at  his  home  on  Monday  of  poisoning  by 
carliolic  acid,  which  he  took  by  mistake. 
Mr.  Dayton  had  been  ill  for  three 
months,  although  he  remained  at  work 
most  of  the  time.  His  eyes  and  his 
throat  were  both  affected. 

While  preparing  to  go  to  work  Mon¬ 
day  morning  he  started  to  take  a  dose 
of  medicine.  He  did  not  have  his  eye¬ 
glasses  <'n  .and  mistook  a  bottle  of  car¬ 
bolic  acid  for  the  remedy  he  was  after. 
Mr.  Dayton  lived  till  3  o’clock  in  the 
afternoon.  He  had  been  a  reporter  for 
twenty-five  years.  He  was  in  his  fifty- 
fourth  year. 

NEW  PUBLICATIONS. 

Coshocton,  O. — The  Coshocton  Times 
announces  that  arrangements  have  been 
made  to  change  the  paper  to  a  morning 
daily. 

Lodi,  Cal. — The  Lodi  Post,  a  weekly 
newspaper,  will  be  launched  by  J.  J. 
Thompson,  an  old  newspaper  man,  about 
.April  20. 

S.VLiSBURY,  N.  C. — Salisbury  is  to  have 
another  newspaper,  a  weekly,  called  the 
Pioneer.  C.  E.  Mills  will  be  the  pub¬ 
lisher. 

Brenham.  Tex. — 3he  first  issue  of 
the  Brenham  Daily  Banner  made  its  ap¬ 
pearance  last  week.  Frank  Eberle,  late 
of  Houston,  is  the  editor. 

Ninety-three  Year*  Old. 

The  Southern  Recorder,  formerly  the 
Durham  Recorder  and  the  oldest  weekly 
in  North  Carolina,  celebrates  its  93d 
birthday  by  entering  the  agricultural 
field.  The  first  issue  contains  a  number 
of  contributions  that  will  be  of  interest 
to  every  Southerner.  President  W.  W. 
Finley,  of  the  Southern  Railway,  has 
written  an  interesting  article  on  “How 
Railways  Promote  Farming.”  The 
Piedmont  section  of  the  State  is  repre¬ 
sented  with  a  large  photograph  of  a 
tobacco  field  on  the  first  page.  Foy 
Vause  is  the  manager  of  the  paper. 


The  Independence  (Mo.)  Democrat 
has  suspended  publication.  Lack  of 
support  is  given  as  the  reason. 


ITS  BONDS  OVERSUBSCRIBED. 


International  Typesetting  Machine 

Co.  Starts  Out  With  Plenty 
of  Capital. 

Herman  Bidder,  as  president  of  the 
International  Typesetting  Machine  Co., 
announces  that  substantial  progress  has 
been  made  in  the  work  of  organizing 
and  financing  the  company  and  in  the 
preliminaries  of  installing  machinery 
for  the  manufacture  of  linotypes  and 
supplies. 

The  offer  of  $.')i>O,0<)0  in  iKunls  of  the 
company  has  be:n  oversubscribed  in 
cash.  The  date  of  .April  1,  1912,  was 
fixed  for  the  payment  of  the  first  instal¬ 
ment  of  2.‘>  per  cent,  upon  these  bonds, 
hut  nearly  tlie  whole  louO.tMlO  has  b.en 
paid  in  full. 

Permanent  quarters  have  been  ac¬ 
quired  from  the  New  York  Dock  Co. 
near  Furman  and  Montague  streets, 
Brooklyn,  and  the  factory  is  in  the 
c.iurse  of  erection  there,  with  a  floor 
space  of  90.0<>«  square  feet.  The  making 
of  tools  and  machinery  and  the  installa¬ 
tion  of  the  mechanical  plant  have  been 
pu  su.d  energetically  in  temporary  quar¬ 
ters. 

It  is  expected  that  matrices,  space 
bands  and  all  other  supplies  on  linotype 
machines  will  be  ready  for  delivery  in 
October  of  this  year,  and  that  a  sub¬ 
stantial  equivalent  of  the  No.  5  Mer- 
genthaler  machine  will  be  ready  for  de¬ 
livery  on  January  1  next,  and  that  the 
small  .Amalgatype  machine  will  be  for 
sale  shortly  afterward. 


WILL  DRINK  NO  MORE. 

An  Illinois  Citizen  Advertises  the  Fact 
in  a  Newspaper. 

The  following  advertisement  was 
printed  recently  in  a  Belleville,  Ill.,  news¬ 
paper  : 

NOTICE. 

I  wish  to  apologize  for  any  transgres- 
.«ion.s  I  may  have  been  guilty  of  while 
under  the  influence  of  liquor,  and  if  my 
friends  will  forgive  these  transgressions. 
1  will  never  again  touch  a  drop  of  intoxi¬ 
cating  iiquor.  Christ.  Deviso.n. 

When  Denison  was  asked  why  he 
published  the  notice  he  said; 

"It's  just  this  way,  whenever  I  take  a 
drink  I  try  to  make  the  distilleries  put 
on  a  night  shift,”  he  said.  “That  notice 
goes.  Half  the  time  I  don’t  remember 
insulting  persons  when  I’m  drinking,  so 
1  Ill  putting  this  advertisement  as  a  gen¬ 
eral  apology  for  my  past  actions  and  as 
a  pledge  of  good  conduct  in  future.” 


Planning  Home  for  Editor*. 

Final  arrangements  for  building  an 
editors’  home  at  Medicine  park  in  the 
Wichita  Mountains,  near  Lawton,  Okla., 
will  be  completed  at  the  annual  meeting 
of  the  Oklahoma  Press  Association  at 
Muskogee,  May  24  and  2-5.  Publishers 
throughout  the  State  have  been  asked 
to  donate  advertising  space,  the  proceeds 
of  which  will  go  toward  building  the 
home. 


Seattle  Time*  Will  Build. 

The  Times  Printing  Co.  has  pur¬ 
chased  the  triangular  block  bounded  by 
Fourth  and  Fifth  avenues,  Olive  and 
Stewart  streets,  Seattle,  and  will  erect  in 
the  immediate  future  a  modern  news¬ 
paper  home.  The  structure  will  be  six 
stories  in  height  and  will  be  built  of  steel 
and  concrete.  The  site  is  located  in  the 
heart  of  the  business  district. 


Newspaper  men  are  barred  as  lodgers 
at  the  Y.  M.  C.  A.  of  St.  Paul.  They 
have  been  classed  as  undesirable  guests 
by  the  house  committee. 


SPHINX  CLUB  DINES. 

Arthur  Bri*bane  Gue*t  of  Honor 
at  Clo*ing  Function  of  the  Season 
— Noted  Editor  Urge*  New*  and 
Advertising  Writer*  to  Be  Brief — 
Collin  Armstrong  Elected  Presi¬ 
dent  for  the  Ensuing  Year. 

The  Sphinx  Club’s  last  dir.ncr  of  the 
season,  held  at  the  Waldorf  on  Tuesday 
evening,  was  attended  by  more  than 
three  hundred.  .Arthur  Brisbane,  editor 
of  the  New  York  I-ivening  Journal,  was 
the  guest  of  honor.  Collen  .Armstroiig, 
president  of  the  Collen  .Armstrong  .Ad¬ 
vertising  .Agency,  presided  as  toastmas- 
te‘.  Introducing  the  chief  speaker  of 
the  evening,  he  said  in  part : 

"Mr.  Brisbane  does  not  need  an  intro¬ 
duction  to  this  audience  any  more  than 
he  does  to  the  hundreds  of  thousands 
that  he  reaches  daily  all  over  this  coun¬ 
try,  and,  in  fact,  all  over  the  world.  If 
such  an  introduction  were  needed  I  do 
not  think  it  can  be  better  expressed  than 
in  the  lines  which  someone  prepared  in 
the  invitation  to  this  dinner: 

“There  is  perhaps  no  man  living  who 
more  foix-efully  eombiues  the  jiower.s  of 
pen  and  spcceii  than  does  Air.  Brisbane. 

"There  is  perhaps  no  other  man  oc- 
eni'.vhig  a  great  editorial  position  who 
lias,  through  pen  and  speech,  given  to 
advertising  siuh  definite  recognition  as  a 
great  eommereial  jMiwer  and  a  profes¬ 
sion.” 

“I  remember  perfectly  well  when  he 
entered  for  the  first  time  the  office  of 
one  of  the  leading  tno'ning  newspapers 
of  this  city.  He  was  as  serious  looking 
then  as  now ;  in  fact,  the  only  change 
time  has  wrought  with  him  is  the  in¬ 
evitable  stamp  of  maturity  which  it  ac¬ 
cords  to  all  of  us. 

BRISBANE  EDUasTED  ABROAD. 
“Having  spent  nearly  all  of  his  youth 
abroad,  he  was  more  familiar  with  for¬ 
eign  lands  and  tongues  than  with  his 
own,  and  his  first  com  •ibutions  were 
written  in  French,  with  which  he  felt 
himself  more  familiar  than  with  Eng¬ 
lish,  and  they  were  translated  by  a 
friendly  hand  for  publication.  Within 
six  months  the  ‘cub  reporter’  had  blos¬ 
somed  out  into  a  ‘star  reporte',’  and 
shortly  after  was  placed  in  charge  of 
the  European  bureau  of  his  paper.  From 
thLt  t’me  on  his  p'ogress  has  been  steady, 
until  we  find  him  as  we  know  him  to¬ 
day.” 

Mr.  Brisbane  in  his  address  urged 
simplicity  in  writing,  both  in  news  and 
advertising.  He  said  among  other 
things : 

"  I'lie  only  problem  of  a  writer  is  get¬ 
ting  the  idea  in  his  own  head  into  that  of 
anothc".  No  one  can  make  himself  a 
better  thinker,  but  every  man  can  make 
himself  a  good  writer.  There  is  no 
more  simple  language  than  Hamlet’s  ‘To 
be  or  not  to  be— that  is  the  question.’ 
Why,  every  street  car  conductor,  every 
washerwoman  and  every  North  .Ameri¬ 
can  Indian  can  understand  that. 

USE  SIMPLE  LANGUAGE. 

“If  you  want  to  enter  a  mind  that  has 
a  door  two  feet  by  four  you  don’t  use  a 
package  tlree  feet  by  five.  Use  the 
simplest  language  and  idea  possible,  so 
that  it  may  get  into  even  the  smallest 
opening.” 

The  great  problem  of  to-day.  he  said, 
was  that  of  distribution. 

“What  the  pipe  is  in  the  distribution 
of  water  in  irrigation  the  newspaper 
should  be  in  the  distribution  of  info'ma- 
tion.”  said  Mr.  Brisbane.  “T.,e  news¬ 
paper  is  the  best  distributer  of  knowl¬ 
edge  as  rain  is  of  water.  .As  the  ground 
abso'bs  drops  of  water  so  the  human 
mind  absorbs  drops  of  information.” 

The  great  difficulty  with  advertisers, 
he  said,  was  that  they  had  to  talk  about 
themselves  or  their  articles. 

“Why,  wh?n  I  talk  ^bout  you,  your 


hair  or  the  food  you  eat,  you  listen,” 
said  the  speaker.  “But  when  I  com-- 
mence  to  talk  about  myself  you  have  a 
telephone  call.  The  advertiser  is  un¬ 
fortunate  in  having  to  talk  about  him¬ 
self.” 

-Air.  Brisbane  urged  the  advertising 
men  to  turn  their  attention  to  the  coun¬ 
try  newspapers. 

"The  man  who  makes  a  great  success 
is  the  one  who  sees  a  neglected  oppor¬ 
tunity,”  said  he.  "The  count 'y  news¬ 
papers  reach  a  population  of  from  six¬ 
teen  to  twenty  millions  of  people  who 
do  not  come  in  touch  with  the  dcp:irt- 
ment  stores  of  the  city,  and  they  nnis: 
he  sold  everything  from  birdseed  to 
automobiles. 

A  NATIONAL  SAFEGUARD. 

“The  country  edito-s  are  the  men  who 
keep  our  entire  country  from  being 
stolen  by  the  dishonest  trusts.  They  are 
the  men  who  watch  the  dishonest  Con¬ 
gressmen  and  the  controlled  judge. 

Cha'les  R.  Wiers,  chief  correspondent 
of  the  Larkin  Company  of  Buffalo,  spoke 
on  the  value  of  greater  carefulness  in 
the  writing  of  business  letters.  He  ad¬ 
vocated  the  abolition  of  such  introduc¬ 
tions  as  “Dear  -Aladam,”  “Dear  Sir”  and 
“Gentlemen,”  and  suggested  in  their 
place  the  use  of  ph'ases  similar  to  those 
used  in  speech— the  beginning  of  a  let¬ 
ter,  for  instance,  with  “-Air.  Smith.” 

Previous  to  the  dinner  officers  were 
elected  for  the  ensuing  year  as  follows : 
President,  Collin  .A-mstrong;  vice-presi¬ 
dents,  W.  R.  Hotchkin,  George  Eth¬ 
ridge,  Samuel  Brill  and  Edward  C. 
Blum;  secretary,  Justin  .AlcCarthy,  Jr.; 
treasure",  R.  F.  R.  Huntsman;  Execu 
tive  Committee,  James  O’Flaherty,  J.  1. 
Romer,  George  B.  A’an  Cleve,  C.  C. 
A’ernam,  Preston  P.  Lynn,  P.  A.  Conne 
and  Walter  Hammitt. 

NEW  MEMBERS  OF  THE  A.N.A.M. 

Ten  Added  to  the  Roll,  Making  the 
Total  162. 

The  Association  of  National  Adver- 
ti.^^ing  Managers  has  admitted  the  fol¬ 
lowing  new  members ; 

W.  M.  Collins,  advertising  manager, 
Berry  Bros.,  Ltd.,  Detroit,  Mich.,  Liquid 
Granite,  Luxeberry  Wood  Finish.  M 
L.  Davey,  general  manager,  the  Davey 
Tree  Expert  Co.,  Inc.,  Kent,  O.,  Tree 
Surgery.  Harry  .A.  Grubb,  Producers 
Sales  Co.,  6d  India  street,  Boston,  Mass. 
L.  R.  Greene,  of  the  Sherwin-Williams 
Co.  of  Canada.  Montreal,  Canada.  Clyde 
E.  Horton,  advertising  manager,  the 
Sherwin-Williams  Co.  of  the  United 
States,  Cleveland,  O.  William  B.  Hay, 
sales  and  advertising  manager,  .A.  S. 
Hinds,  Portland,  Me.,  Hinds  Honey  and 
Almond  Cream.  J.  H.  Hunt,  president. 
Hunt  Bros.  Co.,  San  Francisco,  Cal., 
Hunt’s  Supreihe  Quality  California 
F'ruits.  M.  H.  Mathews,  president  and 
general  manager,  the  Thomas  Manufac¬ 
turing  Co.,  Dayton,  O.,  General  Mer¬ 
chandise.  H.  V’.  Scott,  vice-president. 
Gordon-Van  Tine  Co.,  Davenport,  la.. 
Building  Material.  .A.  P.  Warner,  vice- 
president  and  manager,  Warner  Instru¬ 
ment  Co.,  Beloit,  Wis.,  Cut-Meters  and 
Autometers. 

The  membership  total  of  the  associa¬ 
tion  is  now  162. 

To  fill  the  vacancy  on  the  board  of 
directors  created  by  the  resignation  of 
Mr.  H.  G.  Ashbrook,  of  the  Glidden 
Varnish  Co.,  Cleveland,  the  board  has 
elected  L.  E.  Olwell,  advertising  man¬ 
ager  of  the  National  Cash  Register  Co . 
Dayton,  O.  His  term  expires  next  June. 

The  Des  Moines  (la.)  Register  and 
Leader  carried  4,.3.39  inches  of  auto¬ 
mobile  advertising  from  Feb.  25  to 
March  12,  or  a  gain  of  678  inches  over 
the  same  period  last  year. 
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DOWN  DALLAS  WAY. 

AD  CLUB  CONVENTION  IS  GOING 

TO  BE  A  HUMMER  AND  NO 
MISTAKE. 

One  of  the  interesting  features  of  the 
Ad  Men’s  convention  which  will  be  held 
at  Dallas  May  Id  to  23  will  be  the  dele¬ 
gation  from  the  Roswell  (N.  M.)  Ad 
Club.  This  club  is  the  only  one  in  the 
ijew  State,  and  will  make  the  1,200-mile 
trip  to  Dallas  and  return  in  automobiles. 
It  is  the  boast  of  the  club  that  Roswell, 
even  though  situated  in  the  heart  of 
the  supposed  “wild  and  woolly  West,” 
has  more  automobiles  in  proportion  to 
its  size  than  any  other  city  in  the  world. 
Roswell’s  delegation  will  contain  a  num¬ 
ber  of  famous  characters,  and  the  fact 
tliat  these  men  are  attending  a  national 
convention  of  ad  men  will  show  the 
“new  spirit  of  the  old  West.” 

CELEBR.tTED  MEN  TO  BE  DELEO.\TES. 

MacMinter,  famous  as  a  buffalo  hun¬ 
ter  and  broncho  buster  of  the  old  days, 
now  a  retired  cattleman  and  booster, 
will  be  a  delegate.  So  will  John  Poe, 
the  noted  Lincoln  County  sheriff,  whom 
Emerson  Hough  made  famous  in  his 
'000k  “The  Outlaw.”  Poe  was  the  only 
other  man  present  when  Pat  Garrett 
killed  “Billy  the  Kid”  up  near  St.  Sum¬ 
ner,  N.  M.,  but  is  now  president  of  a 
well-advertised  bank  in  Roswell.  Her¬ 
bert  J.  Hagerman,  ex-Governor  of  New 
Mexico,  will  also  be  one  of  Roswell’s 
delegates. 

Slogans  and  advertising  ideas  of  the 
various  clubs  will  be  unique.  The  St. 
Louis  club  will  bring  that  famous  “houn’ 
dog”  that  has  been  kicked  around  so 
much  lately;  San  Francisco  will  bring 
eatables  enough  to  feed  a  regiment ; 
Denver  will  bring  some  pet  bears;  Osh- 
kosk,  Wis.,  will  try  to  bring  a  porcu¬ 
pine  if  they  can  get  a  leader  for  it,  while 
the  Roswell  club  say  they  will  be  known 
by  their  horns,  but  do  not  specify  the 
kind. 

CITY  IN  G.tLA  ATTIRE. 

Ben.  B.  Lewis,  chairman  of  the  com¬ 
mittee  on  decorations  for  the  conven¬ 
tion,  reports  that  the  city  will  be  in  gala 
attire  during  the  convention.  The  street 
railway  company  will  decorate  trolley 
poles  and  guy  wires  on  three  principal 
streets  for  more  than  a  mile.  The  city 
officials  will  string  myriads  of  lights  on 
these  same  streets,  and  the  merchants 
will  decorate  their  places  of  business  in 
elaborate  style,  all  using  the  Dallas  Ad¬ 
vertising  League’s  colors,  white,  blue 
and  orange,  in  connection  with  the  offi¬ 
cial  emblem. 

-All  places  of  meetings  will  be  pro¬ 
fusely  decorated  with  the  colors  and 
emblems.  The  opera  house,  where  the 
convention  will  be  held ;  the  public  li¬ 
brary,  where  will  be  found  the  display 
of  advertising;  the  Scottish  Rite  Cathe¬ 
dral,  where  the  departmental  meetings 
will  be  held,  and  the  Oriental  Hotel,  the 
official  headquarters  of  the  convention. 

THE  BULLETIN  BOARD. 

One  of  the  new  and  distinct  features 
of  the  convention  will  be  the  bulletin 
board  system  of  making  announcements. 
.'\  competent  committee  will  be  in  charge 
of  these  bulletin  boards,  one  of  which 
will  be  located  on  the  stage  in  the  con¬ 
vention  hall  and  one  in  the  official  head¬ 
quarters.  Special  telephone  service  will 
be  arranged  for  the  exclusive  use  of  this 
committee,  and  all  announcements, 
changes  in  program,  telegrams  received 
from  visitors,  and,  in  fact,  all  informa¬ 
tion  that  is  usually  given  out  from  the 
platform  verbally  will  be  flashed  on 
these  bulletin  boards  simultaneously, 
thus  avoiding  that  delay  in  making  an¬ 
nouncements  so  characteristic  of  con¬ 
ventions.  _ 


JOHN  W.  HUTCHINSON, 

PRESIDENT  TAFt’s  NEW  YORK  CAMPAIGN  MANAGER. 


CHANGES  IN  INTEREST.  SUBSTITUTE  APOLOGIZES. 


TAFT’S  NEW  YORK  MANAGER. 


He  I*  John  W.  Hutchinson,  Jr.,  Who 
Was  Once  a  Reporter. 

A  man  with  whom  the  political  report¬ 
ers  will  become  pretty  well  acquainted 
during  the  next  si.x  months  is  John  \V. 
Hutchinson,  Jr.,  who  is  in  charge  of  the 
Eastern  branch  of  the  National  Taft 
Bureau  in  New  York  City.  Mr.  Hutch¬ 
inson  was  at  one  time  a  reporter  on  the 
New  York  Tribune.  While  in  Swath- 
more  College  he  edited  the  College  .An¬ 
nual  and  Monthly,  and  was  correspond¬ 
ent  of  several  metropolitan  papers. 

After  studying  law  in  New  York 
University  he  entered  the  office  of  Elihu 
Root,  where  he  remained  for  three 
years.  He  was  then  appointed  assistant 
corporation  counsel  by  George  L. 
Rives,  and  had  charge  of  the  trials  of 
all  damage  cases  brought  against  the 
city. 

Upon  the  election  of  Mayor  McClel¬ 
lan  he  resigned  and  associated  himself 
with  the  firm  composed  of  George  Gor¬ 
don  Battle  and  H.  Snowden  Marshall 
(now  O’Gorman,  Battle  &  Marshall). 

When  Colonel  Roosevelt  ran  for  Gov¬ 
ernor  in  189.S  Mr.  Hutchinson  had  charge 
of  collecting  the  votes  of  all  of  the  sol¬ 
diers  of  New  York  State  who  were 
scattered  throughout  the  country,  and  in 
Porto  Rico  and  the  Philippines.  When 
Colonel  Lafe  Gleason  was  elected  sec¬ 
retary  of  the  State  committee  Mr. 
Hutchinson  succeeded  him  as  director 
of  the  speakers’  bureau.  He  was  sec¬ 
retary  of  the  State  convention  at  Sara¬ 
toga  two  years  ago. 

Mr.  Hutchinson  is  a  member  of  the 
Delta  Upsilon  Fraternity  and  of  the 
Lotos  Club.  He  is  alert  in  action,  direct 
in  speech,  courteous  to  all,  but  never 
voluble.  He  knows  of  no  rainbows  in 
politics,  and  rarely  expresses  an  opinion 
until  he  is  as  confident  as  conditions 
warrant.  His  forecasts,  therefore,  are 
usually  correct,  and  this  necessarily  adds 
to  his  value  in  the  councils  of  his  party. 


LeRoy,  N.  Y. — The  LeRoy  Gazette,  a 
weekly  published  for  twenty-eight  years 
by  George  E.  Marcellus,  has  been  sold 
to  E.  M.  Perkins,  editor  and  owner  of 
the  LeRoy  News.  The  two  papers  will 
be  consolidated. 

Mitchell,  S.  D. — ^The  Mitchell  Ga¬ 
zette  has  been  taken  over  by  a  company 
of  local  business  men.  V.  P.  Temple 
will  be  the  editor. 

New  Castle,  Ind. — W.  H.  Glidewell 
has  disposed  of  his  interest  in  the  Daily 
Times  and  Weekly  Democrat  to  Walter 
S.  Chambers,  his  partner. 

Chanute,  Kan. — Arthur  R.  Blakely, 
the  largest  stockholder  in  the  Chanute 
Daily  Tribune,  has  sold  his  interest  to 
Caraness  Bros. 

Imboden,  .Ark. — The  Imboden  Gazette, 
a  local  weekly  which  has  been  in  charge 
of  R.  F.  Kirkpatrick  for  the  past  year, 
has  been  purchased  by  the  Lincoln  Min¬ 
ing  and  Milling  .Association  of  Lincoln, 
Ill. 

Loveland,  O. — The  Tricounty  Press 
of  this  place  has  been  purchased  by  John 
Kelly,  of  Leesburg,  O. 

Trenton,  Mo. — The  Dickson  sisters, 
Jennie  and  Artie,  who  recently  estab¬ 
lished  the  Grundy  County  News  here 
as  a  weekly,  have  absorbed  the  Trenton 
Daily  Times,  conducted  as  a  Democratic 
daily  by  M.  G.  Kennedy.  The  consoli¬ 
dated  papers  will  be  run  as  the  Trenton 
Daily  News. 

Burlington,  Kan.^Howard  Fuller, 
for  some  time  political  writer  for  the 
Springfield  (111.)  Evening  Sun.  has  pur¬ 
chased  the  Burlington  Weekly  Inde¬ 
pendent, 


Marries  Young  Woman  to  Man  She 
Probably  Never  Saw. 

James  P.  Woodruff,  acting  editor  of 
the  Litchfield  (Conn.)  Enquirer,  during 
the  absence  of  his  brother,  C.  C.  Wood¬ 
ruff,  who  is  in  the  South  on  a  pleasure 
trip,  apologizes  to  a  bride  as  follows : 

"In  a  recent  issue  of  the  Enquirer  an¬ 
nouncement  was  made  of  the  marriage  of 
.Miss  Julia  Tyrrell  to  .lohn  J.  Chichinski. 
This  was  an  error  so  far  as  the  groom  is 
concerned.  W.  L.  Muitch  i.s  the  happy 
man.  It  is  a  little  embarrassing  to  marry 
a  lady  offhand  to  a  man  whom  she  per¬ 
haps  has  never  seen,  and  we  tender  our 
sincere  apologies  to  the  hride.” 


Editor  Will  Walk  to  Baltimore. 

"Cap’’  Mitchell,  editor  of  the  Shat- 
tuck  (Kan.)  Monitor,  has  announced  his 
intention  of  walking  to  Baltimore  to  at¬ 
tend  the  Democratic  National  Conven¬ 
tion.  Mitchell  says  he  will  make  a  num¬ 
ber  of  political  addresses  along  the  way 
in  support  of  one  of  the  present  candi¬ 
dates  for  the  nomination.  He  will  be  ac¬ 
companied  by  his  favorite  hound. 


An  Editor  Kidnapped. 

.Abraham  Sauer,  editor  of  the  San 
Diego  (Cal.)  Herald,  a  weekly  news¬ 
paper,  was  kidnapped  last  week  and  has 
not  been  heard  from  since.  Sauer’s 
paper  published  an  attack  on  the  meth¬ 
ods  used  by  the  police  in  dealing  with 
local  labor  agitators.  One  night  last 
week  six  men  drove  up  to  Sauer’s  home 
in  an  automobile  and  when  he  walked 
out  to  see  what  they  wanted  they  seized 
him  and  threw  him  into  their  machine 
and  drove  swiftly  away. 


CONDEMN  FREE  ADVERTISING. 


Baltimore  Doctor*  Deplore  Publishing 
of  Names  in  News  Items. 

The  publishing  of  the  names  of  phy¬ 
sicians  in  connection  with  news  items 
appertaining  to  their  business  was  de¬ 
clared  unprofessional  by  the  Medical 
and  Chirurgical  Faculty  of  Baltimore 
at  its  regular  meeting  held  in  Osier 
Hall  last  week.  Resolutions  were 
passed  condemning  the  action  of  those 
to  blame  for  the  appearance  of  the 
names  of  reputable  doctors  in  the  hos¬ 
pital  news  of  the  daily  press. 

.A  committee  was  appointed  by  Presi¬ 
dent  Dr.  R.  W.  Johnson  whose  duty 
it  shall  be  to  inquire  into  the  conditions 
that  result  in  the  names  of  physicians 
appearing  in  the  public  prints  and  to 
take  such  steps  as  may  result  in  stop¬ 
ping  the  practice. 


Pulitzer  School  Courses. 

The  administrative  board  of  Colum¬ 
bia’s  new  school  spent  four  hours 
Wednesday  in  discussing  plans  for  the 
work  of  the  school.  Dr.  Talcott  Will¬ 
iams  and  Prof.  Cunliffe,  the  director 
and  associate  director,  were  both  on 
hand  to  confer  with  President  Butler 
and  the  Columbia  professors  who  are 
on  the  board.  A  number  of  courses 
were  definitely  mapped  out  and  final 
arrangements  were  made  for  issuing  a 
catalogue.  Practically  the  whole  pro¬ 
gram  of  studies  was  fixed,  but  no  offi¬ 
cial  announcement  will  be  made  until 
later,  when  the  catalogue  will  be  ready. 
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POSTAGE  INCREASE. 


RECOMMENDATION  OF  HUGHES 

COMMISSION  ATTACKED  BY 
WILMER  ATKINSON. 

In  a  pamphlet  entitled  “Twenty-Five 
Years  Behind  the  Times  and  Facing 
Backward”  Wilmer  Atkinson  severely 
criticises  the  recommendation  of  the 
Hughes  Postal  Commission  that  pub¬ 
lication  of  all  classes  be  required  to  pay 
two  cents  a  pound.  The  Commission 
contends  that  the  proposed  increase  will 
not  bring  distress  upon  the  publishers 
of  newspapers  and  periodicals,  but  Mr. 
Atkinson  asks  what  evidence  the  Com¬ 
mission  has  of  the  correctness  of  this 
statement.  “None  is  presented,”  he  says. 
“Publishers  ought  to  know  and  are  the 
only  persons  who  do.” 

In  transmitting  the  report  of  the 
Commission  to  Congress,  the  President 
recommended  that  the  rate  be  doubled 
on  newspapers  and  periodicals  alike, 
“because  they  are  now  not  only  educa¬ 
tional  but  highly  profitable,”  says  Mr. 
.Atkinson.  “If  educational,  they  ought 
to  remain  so  without  abatement.  If 
profitable,  why  should  they  not  continue 
to  be  profitable?  Is  it  not  advantageous 
and  proper  for  all  honorable  and  legiti¬ 
mate  business  to  be  profitable?  The 
statement  that  newspapers  and  period¬ 
icals  are  educational  is  true;  that  they 
are  highly  profitable  requires  proof,  and 
this  is  lacking.” 

Mr.  Atkinson  points  out  that  the  Com¬ 
mission  is  chiefly  noticeable  for  what  it 
did  not  accomplish.  “It  failed,”  he  says, 
“to  inform  how  it  is  that  since  1909 
170,076,711  pounds  of  second-class  mat¬ 
ter  have  been  added,  with  an  increase  of 
revenue  of  $.34..S17,440.5-1.  while  the  ex¬ 
penditures  increased  only  $17,2.31.228.48. 
It  failed  to  note  the  significance  of  the 
fact  that  under  the  present  rate  10,579 
newspapers  and  periodicals  suspended 
publication  in  the  last  three  years.  It 
failed  to  recognize  the  essential  fact 
that  the  common  people  cannot  attend 
colleges,  universities  and  law  schools, 
and  must  depend  largely  for  their  edu¬ 
cation  on  cheap  periodical  literature,  and 
therefore  are  most  to  be  considered  in 
fixing  the  postage  rate,  and  finally,  it 
failed  to  realize  that  this  is  the  twen¬ 
tieth  century,  a  new  age,  the  age  of 
electric  power,  an  age  of  cheap  and  swift 
and  ever  cheaper  and  swifter  transporta¬ 
tion.  and  the  circulation  of  thought 
among  people  the  world  over,  and  that 
it  is  not  for  us  to  lag  behind  the  car 
of  progress.” 


Oldest  Newspaper  Woman. 

Mrs.  Isaac  Sherwood,  wife  of  General 
Sherwood,  of  Toledo,  claims  the  longest 
service  among  women  writing  for  the 
daily  press  in  this  country,  and  possibly 
in  the  world.  Mrs.  Sherwood  is  said 
to  have  been  a  nurse  during  the  Civi. 
War.  and  following  its  close  worked  with 
her  husband  as  publisher,  editor  and 
writer  on  a  city  newspaper. 


BOSTON 

TRAVELER 

83,448 

86%  within  Metropolitan  Boston 
95%  within  20  miles  of  Boston 

J.  C.  WILBERDING  CO. 

NEW  YORK 


CHICAGO’S  NEW  MODEL  PLANT. 


Illinois  Publishing  Co.’s  New  Building 
Contains  Many  Improvements. 

The  new  building  which  the  Illinois 
Publishing  Co.,  publishers  of  the  Illinois 
Staat— Zeitung,  the  Westen  and  Daheim 
and  the  Chicagoer  Presse,  is  erecting  at 
24-28  South  Fifth  avenue,  Chicago,  will 
be  ready  for  occupancy  on  May  1. 

It  will  be  four  stories  high  and  will 
contain  one  of  the  finest  newspaper 
plants  in  the  country.  One  of  its  fea¬ 
tures  will  be  a  new  Goss  three-deck. 


straight-line,  all-web  press,  with  auxil¬ 
iary  printing  deck.  Several  new  semi¬ 
autoplate  casting  and  finishing  machines, 
with  a  dry  matrix  roller,  will  be  in¬ 
stalled.  The  dry  matrix  process  of 
stereotyping  will  be  adopted. 

The  evniposing  room  will  be  construct¬ 
ed  of  steel  and  will  be  diistproof.  It 
will  be  illuminated  by  a  new  system  of 
indirect  lighting,  as  also  will  be  the 
press  room,  counting,  advertising  and 
editorial  rooms. 

.\  new  system  of  heating  and  ventilat¬ 
ing  will  be  installed  by  which  filtered 
air  is  heated  and  supplied  to  all  parts 
of  the  building  in  winter.  In  summer 
the  air  will  be  withdrawn  from  the 
reKuns  and  filtered  air  substituted,  a 
complete  change  being  effected  every 
minute. 

Henry  L.  Brand,  the  president  of  the 
company,  says  that  the  new  plant  while 
not  the  largest  will  be  the  best  arranged 
and  best  equipped  newspaper  establish¬ 
ment  in  the  city. 


Handsome  Type  Face*. 

Newspaper  publishers  everywhere 
will  be  especially  interested  in  the 
“.Adstyle”  and  “Authors  Roman”  faces 
manufactured  by  Barnhardt  Brothers  & 
Spindler,  type  founders,  Chicago,  spec¬ 
imens  of  which  are  attractively  dis¬ 
played  in  a  new  booklet  just  issued  by 
that  company.  These  faces,  which  have 
always  enjoyed  a  distinctive  place 
among  types  employed  in  high-grade 
printing,  were  never  shown  to  better 
advantage.  New  members  of  each  family 
are  included. 


Hall  Leave*  the  I.  C.  S. 

S.  Roland  Hall,  who  for  the  past  eight 
years  has  been  connected  with  the  In¬ 
ternational  Correspondence  Schools  of 
Scranton,  has  resigned  in  order  to  be¬ 
come  the  manager  of  the  Printers’  Ink 
Service  Bureau,  New  York,  recently  or- 
:  ganized  by  the  owners  of  Printers’  Ink 
I  as  a  separate  corporation. 


Ihe  Kendallville  (Ind.)  Daily  News- 
Sun  has  just  installed  a  new  Goss  Comet 
flat-bed  web  perfecting  press. 


STONE  DEFENDS  PRESS. 

{Continued  from  page  1.) 
done  at  the  request  of  an  advertiser,  is 
in  the  interest  of  good  inoral.-i,  for  the 
scandals  themselves  should  not  be  printed. 
Then,  if  this  criticism  were  true,  it  means 
little  because  the  department  stores  as  a 
clas.<  throughout  the  country  have  no 
community  of  interest  with  what  are 
known  as  ’the  interests.’  They  con¬ 
stitute  no  political  factor  and  the  views 
of  the  proprieiors  upon  public  questions 
are  probably  as  divergent  as  those  of  any 
other  class  of  people  in  the  country. 


II.WK  .NEWSP.SI'ER.S  BECOME  C-O-MMEKCl.^L- 
IZEDV 

"The  next  charge  is  that  the  American 
newspaper  has  become  commercialized  be- 
cau.se  the  control  has  gone  from  the  edi¬ 
torial  chair  to  the  coun.ing  room.  1  tliink 
th“re  is  some  ground  for  this  statement, 
altiiough  the  criticism  is  far  less  im- 
l  oitant  than  it  .-eems  to  ihose  who  make 
it.  It  has  always  been  the  rule  that 
newspapers  have  been  controlled  from 
their  counting  rooms,  and  that  the  edi- 
orial  force  has  been  made  up  of  hired 
men.  1  say  this  has  been  the  rule. 

"There  have  been  exception:,  and  very 
notable  ones.  Such  exceptions  were  the 
cases  of  the  elder  .Tames  (lordoti  Bennett, 
Horace  (ireelev.  Charles  A.  Dana.  .loseph 
Medill,  Mural  Halstead,  Bicharij  Smith 
and  .Foseph  McC'ullagh.  \et,  after  all. 
in  two  cases  alone  among  those  I  have 
cited,  did  the  editor,  while  dom  nating  tlie 
liaper,  own  an  ai'tnal  control  of  its  stock. 


“There  i.s  sonielhing  about  the  business 
which  makes  u  practically  impossihle  for 
one  man  to  combine  the  (pialities  of  edi¬ 
tor  and  business  manager.  In  a  certain 
sense  success  in  the  editorial  department 
disqualifies  a  man  for  Miccess  in  the 
counting  riKitii.  Now  and  then  in  the 
theatrical  profession  you  will  find  a  man 
who  seems  to  have  a  versa. il  ty  which 
enables  him  to  be  a  successful  actor- 
manager,  but  even  there  the  cases  are 
rare.  Even  Henry  Irving  died  a  bank¬ 
rupt  because  of  his  lack  of  business  effi¬ 
ciency.  And  so  editor-publishers  have 
never  been  nutnerous. 

“The  London  Tinie.s.  while  owned  for 
a  century  and  a  quarter  by  the  Walters 
fatnily,  was  edited  by  employes.  To-day 
The  I.ondon  Times  is  largely  owned  by 
men  who  do  no  writing  and,  indeed,  who 
have  no  iirac.ical  knowledge  of  journal¬ 
ism.  The  London  Dally  News  is  owned 
by  the  Cadbnrys,  the  emoa  men.  Neither 
the  London  Chronicle,  nor  the  London 
Standard,  nor  any  otlier  London  daily, 
so  far  as  I  am  advised,  is  edited  by  its 
owner.  In  this  country,  also,  even  of 
the  list  of  great  editors  of  whom  I  have 
siioken  only  one  or  two  died  leaving  any 
personal  fortune.” 


“the  It  E.M.  NEW.SP.tfEK.” 


Continuing.  Mr.  Stone  related  how  in 
1875  he  atid  Victor  F.  I.awson,  with 
practically  no  money,  founded  atid  de¬ 
veloped  the  Chicago  Daily  News,  in  his 
opinion  an  ideal  newspaper  in  that  it 
recognized  its  editorial  dejiartmcnt  had 
three  offices  to  perform,  namely,  to  print 
the  news,  to  strive  to  guide  public  opin¬ 
ion  in  a  proper  direction,  and,  third,  to 
p'ovide  entertainment.  .\n  effort  was 
made  to  present  a  true  perspective  of 
the  world’s  real  developing  history,  and 
-an  unbreakable  rule  that  nothing  should 
appear  which  a  young  woman  could  not 
read  aloud  in  a  mixed  company.  No 
line  of  paid  reading  matte-  ever  ap¬ 
peared,  the  actual  paid  circulation  day 
by  day  was  printed  at  tbe  head  of  the 
editorial  columns  and  sworn  to,  and 
there  was  no  cutting  of  rates  unde-  any 
circumstances,  neither  did  .M".  Lawson 
nor  Mr.  Stone  buy  or  own  stock  in 
any  public  utilities  corporation  affec.ing 
Chicago. 


Want  Big  Damage*. 

A  libel  suit,  asking  damages  to  the 
extent  of  $200,000,  has  been  instituted 
against  A1  Koun,  a  Syrian  weekly  pub¬ 
lished  in  New  York,  by  Vahan  Cardi- 
shian,  attorney  for  the  Ottoman  Cham¬ 
ber  of  Commerce. 


Real  Estate  Review 

The  New  York  Times 

Sunday,  April  28 

Information  for  homeseekers,  real 
estate  buvers,  brokers,  and  others  in¬ 
terested  in  real  estate.  Metropoliian 
activities,  growth  of  real  estates  secu¬ 
rities,  interviews  with  prominent  real 
estate  men,  new  methods  of  construc¬ 
tion,  and  details  of  new  home  centres 
in  the  vicinity  of  New  York. 


People  Who  Think 
Read 

THE  TRIBUNE 

New  York’s  aggressive 
daily  newspaper.  They 
have  money  to  spend 
and  their  patronage  is 
easily  obtained  through 
advertising  in  its 
columns. 


Canadian  PuIpwood  Indu*try.  I 

A  report  giving  an  account  of  the 
quantity  and  value  of  the  pulpwood  pro¬ 
duced  in  Canada  in  1910  has  just  been 
issued  by  the  EKiminion  Government  in 
the  form  of  a  bulletin.  The  51  mills  re¬ 
porting  used  598,487  cords  of  wood  in 
the  year.  There  were  exported  in  the 
raw  state  943,141  cords,  and  for  the 
fir.it  time  pulpwood  was  imported. 


THE  WILLIAMSPORT  NEWS 

WILUAMSPORT,  PA. 

A  Modem,  Progressive  Daily  Newspaper 
Published  Every  Evening  Except  Sunday 
NET  PAID  SWORN  o  OOO 
CIRCULATION  WjUUU 
cop.es  per  day  and  growing.  Detailed  state- 
ment  on  application.  Circulation  books 
showing  details  of  distribution  open  to  ad¬ 
vertisers. 

S.  G.  UNDENSTEIN.  lac. 

Solf  Foreign  Adveriiting  Representative 
118  E.  28th  St.,  New  York  City  Chicago.  I|| 


April  13,  1912. 


THE  EDITOR  AND  PUBLISHER. 


Mr.  Advertiser: 


If  you  are  buying  advertising  in  Buffalo  or  contemplate  an  advertising 
campaign  in  Western  New  York,  the  following  statements  giving  the  real 
advertising  situation  in  Buffalo  will  not  only  be  of  interest  to  you  but 
profitable  as  well. 

The  Buffalo  Evening  News  in  the  year  of  1911  carried  21,613 
columns  of  paid  advertising,  which  was  10,546  columns  more  than  its  nearest 
competitor. 

The  Buffalo  Evening  News  is  the  only  Buffalo  newspaper  that 
censors  its  advertising  columns  and  does  not  accept  mining  advertisements 
or  objectionable  medical  ads. 

Average  Circulation  for  March,  96,997,  which  reaches  two- 
thirds  (2-3)  of  the  homes  of  Buffalo  and  its  immediate  shopping  districts,  as 
the  following  figures,  which  is  the  result  of  a  recent  house-to-house  canvass, 
show : — 


STRANGE.  FULLER  &  WATSON 


And  the  following  table  shows  the  exact  amount 
of  PAID  advertising  that  appeared  in  the  daily  papers 
of  Buffalo  for  the  year  of  1911  : — 


Buffalo,  M.  y..  March  16th.  1912. 


HOUSE  W  HOUSE  C/JYASS  REPORT. 


This  report  cohere  928  streets  out  of  Buffalo’s  1,644 
Streets,  and  fairly  represents  e  tv70-third  (2/3)  canvass  of  the 
homes  of  the  City  of  Buffalo.  Hote  -  This  canvass  does  not  In- 
elude  rooming  and  boarding  houses  or  the  business  sections,  but 
was  taken  mainly  throughout  Buffalo’s  residential  sections. 


Classifi- 

cation 


Ho.  of 
Families 


OF  EYEBIHG  -  KEV.SPAPER. 
Times  tiEqulrer  Comr.  erolal 


Evening  NEWS,  .  .  . 
Evening  TIMES,  .  .  . 
Morning  EXPRESS,  .  . 
Morning  COURIER,  .  . 
Evening  ENQUIRER, 
Evening  COMMERCIAL 


21,613  Cols 
11,067  “ 

8,988  “ 

7,828  “ 

6,780  “ 

5,792  “ 


East  Side 
Percentage 


The  above  figures  show  that  the  NEWS  carried  almost 
twice  as  much  paid  advertising  as  its  nearest  competitor. 


West  Side 
Percentage 


South  Side 
Percenta*ge 


North  Side 
Percentage 


Polish  Sect. 
Percentage 


Average  Percentage 


41,893  11,721 

65.80  18.41 


Edward  H.  Butler,  Editor  A  Proprietor, 

Buffalo  Evening  Hews, 

Buffalo,  H.  Y. 

Dear  Sin- 

Above  you  will  please  find  complete  Canvass  Report 
which  we  have  tebulated  from  the  sheets  furnished  us  by  the 
canvassers  who  did  this  work.  It  has  been  very  carefully 
compiled  and  we  ere  pleased -to  attach  herewith  our  certified 
atatement  of  seme. 


Tery  truly  vours. 


Sworn  to  before  ms  th^ 
dajT  of 


The  Buffalo  Evening  News  during  the  year 
of  1911  carried  more  than  twice  as  much  department 
store  advertising  as  any  other  Buffalo  daily  or  over 
43%  of  all  the  department  store  advertising  that 
appeared  in  the  six  daily  papers  of  Buffalo. 

Write  to  any  reputable  advertiser  of  Buffalo  for 
confirmation  of  these  statements.  They  all  use  our 
columns  and  a  number  of  them  almost  exclusively. 
A  number  of  successful  National  Advertisers  are  also 
using  The  Buffalo  Evening  News  exclusively  in 
Buffalo. 

If  you  are  interested  in  our  recent  house-to-house 
canvass  write  to  the  Advertising  Manager  and  a  tabu¬ 
lated  statement  will  be  mailed  vou. 


jommTseioner  o] 


Is  In  and  for  the  City  of  Buffalo* 


EDWARD  H.  BUTLER, 

Editor  and  Proprietor. 


-REPEESENXED  IN  THE  FOREIGN  FIELD  BY- 


Metroj^Utan  Building  p,  KELLY  &  COMPANY 
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JOSEPH  PULITZER. 


Remarkable  Personality  of  the  Late 
Owner  of  the  New  York  World 
Viewed  Through  the  Eye*  of  One 
of  Hi*  Secretaries — The  Labor  In¬ 
volved  in  Preparing  Daily  Budget 
of  News  for  Mr.  Pulitzer. 

Writing  in  the  current  number  of  the 
.\nierican  .Magazine,  under  the  title  "A 
Modern  Superman,”  .\lleyne  Ireland, 
one  of  the  secretaries  to  Joseph  Pulitzer, 
presents  an  interesting  and  intimate 
character  study  of  the  late  owner  of 
the  New  York  World.  Of  the  daily- 
routine  aboard  Mr.  Pulitzer's  yacht,  he 
says  among  other  things : 

“Shortly  after  11  o'clock  the  serioii.s 
bu.'ines.s  of  the  day  began.  One  of  us 
would  Ik*  summoned  to  walk  with  Mr. 
Pulitzer  and  give  him  the  day's  news. 
Taking  ihe  arm  of  his  companion.  Mr. 
Puli.zer  paced  the  di*ck  and  conducted  a 
searching  cro.'S-examinarion  into  the  con- 
Jents  of  the  morning  papers.  Those  of 
my  re.iders  who  are  aecustomed  to  glance 
through  a  newspaper,  noting  here  and 
there  something  of  interest,  and  occa¬ 
sionally  reading  in  full  a  paragraph  of 
oinslunuiug  im|Hirtance,  can  form  no 
<'onc<‘ption  of  the  lalatr  involved  in  pre- 
liaring  the  daily  budget  of  news  for  Mr. 
ihilitzer. 

CLOSEST  ACCrB.\CY  DEUANUEU. 

“It  was  not  sutlieient  that  every  item 
of  news  should  first  be  stripped  of  all 
padding  and  pre.sented  in  its  bare  skele¬ 
ton  of  fact :  it  was  not  enough  that  every 
name,  every  date,  every  figure,  every  cir¬ 
cumstance  should  be  remembered  with 
the  closest  accuracy,  for,  after  this  first 
had  been  given.  .Mr.  Pulitzer  would 
select  a  dozen  or  so  of  the  more  im- 
•jiortant  items  and  demand  that  in  re.-^pect 
of  these  his  companion  should  have  ob¬ 
served  and  held  in  mind  every  variation 
presented  by  the  accounts  of  half  a  dozen 
difi'erent  jiapers.  what  was  omitted  in 
one  and  included  in  another,  and  should 
be  jirepared  to  describe  the  distinguish¬ 
ing  characterL'tics  of  each  presentation, 
whether  it  was  terse  or  wordy,  clear  or 
involved,  florid  or  severe,  dull  or  hu¬ 
morous. 

“In  addition  to  this  an  outline  had 
to  be  given  of  every  editorial,  a  brief  de- 
scri|ition  of  the  trend  of  its  opinion,  and 
a  fairly  close  vvrhatim  reproduction  of 
any  partii-ularly  striking  paragraph. 

It  may  be  suggested  that,  as  Mr. 
Pulitzer  could  not  himself  read  the 
liapers,  the  high  degree  of  accuracy  and 
minuteness  which  he  demandt‘d  could  be 
i-ounterfeited  by  an  intelligent  and  quick¬ 
witted  man  where  memory  or  observation 
had  failed.  Hut  in  j)ractice  no  such 
avenue  of  escai)e  was  oi)en  to  the  ma¬ 
tutinal  witn>*ss  of  the  world's  activites. 

I  Miring  the  morning  walk  everything  was 
given  from  memory  or  at  most  from  a 
few  notes  ha.'tily  8cribbh*d  on  a  card ; 
but  later  in  the'  day  the  pajiers  them¬ 
selves  wen*  gone  over  by  another  secre¬ 
tary,  every  important  paragraph  being 
r*  ad  line  by  line  from  tlie  original ;  and 
Mr.  Pulitzer's  extraordinary  memory 
enabled  him  to  detect  the  slightest  dis¬ 
crepancy  between  the  one  account  and 
the  other. 

.'<t:rAR.\TlX(i  GRAIN  FROM  CHAFF. 
“Some  portion  of  each  day  was  de- 
'voted  to  separating  the  grain  from  the 
chaff  in  this  vast  harve.-t  of  news  and 
in  putting  the  former  to  some  practical 
us<*.  This  might  take  the  form  of  an  ed¬ 
itorial  for  the  World  dictated  by  Mr. 
Ibilitzer  and  telegraphed  from  Cap  Mar¬ 
tin,  or  .\thens,  or  Bar  Harbor,  or 


THE  PITTSBURG 
PRESS  I 

Has  tlic  Largest  I 

Dally  and  Sunday  | 

CIRCULATIOM 
IN  RIXTSBURG 

Vsrsl^  ■IIIIIMKIVII 

L  A.  BIDI.  Metrosoiitsa  Tcaw.  N.  Y. 
ttm  mjm.  rcopla  Os*  Chicaa> 


Here  Are  the  Figures  Which  Conclusively  Prove  How  The  Morgen- 
Journal  Dominates  the  New  York  German  Field. 

First  Quarter  1912  as  Compared  with  1911 

Morgen-Journal  Gained  61,760  Lines 

Staats-Zeitung  Lost  65J00  “ 

New  Yorker  and  Revue  Lost  59,257  “ 

WHY  THESE  RESULTS? 

Because  the  MORGEN-JOURNAL  has  a  greater  circulation  than  that 
of  all  other  New  York  German  morning  newspapers  COMBINED. 

Because  it  is  read  by  more  German  speaking  people  in  New  York  City 
and  its  surrounding  territory  than  the  COMBINED  readers  of  all  other 
New  York  German  newspapers. 

The  consequence  is  that  advertisers  get  correspondingly  greater  results 
by  using  the  MORGEN-JOURNAL. 


THERE  ARE  200,000  STURDY,  HOME-LOVING,  SUC¬ 
CESSFUL,  LIBERAL  MONEY-SPENDING  GERMANS 
IN  THIS  CITY 

You  Must  Use  The 

Morgen-Journal 


To  Reach  Them  With  Your  Advertising 


MOBILE  ITEM  SOLD. 


wliert'ver  we  might  be ;  or  it  might  be 
a  telegram  in  critieism  or  in  commenda¬ 
tion  of  some  artiele  in  the  World,  or  an 
injunction  to  devote  more  or  less  space 
to  an  event  of  <-urrent  interest,  or  an 
order  to  de.-^iiateh  some  trusted  man  uiion 
a  mission  of  investigation  which  might 
occupy  him  fur  months  and  take  him 
round  the  world. 

"In  this  connection  I  recall  that  it 
was  .\Ir.  Pulitzer's  invariable  custom  to 
iiKiuire  of  newly  joined  members  of  his 
staff  what  they  de<>med  to  be  the  func¬ 
tions.  duties  and  re.-ponsihilities  of  an 
.\nieiicau  newspaper.  When  it  came  to 
my  turn  to  dis<-ourse  upon  this  topic  I 
adopicd  a  view  which,  in  the  absence  of 
any  strong  personal  <-onviciion.  I  could 
at  least  defend  as  one  euinmonly  held  by 
many  .Vmerieans  with  whom  I  had  dis- 
eu  sed  the  matter.  The  chief  duty  of 
an  editor,  I  said,  was  to  give  his  read¬ 
ers  an  interesting  t)up(>r.  A  sub-stratum 
of  truth  slumld  run  through  the  news 
columns;  but  since  a  million-dollar  fire 
was  more  interesting  than  a  half-mil- 
r.on-dollar  lire,  .-iiK-e  a  tho.sand  deaths  in 
an  eartlupiake  were  more  striking  than  a 
hundred,  no  nice  scrupulosity  need  be 
observed  in  cheeking  the  ar<-hiteet's  esti- 
maies  or  in  counting  tlie  victims;  what 
the  imblic  wantt'd  was  the  good  "story,” 
and  lu-ovided  it  got  tliat  tliere  would  be 
little  ilisposition  in  any  quarter  to  blame 
an  arJliinetical  generosiiy  which  had 
been  invoked  in  the  service  of  its  own 
well-recognizitl  preferences.  So  far  as 
politics  were  concerned  any  newspaper 
c-ould  afford  the  strongest  supi)ort  to  its 
views  while  printing  the  truth  and 
nothing  but  ilie  truth,  provided  it  exer¬ 
cised  some  discretion  as  to  printing  the 
Svholc  truth.  The  editorial,  I  added, 
might  be  regarded  a.s  a  habit  rather  than 
as  a  gniiling  force.  People  no  longer 
looked  to  the  editorial  columns  to  form 
their  opinions  for  them,  but,  having 
fornu'd  their  oi)lnions  from  a  large  stock 
of  facts  and  near-faets,  bought  a  paper 
wliii-h  support eil  their  view.s.  and  read 
the  editorials  for  the  puriiose  of  cora- 
fonable  reassurance. 

I’ASSIO.N  FOR  At'rVKATE  IXFOItMATIO.N. 

"This  somewhat  cynical  outburst 
brought  down  upon  mo  an  overwhelming 
torrent  of  [irotest  from  Mr.  Pulitzer.  If 
that  was.  indeed,  my  opinion,  it  disclosed 
a  complete  ignorance  of  American  char- 
a<-ter  and  a  deplorable  misapprehension, 
alik  '  of  the  high  sense  of  duty  which  in 
the  main  animated  American  journalism 
and  of  the  foundations  of  integrity  upon 
which  alone  a  su<-<-essful  newspaper  en- 
terjiris**  could  be  erected  in  the  I'nited 
Stales.  The  s*'nsationalism,  the  flaring 
headlines,  the  dramatic  emphasis,  were  to 
American  journalism  what  -the  drum  and 
the  tnimiiet  were  to  the  Salvation  Army, 
a  means  by  which  the  he<'dle.'S  multitude 
could  Im“  brought  to  listen  to  a  message 
of  truth.  lilK-rty  and  redemption. 

“.\nd  indeed  in  all  that  related  to  the 
^World  and  to  Mr.  Pulitzer's  unwearying 
a<-tivily  on  its  la'half  I  can  bear  testi- 
monv  to  Ills  passion  for  accurate  inform¬ 
ation.  No  troul)Ie  was  too  gn“at,  no  ex¬ 
ertion  tiM)  burdensome,  no  expense  too 
heavy  if  at  tlie  end  there  was  a  rea.son- 
able  prosiieet  of  the  truth  b«“ing  discov- 
ert'd." 

CONNECTION  WITH  JOCRNALISM. 

Mr.  Ireland  has  the  following  to  say 
of  .Mr.  Pulitzer's  entrance  into  the  field 
of  journalism : 

“His  first  conneciion  with  journalism 
arose  out  of  an  ex|)erien<‘e  which  he  re¬ 
lated  with  a  wealth  of  detail  which 
showpil  how  deejily  it  had  been  burned 
into  his  memory  at  the  time  of  its  oc- 
eurrenee.  When  he  first  arrived  in  St. 
lyouis  he  soon  found  himsell  Ai  the  end 
•  of  hi.s  resources,  and  was  faced  with  the 
absolute  im|>ossibility  of  securing  work 
in  lliat  city.  In  comiiany  with  forty 
other  men  he  ap|ili(‘d  at  the  office  of  a 
general  agent  who  had  advertised  for 
hands  to  go  down  the  Mississippi  and 
take  up  well-paid  posts  on  a  Louisiana 
sugar  plantation.  The  agent  demanded 
a  fee  of  ^.'V  from  each  applicant,  and 
by  ptmling  their  resources  the  members 
of  this  wretched  band  managed  to  meet 
the  charge.  The  same  night  they  were 
taken  on  board  a  steamer,  which  im¬ 
mediately  started  down  river.  .\t  3 
o'cliK'k  in  the  morning  they  were  landed 
on  the  river  hank  about  forty  miles  be¬ 
low  St.  Louis  at  a  spot  where  there  was 
neither  house,  road  nor  clearing.  Before 
the  marooned  party  had  time  to  realize 
its  iilight  the  steamer  was  out  of  sight. 

RF.FORTER  ON  WESTI.ICIIE  POST. 

“A  council  of  war  was  held  and  it 
was  de<‘ided  that  they  should  tramp  back 
to  St.  I/ouis.  and  put  a  summary  ter¬ 
mination  to  the  agent's  earei'r  hy  storm¬ 
ing  his  offii-e  and  murdering  him. 


Whether  or  not  this  reckle.ss  jirogramme 
would  have  been  carried  out  it  is  im- 
po.sible  to  say,  for  when,  three  days 
later,  the  ragged  band  arrived  in  the 
city,  worn  out  witli  faiigue  and  half 
starved,  tlic  agent  was  found  to  have  de¬ 
camped. 

reporter  happened  to  pick  up  the 
story,  and  by  mere  chance  met  Pulitzer 
and  induced  him  to  write  out  in  German 
the  tale  of  his  experience.  This  account 
created  such  an  impression  on  the  editor 
through  whose  hands  it  passed  that 
Pulitzer  was  offered  and  accepted,  with 
the  greate-t  misgivings,  as  he  solemnly- 
assured  us.  a  position  as  reporter  on  the 
Westliche  Post. 

“Perhaps  the  most  amusing  of  all  Mr. 
Pulitzer’s  stories  about  him.-elf  was  one 
which  related  to  an  oceurrenct  which 
took  jihace  after  he  had  become  editor 
and  part  proprietor  of  the  Westliche 
Post.  It  appears  that  he  had  given 
great  offense  to  a  certain  judge  in  St. 
Louis  and  that  the  latter  declared  one 
day  from  the  bench  that  before  the  sun 
set  he  would  seek  out  Pulitzer  and  shoot 
him  down  like  a  dog.  If  my  memory 
serve.s  me,  Mr.  Pulitzer  was  in  court 
when  tliis  threat  was  made;  in  any  ease 
it  came  to  his  cars,  and  he  immediately 
issued  an  ‘extra’  announcing  the  pro¬ 
posed  assassination  and  stating  that  he 
would  remain  in  his  office  until  the  set¬ 
ting  of  the  sun,  in  order  that  no  hitch 
might  occur  in  the  i)rograinme.'’ 


S.  G.  Linden.stein,  Inc.,  special  repre¬ 
sentative,  IIH  Hast  2i<th  street.  New 
York,  lias  been  appointed  foreign  ad¬ 
vertising  representative  of  the  Washing¬ 
ton  (1).  C.)  Record. 


Alabama  Daily  Taken  Over  by  Syn¬ 
dicate  of  Local  Business  Men. 

.A  controlling  interest  in  the  .Mohile 
Daily  Item  has  been  purchased  by  John 
C.  O’Connell  and  associates.  The  Item 
was  founded  fourteen  years  ago  by  the 
late  John  P.  Colhran,  and  at  his  death 
passed  into  the  hands  of  his  son,  W.  P. 
Colhran  and  N.  .-\.  Richards,  from  whom 
the  paper  was  Ixmght  by  the  local  syn¬ 
dicate. 

John  C.  O’Connell,  representing  the 
business  men,  with  whom  he  is  asso¬ 
ciated,  will  assume  active  control  of  the 
paper. 


1 

The  Los  Angeles  * 

Record  and  the  San  * 

Diego  Sun  are  the  only  1 

papers  in  these  two  1 

cities  which  furnish  1 

upon  request  sworn  city  | 

circulation  statements.  | 

Both  papers  guarantee  | 

the  largest  city  circula-  | 

tion  in  each  city.  Q 

_ s 
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THE  EDITOR  AND  PUBLISHER. 


About  Newspaper  Organization 


Years  ago  I  plainly  saw  that  there  is 
only  one  true  way  for  the  newspaper 
to  be  represented — that  there  is  only 
one  way  by  which  creative  work  can 
be  done  for  it — that  way  is  to  have  the 
paper  on  a  list  with  other  papers  from 
the  same  State  and  section — not  the 
whole  country.  I  am  right  as  any 
publisher  must  admit  if  he  looks  into 
it. 

I  also  saw  and  know  and  the  Pub¬ 
lisher  must  see  and  know  that  his 
newspaper  can't  be  represented  by 


two  Agencies,  one  doing  only  creative 
work  and  the  other  merely  soliciting 
business  which  develops  from  other 
sources.  The  two  will  never  work  in 
harmony.  It’s  an  arrangement  which 
is  unbusinesslike  and  it’s  absolutely 
unnecessary.  The  one  Agency  or 
Bureau  should  do  both  and  can  do 
both.  If  business  is  to  be  created  and 
the  newspaper  handled  properly  one 
Agency  or  Bureau  must  do  both.  All 
Publishers  will  agree  to  this  sooner  or 
later,  for  harmony  is  necessary  to  sue- 


When  I  began  the  formation  of  my 
Middle  West  List  I  laid  the  foundation 

for  WATSON’S  MIDDLE  WEST 
NEWSPAPER  BUREAU. 

In  this  Bureau  I  shall  continue  to 
represent  the  papers  already  with  me. 
There  are  nearly  30  of  them — all 
leaders — but  there  must  be  more. 

Through  this  bureau  I  shall  con¬ 
tinue  to  do  creative  work  co-operating 
with  the  advertiser — supplying  him 
with  trade  information,  etc.,  but  above 
all  /  shall  represent  the  Publisher. 


You  newspaper  owners  in  the  Middle  West — write  me — let  me  have  the  chance  of  telling  you  what  true  repre¬ 
sentation  means — let  me  show  you  how  1  am  giving  the  old  line  work  and  the  creative  as  well.  I’ll  convince  you 
that  1  have  the  only  definite  and  concrete  plan  for  representing  your  paper  that  you’ve  ever  heard  of. 

M.  C.  WATSON,  Flatiron  Building,  New  York  City 


BREAKS  COLLECTION  RECORD.  ^ 

Circulation  Manager  Jacksonville 

Metropolis  Makes  100  Per  Cent. 

The  Jacksonville  (I'la.)  Metropolis 
has  a  circulation  manager  who  is  a  won¬ 
der.  His  name  is  Tranklin  Pierce  Bed- 
clow,  and  he  has  been  with  the  paper 
three  years.  During  this  period  he  has 
not  only  succeeded  in  greatly  increasing 
the  circulation  of  the  paper,  but  he  has 
so  systematized  his  department  that  it 
ha.s  developed  an  unusually  high  degree 
of  efficiency. 

The  publishers  of  the  Metropolis 
maintain  that  Mr.  Beddow  has  broken 
the  world’s  record  by  showing  a  collec¬ 
tion  of  city  circulation  of  100  per  cent. 
This  means  that  he  collected  within  one 
week  an  amount  equal  to  the  amount  se¬ 
cured  by  multiplying  the  complete  city 
circulation  by  the  weekly  charge. 

This  feat  was  accomplished  during  the 
week  ending  March  2t),  the  district 
superintendents  and  route  checkers 
working  in  hearty  accord  with  the  man¬ 


ager.  The  average  for  the  eight  con¬ 
secutive  weeks  was  !I3  per  cent. 

CIRCULATION  NOTES. 

Ned  Cunningham,  formerly  of  the 
New  York  Tribune,  who  recently  became 
circulation  manager  of  the  San  Fran¬ 
cisco  Evening  Post,  was  tendered  a  din¬ 
ner  last  week  by  his  associates  in  the 
field. 

After  an  absence  of  several  years  in 
other  fields,  Robt.  E.  Powell  and  S.  T. 
Richardson,  both  former  circulation 
managers,  have  returned  to  the  news¬ 
paper  fold  as  members  of  the  New  Yo"k 
Tribune's  circulation  staff. 

Daniel  J.  Hanlon,  for  six  years  assist¬ 
ant  circulation  manager  of  the  New 
York  Globe,  has  been  appointed  circu¬ 
lation  manager  of  the  Atlanta  Georgian, 
recently  purchased  by  William  Randolph 
Hearst.  On  Thursday  evening  the  mem¬ 
bers  of  the  Globe  staff  gave  a  dinner  in 
Mr.  Hanlon’s  honor  at  the  New  York 
.\thletic  Club. 


The  paper  that  is  recognized  as  the  "Home  Favorite”  is  always  the  best  ad¬ 
vertising  medium.  That  is  why  all  the  leading  merchants  of 

MILWAUKEE 

use  "full  copy”  daily  in  the  paper  they  know  is  read  by  the  class  of  people  they 
are  desirous  of  -securing  as  buyers.  That  paper  is 

The  paper  of  the  HOME — of  the  PEOPLE. 

JOHN  W.  CAMPSIE,  Business  Manager 

Foreign  Advertising  Representatives 
CHAS.  H.  EDDY  EDDY  &  VIRTUE 

Metropolitan  Building,  New  York  City  Peoples  Gas  Building.  Chicago 


NEW  INVENTIONS. 

(Reported  for  this  paper  by  H.  B.  Willson 
&  t  o.,  patent  attorneys,  715  Eighth  St.,  N.W., 
Washington,  1).  C.  Copies  of  iiatents  may  be 
obtained  at  10  cents  each. 

No.  1,002,212.  Machine  for  casting  and 
and  composing  type  bodies.  E.  B.  Bar¬ 
ber,  Brooklyn,  N.  Y. 

No.  OS'gSTS.  Multicolor  printing  press. 
W.  J.  Wickers,  Brooklyn,  N.  Y. 

No.  1,017,771.  Typographic  machine. 
E.  Lawrenz,  Baltimore,  Md. 

No.  I,011,o00.  Matrix  setting  and  type¬ 
line  casting  machine.  H.  Degener,  Ber¬ 
lin,  Germany. 

No.  990,178.  Rotary  printing  press.  L. 
A.  Wheat,  Battle  Creek,  Mich.  j 

No.  963,203.  Printing  and  folding  ma¬ 
chine.  J.  A.  Boyce,  Springfield,  Ill.  I 
No.  997,130.  Magazine  for  typesetting  [ 
machines.  J.  J.  Hummel,  Spokane,  I 
Wash. 

No.  1,014,762.  Addressing  and  print¬ 
ing  machine.  U.  G.  Lee,  New  York, 
N.  Y. 

No.  1,012,424.  Mailing  machinery.  C. 
Owens,  U.  G.  Lee  and  A.  Lyle,  New 
York,  N.  Y. 

No.  1,011,046.  Delivery  mrchanism  for 
printing  presses.  R.  A.  Freeman,  Flush¬ 
ing,  N.  Y. 

No.  1,015,580.  Paper  Folder.  L.  A. 
Nichols,  Chicago,  Ills. 

Twelve-Page  Community  Ad. 

The  Fargo  (N.  D.)  Courier-News  and 
the  Chicago  Record-Herald  on  March  3 
published  a  twelve-page  supplement  de¬ 
voted  exclusively  to  community  pub¬ 
licity,  the  first  of  the  kind,  it  is  claimed, 
ever  issued.  The  story  of  North  Da¬ 
kota  anil  its  wonderful  resources  and 
growth  are  told  in  text  and  illustrations 
in  an  attractive  manner. 


S.  N.  P.  A.  Executives  at  Waldorf. 

The  executive  committee  of  the 
Southern  Newspaper  Publishers’  Asso¬ 
ciation  will  meet  in  New  York  at  the 
Waldorf  on  April  23.  This  meeting 
was  to  have  been  at  Knoxville,  Tenn.,  on 
April  7,  but  the  place  was  changed  on 
account  of  the  inability  of  several  mem¬ 
bers  to  go  to  Knoxville  at  that  time.  The 
committee  at  its  meeting  in  New  York 
will  agree  upon  a  program  and  make 
other  final  arrangement's  for  the  meet¬ 
ing  of  the  S.  N.  P.  A.,  to  be  held  at 
Knoxville  some  time  in  June,  the  date 
of  which  will  be  fixed  on  this  occasion. 


1911- 

-BIG  ye:a.r 

GERMAN  DAILY  GAZETTE 

Ptiiladeiphla,  Pa. 

The  following  table  shows  the  volume  of 
advertising  printed  in  esch  month  of  1911: 

1  January  •  . 

February  . 

March  .  . . 

.  461,724  Lines 

April  .... 

May . 

June  .... 

July . 

August  .  . . 

September 

October  .  . 

.  471,280  Unes 

November 

December 

Total 

NOTE — The  leading  English  Daily  pub¬ 
lished  for  the  same  period  t,674,710  Lines 
of  display  advertising;  this  being  the  largest 
volume  ever  published  in  one  year  by  any 
Philadelphia  newspaper. 

THE  EDITOR  AND  PUBLISHER. 


Aprii.  13,  1912. 


8 


The  Editor  and  Publisher; 

AND  JOURNALIST 

FOR  NEWSPAPEJl  MAKERS.  ADVERTISERS 
AND  ADVERTISING  AGENTS 

Ealered  m  •econd  cIms  mail  matter  in  the 
New  York  Post  Office 

BY  THE  EDITOR  AND  PUBUSHER  CO. 

1 3  to  21  Park  Row,  New  York  City 
Telephone,  7446  Cortland 

laaued  every  Saturday.  Subacription.  $1 .00  per  year  j 
Foreign.  $2.00  per  year 
THE  JOURNAUST  Eatabliahed:i664 
THE  EDITOR  AND  PUBUSHERMWI 
Jamea  Wright  Brown,  Preaident 
Frank  Leroy  Blanchard.  Secretary 
George  P.  L.effler.  Treaaurer 

ADVERTISING  RATES: 

Diaplay,  1 5  centa  per  agate  line 
23  per  centjdiacount  on  yearly  contracta 
Claaaihed,  I  cent  per  word 


New  York.  Saturday,  April  13,  1912 


NEED  OF  GREATER  EFFICIENCY 
IN  NEWSPAPER  MANAGEMENT. 

The  making  of  a  newspaper  is  a  battle 
of  the  most  strenuous  kind,  from  the 
getting  of  news  and  advertising  to  the 
marketing  of  the  product,  and  the  battle 
does  not  end  by  any  means  in  the  dis¬ 
tribution  of  the  paper.  Perhaps  it  is 
this  spirit  of  warfare  that  gets  the  best 
of  men’s  good  sober  judgment  and  leads 
them  into  all  kinds  of  campaigns  ex¬ 
tremely  hazardous  and  generally  any¬ 
thing  but  profitable.  Perhaps  that’s  why 
the  industry  as  a  whole,  in  the  United 
States  census  report,  stands  so  near  the 
top  in  the  volume  of  business,  and  in 
the  reports  of  Bradstreet's  and  Dun 
so  near  the  bottom. 

There  is  no  do'.ying  the  fact  that 
many  newspaper  enterprises  fail  to  yield 
an  adequate  return  for  the  capital  in¬ 
vested  because  of  lack  of  efficient  man¬ 
agement,  their  owners,  especially  in  the 
small  cities,  having  had  no  special  train¬ 
ing  in  economical  methods.  To  be  sure 
"the  man  on  the  bridge”  has  put  in  long, 
strenuous,  gruelling  years  of  fruitful  ap¬ 
prenticeship  in  editorial,  business  or 
composing  departments,  where  the  ability 
to  gather  and  present  the  news  or  secure 
advertising  or  increase  circulation  is  of 
paramount  importance,  but  he  lacks  the 
broad  knowledge  of  fundamentals  which 
is  absolutely  essential  to  success. 

Generally  he  is  carried  away  by  his 
enthusiasm  to  make  a  newspaper  a  little 
bit  better  than  the  other  fellow,  to  get 
advertising  even  if  he  has  to  cut  the 
rate  and  to  secure  circulation  at  any 
cost.  In  other  words,  the  individual 
in  many  instances  loses  sight  of  sound 
business  principles  and  is  carried  away 
by  his  enthusiasm  to  beat  the  other  fel¬ 
low.  He  strives  to  make  a  better  pr<'d- 
uct  than  the  field  will  support  or  than 
the  advertising  rate  warrants. 

Under  the  circumstances  it  is  not  sur¬ 
prising  that  many  newspapers  that  are 
editorially  a  credit  to  their  owners  and 
the  town  in  which  they  are  issued  fail 
to  be  financially  successful.  When  it  is 
discovered  that  the  journalistic  bark  is 
drifting  toward  rocks  of  failure,  instead 
of  calling  in  some  one  with  expert 


!  kaowledge  to  steer  it  out  of  danger  the 
i  owners  blunder  on,  making  many  feeble 
attempts  to  stem  the  tide.  The  cry  is 
raised  that  “we  must  reduce  expenses,” 
and  immediately  the  knife  is  thrust  in, 
with  a  consequent  cheapening  of  the 
paper  and  loss  in  revenue.  If  the  price 
of  paper  goes  up,  if  the  unions  are  suc¬ 
cessful  in  securing  higher  wages,  if  the 
volume  of  advertising  falls  off  or  the 
circulati'  n  drops  alarmingly,  the  tendency 
is  to  cut  it  out  of  the  payroll  some¬ 
where,  and  generally  the  editorial  end 
suffers  more  than  any  other. 

The  employment  of  a  practical  effi¬ 
ciency  system  would  convert  many  a 
newspaper  enterprise  from  a  losing  to 
a  making  proposition.  Newspaper  pro¬ 
duction  is  just  as  much  an  industry  as 
the  making  of  shoes  or  the  building  of 
a  locomotive  and  the  same  business 
principles  should  govern  it. 

The  greatest  successes  in  journalism 
are  those  in  which  the  business  admin¬ 
istration  and  the  editorial  management 
are  co-ordinated  in  a  perfect  organiza¬ 
tion  where  there  is  no  lost  motion 
through  useless  friction.  We  are  glad 
to  note  that  there  were  fewer  failures 
last  year  in  the  publishing  industry  than 
in  many  years,  due,  no  doubt,  to  more 
economical  methods  of  administration 
and  the  introducedtion  of  improved  ma¬ 
chinery  and  other  devices  in  the  mechan¬ 
ical  end. 


A  REMARKABLE  DECISION. 

A  Somewhat  novel  decision  in  regard 
to  the  taxal)ility  of  newspape'  good  will 
ha<  recently  been  rendered  by  Judge 
Jems  at  Xenia,  O.  The  publishers  of 
the  Gazette,  of  that  city,  had  brought 
suit  to  enjoin  an  $18,00u  tax  valuation, 
which  they  regarded  as  excessive.  They 
contended  that  only  the  tangible  prop¬ 
erty  of  a  newspaper  is  subject  to  as¬ 
sessment  and  taxation. 

Judge  Jones  held,  however,  that  the 
publisher  does  not  stand  in  the  same 
position  as  a  professional  man;  that  he 
has  a  business  as  well  as  a  profession, 
and  that  both  the  newspaper  tangible 
property  and  good  will  are  taxable.  The 
case  will  be  appealed. 

While  good  will  has  long  been  con¬ 
sidered  one  of  the  most  valuable  assets 
a  newspaper  can  have,  it  has  not  been 
customary  heretofore  to  include  it  in 
the  valuation  for  taxation  purposes. 

The  decision  of  the  Ohio  judge  in  the 
Gazette  case  seems  little  short  of  revolu¬ 
tionary.  If  it  should  be  reaffirmed  on 
appeal  it  will  seriously  affect  the  prop¬ 
erty  of  the  entire  newspaper  industry. 
Why  should  newspapers,  as  business  en- 
tcr|)rises.  be  placed  upon  a  different  basis 
than  all  others?  When  a  foundry,  a 
dry  goods  store  or  a  factory  is  assessed 
it  is  upon  the  valuation  of  the  physical 
property  alone.  No  attempt  is  made  to 
include  in  the  valuation  its  good  will. 

In  our  opinion  Judge  Jones’  decision 
will  not  stand  on  appeal.  You  can  tax 
real  estate,  manufactured  goods,  fran¬ 
chises  and  capital  stock,  but  you  cannot 
tax  knowledge,  prestige  or  good  will, 
because  they  are  not  physical  properties. 


EDITORIAL  COMMENT. 

Four  men  had  a  fight  at  Kettle  Falls, 
Wash.,  last  week,  and  after  it  was  over 
they  unanimously  agreed  that  the  story 
of  the  fight  ought  to  be  kept  out  of  the 
Scimitar,  the  local  paper.  So  they  drew 
up  a  letter  to  W.  H.  Brooks,  the  editor, 
asking  him,  as  a  personal  favor,  not  to 
print  anything  about  ‘‘the  little  mix- 
up  we  had  on  April  1,”  and  adding  that 
if  anyone  desired  the  facts  he  could  ob¬ 
tain  them  from  either  of  the  partici¬ 
pants,  whose  names  were  signed  to  the 
letter.  The  editor  printed  the  letter  as 
written  without  giving  the  story  of  the 
fight.  This  is  a  fine  example  of  “Jour¬ 
nalistic  courtesy,”  but  if  requests  of  this 
kind  were  generally  granted  by  the  ed¬ 
itors  the  most  interesting  and  valuable 
news  of  the  day  would  be  suppressed. 


The  baseball  season  is  on  again  and 
the  newspapers  are  vicing  with  each 
other  to  see  which  one  will  give  the 
league  games  the  largest  amount  of  free 
publicity.  The  league  managers  must 
hug  themselves  with  joy  to  see  how- 
eager  the  newspapers  are  to  advertise 
their  business  without  charge.  It’s  a 
great  graft  and  the  publishers  are  a 
party  to  it.  Why  do  they  not  force 
them  to  pay  for  the  advertising  they 
get?  Does  the  sale  of  a  few  thousand 
copies  of  the  paper  make  up  for  the 
absence  of  paid  baseball  advertising? 
We  wot  not. 

The  Kiutok  .vxd  Pi-bi.ishf.r  is  devoted 
solely  to  the  newspaper  industry,  to  ad¬ 
vertising  agents  and  representatives  and 
to  g  neral  advertisers. 


Judge  Lacombe,  in  denying  the  applica¬ 
tion  made  by  the  New  York  Times  to 
punish  the  publishers  of  the  Sun  and 
other  newspapers  for  alleged  contempt 
for  violation  of  an  injunction  restraining 
them  from  printing  the  .-Xmondsen  South 
Pole  story,  declared  that  the  Times  had 
not  complied  with  the  law  in  regard  to 
the  registration  of  the  copyright  and 
therefore  could  not  maintain  its  action. 
.•\n  interesting  point  brought  out  in  the 
controversy  that  has  followed  is  that 
copyright  cannot  be  obtained  for  an 
article,  story  or  book  until  it  has  actually 
been  printed  and  offered  for  sale.  It 
seems  to  us  that  there  ought  to  be  some 
way  provided  for  the  protection  of  liter¬ 
ary  or  news  matter  before  it  is  actually 
published. 

Berlin  Journalieta  Here. 

l-'ranz  Hutter,  general  manage  -  of  four 
Berlin  newspapers,  and  Louis  Ullstein, 
one  of  the  six  brothers  comprisuig  the 
newspaper  firm  of  Ullstein  &  Co.,  of 
Germany’s  capital,  we'e  in  New-  York 
last  week  after  having  visited  Chicago, 
Philadelphia  and  other  cities.  They  arc 
here  to  study  newspaper  plants  and  find 
out  how  .American  publishers  ma-age 
to  turn  out  such  good  dailies  at  so  low 
a  cost. 


The  Greater  Baltimore  Committee  has 
decided  to  postpone  its  efforts  to  raise 
$25,000  for  advertising  the  city  until 
after  the  National  Democratic  conven¬ 
tion  has  been  held. 


NEW  INCORPORATIONS. 

Asht.vbula,  O. — The  Ashtabula  Free 
Press  Publishing  Co.;  newspapers  and 
commercial  printing.  Capital,  $:10,000. 

R.  W.  Earlywine,  William  Henry  Fox, 
E.  Sidley,  C.  C.  Whiting,  G.  Edward 
-Stenroos  and  S.  E.  Rice. 

Fuld.v,  Minn. — Fulda  Publishing  Co. 
Capital,  $10,000.  Incorporators:  John 

S.  Tolverson,  John  Hyslop,  F.  D.  Lind¬ 
quist,  F.'  T.  Knox  and  Michael  Cullen, 
Fulda. 

B..sro.\-,  Mass. —  I^  Popolo  Publishing 
Co.  Capital,  $10,000.  Directors:  Eman¬ 
uel  Lo  Presti,  president;  Leone  Mucci, 
345  Hanover  street,  Boston,  treasurer, 
and  Matteo  Conca. 

Ced.vr  City,  Utah. — Excelsior  Pub¬ 
lishing  Co.  Capital,  $5,000.  Daniel  T. 
Leigh,  president;  Mayhew  H.  Dailey, 
vice-president;  George  C.  Goddard,  sec¬ 
retary-treasurer;  Alex  H.  Rollo,  man¬ 
ager,  and  Richard  J.  Bryant,  additional 
director. 

Gilbert,  Minn. — Gilbert  Publishing 
Co.  Capital,  $10,(MJ0.  Incorporators :  N. 
J.  Colvin,  Edward  Kircher,  J.  C.  Faith, 
Alfred  Hoel,  C.  M.  Campbell,  all  of 
Gilbert. 

CoKEviLLE,  Wyo. — The  Cokeville  Pub¬ 
lishing  Co.  Capital,  $1,000.  To  conduct 
a  general  publishing  business.  C.  Watt 
Brandon,  principal  stockholder. 

Morgantown,  \V.  Va. — The  Acme 
Press ;  to  publish  newspapers.  Capital, 
$25,<MM).  Incorporators:  Henry  S. 
Green,  R.  L.  Morris  and  R.  S.  Green. 

Pekin,  Ind. — The  Advance  Printing 
Co.  Capital,  $2,500.  Newspaper  pub¬ 
lishers.  Incorporators:  J.  W.  Hiestand 
and  H.  G.  Skiles. 


Six  Point  League  Luncheon. 

The  April  luncheon  of  the  Six  Point 
League,  of  w  hich  Dan  A.  Carroll  is  pres¬ 
ident,  w-ill  take  place  at  the  Aldine 
Club  Tuesday,  April  16.  The  principal 
speaker  will  be  Joseph  Hamlin  Phinney, 
advertising  manager  of  Weingarten 
Bros.,  corset  manufacturers,  who  will 
speak  on  “Newspaper  Advertising  and 
the  Part  It  Plays  in  the  Distribution  of 
Goods.”  Mr.  Phinney  was  formerly  ad¬ 
vertising  manager  of  the  Potter  Drug  & 
Chemical  Co.,  of  Boston. 


Daily  Ad  Club’s  Smoker. 

The  Daily  Ad  Men’s  Club,  composed 
of  advertising  solicitors,  will  hold  a 
smoker  Monday  evening  in  the  assem¬ 
bly  hall  of  the  New  York  Press  Club, 
.^n  interesting  vaudeville  program  will 
be  presented  and  a  bountiful  buffet 
lunch  will  be  served.  Tickets,  costing 
$2.50  each,  may  be  had  of  J.  M.  Semler, 
of  the  Morning  Telegraph. 


Plan  for  Fre.:  Daily  Paper. 

It  is  reported  that  a  combination  of 
Chicago  mail-order  houses  will  print  and 
circulate  a  daily  newspaper  in  Laporte, 
Ind.  The  paper  w-ill  be  distributed  free 
to  every  house  in  the  tow-n.  The  plan  is 
to  have  the  newspaper  given  over  prin¬ 
cipally  to  advertising  of  Chicago  mail¬ 
order  houses  and  local  news.  It  was 
stated  to-day  that  the  first  number  of 
the  paper  will  app  ar  about  May  1.  It  is 
stated  that  the  mail-order  houses  of 
Chicago  ship  an  average  of  two  carloads 
of  merchandise  to  Laporte  daily. 


Free  Weekly  Ceases  Temporarily. 

'The  Local  Unit,  a  w-rekly  newspaper 
for  free  distribution,  which  recently 
made  its  appearance  in  New  York,  has 
temporarily  suspended.  The  publishers 
state  that  publication  will  be  resumed 
next  week.  The  paper  started  off  with  a 
claimed  circulation  of  100,000  copies. 
Three  numbers  w-ere  issued. 
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PERSONALS. 

William  Berri,  principal  owner  of  the 
Brooklyn  Standard  Union,  was  among 
the  Easter  visitors  at  Atlantic  City. 

Hamilton  Holt  and  .Admiral  Mahan 
are  contributing  an  interesting  discus¬ 
sion  of  the  Panama  Canal,  its  relation 
to  our  battleships,  the  Monroe  Doctrine 
and  the  Eastern  question  in  the  New 
York  Times. 

Henry  J.  Allen,  editor  of  the  Wichita 
(Kan.)  Beacon  and  president  of  the 
Kansas  Roosevelt  Club,  delivered  a  po¬ 
litical  speech  at  Olathe,  that  State, 
April  3. 

George  H.  Larke,  general  manager  of 
the  W.  D.  Boyce  Publishing  Co.,  of  Chi¬ 
cago,  accompanied  by  his  wife,  will  sail 
for  a  two  m.inths’  vacation  in  Europe  on 
.\pril  27. 


Edward  H.  O'Hara,  editor  and  gen¬ 
eral  manager  of  the  Syracuse  (X.  Y.) 
Herald,  returned  last  week  from  a 
month’s  Panama-West  Indian  cruise. 
He  was  enthusiastic  over  the  trip. 

Leroy  J.  Boughner,  city  editor  of  the 
Minneapolis  Tribune,  recently  addressed 
the  students  of  the  University  of  Min¬ 
nesota  upon  “Opportunities  in  News¬ 
paper  Work.” 

Roy  C.  Howard,  general  manager  of 
the  United  Press  .Associations,  sails 
ti  -day  for  London,  Paris,  Berlin,  Rome 
a  id  Vienna  on  a  tour  of  inspection  of 
the  foreign  liureaus  of  that  organiza¬ 
tion.  He  will  be  absent  five  or  si.x 
weeks. 

J.  D.  Knowels,  editor  of  the  Delaware 
(O.)  Gazette,  and  H.  VV^  Brown,  editor 
of  the  Findlay  (O.)  Courier,  are  candi¬ 
dates  for  Harmon  presidential  electors 
on  the  primary  ballot  in  the  Eighth  Dis¬ 
trict,  that  State. 


Wallace  Crossley,  editor  of  the  War- 
rensburg  (Mo.)  Daily  and  Weekly  Star, 
has  announced  bis  candidacy  for  State 
Senator  from  the  Seventeenth  District. 
Mr.  Crossley  has  thrice  represented 
Johnson  Comity  in  the  lower  house  of 
the  legislature. 


George  M.  Dittoe,  formerly  city 
editor  of  the  Cincinnati  (O.)  Times,  is 
ill  at  bis  home  in  that  city. 


Press  Club  during  his  visit  to  that  city 
last  week. 

Miss  Elizabeth  Lonergan,  president  of 
the  New  York  Woman’s  Press  Associa¬ 
tion,  was  the  guest  of  honor  at  the 
program  meeting  of  the  Illinois  Wom¬ 
an’s  Press  .Association,  held  at  the 


Press  Club  late  last  week.  Miss  Loner¬ 
gan  is  on  the  editorial  staff  of  the  New 
York  World. 


^lontrose  J.  Moses,  author  of  “Chil¬ 
dren’s  Books  and  Reading”  and  other 
books,  is  acting  literary  editor  of  the 
Independent  during  the  absence  of  E.  E. 
Slosson  in  Australia. 


E.  Chapin  Gard,  who  formerly  ran  a 
paper  at  Cripple  Creek  in  its  early  days, 
is  to  establish  a  new  paper  at  High 
Grade.  Colo.,  called  the  High  Grade 
Highgrader. 


Randol])h  C.  Lewis,  formerly  Sunday 
editor  of  the  New  York  Herald,  is  now 
reading  copy  on  the  Evening  World. 

T.  R.  Shipp,  formerly  a  reporter  on 
Indiana  newspapers  and  later  secretary 
of  a  conservation  society,  is  a  candidate 
for  Congress  for  the  Seventh  Indiana 
District. 

Howard  C.  Kegley,  a  Pacific  Coast 
journalist,  has  joined  the  staff  of  the 
Ogden  (Utah)  Evening  Standard. 


Break*  Its  Own  Record. 

The  Boston  Evening  Transcript  on  Sat¬ 
urday,  .-April  6,  broke  its  own  record  by 
issuing  a  64-page  number  carrying  2,526 
columns  of  paid  advertising.  Moreover, 
all  of  the  pages  were  made  up  in  the 
Transcript  composing  room  on  the  fore¬ 
noon  of  the  day  of  issue. 


available  for  first  payment  on 
purchase  of  a  daily  newspaper 
property.  New  England  and 
New  York  State  locations  pre¬ 
ferred.  Proposition  C.  X. 


Newspaper  Broker 
277  Broadway  New  York 


FOR  SALE 


FOR  SALE. 

OUR  COMPLETE  LINOTYPE  PLANT, 
consisting  of  No.  2,  No.  4  and  No.  5  machines, 
equipped  with  German  and  English  matrices. 
GERMAN  DAILY  GAZETTE  PUBLISHING 
CO.,  Philadelphia,  Pa. 


FOR  SALE, 

Best  proposition  in  State;  s  1.000,  $800  cash; 
Investigate;  $3,000  business  1911;  sickness. 
J.  HARDER,  Cosmopoiis,  Wash. 


SITUATIONS  WANTED 


Advfriisements  under  this  classification  will  cost 
0ns  Cent  Per  Word. 


LIVK  ADVERTISING  MAX, 

Eight  years’  newspaper  experience,  competent 
to  hold  executive  position,  now  on  New  York 
daily,  open  for  position.  A-No.-I  references. 
Would  consider  out-of-town  position.  Address 
“E.  M.  K.,”  care  The  Editor  and  Publisher. 


exim-:riexckd  daily 

newspaper  editor  is  open  for  a  situation  as  the 
editor  of  a  Republican  newspaper;  thoroughly 
qualiticd  as  an  editorial  writer  and  news  editor. 
Address  “EXl  EKIENCE,”  care  The  Editor 
AND  Publisher. 


editor, 

at  present  in  charge  of  weekly  of  national  scope, 
desires  change  to  weekly,  monthly  or  daily  in 
Greater  New  York,  lias  had  20  years*  prac¬ 
tical  experie.ice  all  departments;  sold  200  arti¬ 
cles  to  leading  American  magazines  in  last  10 
years;  widely  traveled;  unlimi.ed  ideas;  tee¬ 
totaler;  can  swing  capital  if  proposition  good. 
Not  less  than  $a0  weekly  considered.  Address 
“COMPETENT,**  care  The  Editor  and  Pub¬ 
lisher. 


EXPERIENCED  WRITER, 

An  expert  book  compiler,  solicits  writing 
feature  articles,  compiling  books  and  abridg- 
me.it  work.  References  from  compiler  of  Gov¬ 
ernment  works.  Age  30.  Address  ALVA 
SNYDER,  440  K  St.,  N.  VV.,  Washington, 
U.  C. 


PUBLISHERS— ATTENTION. 

For  the  past  two  years  1  have  been  looking 
after  my  own  business  (publishing)  1  want  to 
get  back  into  the  daily  held  some  time  in  the 
near  future,  if  1  can  make  a  satisfactory  con¬ 
nection  as  Business,  Advertising  or  Circulation 
Manager.  I  am  married,  sober,  have  a  good 
record  of  20  years  in  the  newspaper  held,  am 
well-known  to  advertisers  and  advertising 
agents.  Can  give  best  of  references.  Address 
“PUBLISHER,**  care  The  Editor  and  Pub- 


Harold  H.  Scudder,  assistant  tele¬ 
graph  editor  of  the  Spokesman-Review, 
who  came  to  Spokane  from  Worcester, 
Mass.,  where  he  was  a  member  of  the 
reportorial  staff  of  the  Telegram,  and 
Miss  Delia  1.  Pike,  of  London,  England, 
were  married  at  Calgary,  Alta.,  April  6. 
Mr.  and  Mrs.  Scudder  will  make  their 
home  in  Spokane. 


D.  H.  Scott,  for  many  years  owner  and 
publisher  of  the  Griswold  (la.)  .\meri- 
can  and  postmaster  of  Griswold,  will 
sho-tly  take  up  his  residence  in  Des 


LINOTYPE  FOR  SALE. 


No.  6,  No.  10797,  with  motors,  extra  maKazinei 
■nd  large  assortment  of  two-letter  matrices 
-  RANKLIN  PRINTING  CO..  430  West  Matt 
St,  Louisville,  Ky. 


LINOTYPE  MACHINES 

All  models  bought  and  sold.  Large  line  of 
presses  and  supplies  on  hand  for  immediate 
shipment. 

RICH  &  McLEAN. 

51  Cliff  St,  .  New  York. 


FOR  SALE. 

One  Model  No.  1  Linotype,  No.  1111,  and  one 
Canadian  Linotype,  No.  MS204.  Both  in  good 
condition.  SYDNEY  POST  PUBLISHI.NG 
CO.,  Sydney,  N.  S..  Canada. 


LISHER. 


CARTOONIST 

would  like  position  with  progressive  newspaper, 
or  will  contribute  two  or  three  times  a  week. 
Political  cartoons  my  specialty.  Did  you  ever 
notice  how  interested  people  arc  in  a  news¬ 
paper  with  a  good  cartoon?  "I’ll  make  it  inter¬ 
estin’.”  Will  send  samples  upon  request  to 
responsible  parties.  J.  N.  DELISLE.  617 
Charles  Street,  St.  Paul,  Minn. 


ADVERTISING  MAN, 

Age  30,  10  years’  experience  in  news  and 
business  ends  of  city  and  cou.itry  papers;  suc¬ 
cessful  manager  of  county  seat  week;  has 
experience  as  solicitor  and  writer  of  ads;  good 
habits;  references.  “OHIO,”  care  The  Editor 
AND  PUBLISHER. 


BUSINESS 


Moiner,. 


.Alfred  Hile  Bergen,  of  the  Chicago 
Press  Club,  will  give  a  recital  at  the 
Whitney  Theater,  Chicago,  Sunday  af¬ 
ternoon,  the  proceeds  from  which  will 
be  applied  to  the  Press  Club’s  floating 
indebtedness. 


FOR  SALE— NEW  NO.  4  MODEL 

Linotype,  complete  with  motor,  four  magmziiiet.- 
6,  8,  10  and  19  pt.  matriccB,  Roger*  tabular  at¬ 
tachment  Addrea*  "BARGAIN,”  care  Th* 
Eoitoi  AMD  PuauaHEi. 


LINOTYPES  FOR  SALE. 


Three  Model  1  Linotypes.  Addrea*  RICH¬ 
MOND  PRESS,  INC.,  Mvemor  and  Roaa  St*-, 
Richmond,  Va. 


.\  OVERT  I S I NG  MANAGER 
OF  GUARANTEED  QUALITY, 

.Ngaressive,  efficient,  young  man;  married; 
excellent  moral  character,  habits,  brains,  en¬ 
ergy,  suiind  business  judgment,  enthusiastic, 
conscieitious,  energetic;  9  years’  thorough 
new-iiapcr  experience;  business  producer  of 
proven  ability,  make-good  methods,  ideas  and 
rec  ird.  -Vow  advertising  manager  daily,  city 
3f),(MM».  Open  to  proposition.  Address 
”GU.\K A.NTKEII,”  care  The  Editor  and  Pub- 

I.ISHEK. 


Charles  P.  Calvert  has  succeeded 
Charles  H.  Henry,  who  recently  became 
publisher  of  the  Atlanta  Georgian,  as 
editor  of  the  Spartanburg  (S.  C.)  Jour¬ 
nal.  Mr.  Calvert  is  only  twenty-one 
years  old  and  is  probably  the  youngest 
editor  holding  such  an  important  posi¬ 
tion. 


('lare  Mattason  has  succeeded  E.  B. 
Bleet  as  editor  of  the  Grandville 
(Mich.)  Star.  Mr.  Rlcet  will  manage 
the  United  Weeklie.s,  which  furnish 
ready  prints  to  several  papers  in  its 
section. 


J.  B.  Richardson,  business  manager  of 
the  Davenport  (la.)  Democrat  for  sev¬ 
eral  years,  has  resigned  and  opened  an 
office  for  the  sale  of  stocks  and  bonds 
in  Davenport. 


H.  J.  S-immons,  editor  of  the  Clarence 
(Mo.)  Courier,  is  a  candidate  for  the 
Senate  from  the  Ninth  District,  com¬ 
prising  Shelby,  Macon  and  Adair  coun¬ 
ties. 


Douglass  Malloch,  president  of  the 
Chicago  Press  Club,  was  informally  en¬ 
tertained  by  members  of  the  Milwaukee 


Archie  Gillies,  editor  of  the  Wake¬ 
field  (R.  I.)  Narragansett  Times,  has  re¬ 
turned  from  a  vacation  trip  to  Florida 
and  Cuba.  He  was  accompanied  by  Mrs. 
Gillies.  • 


John  N.  Edwards,  well-known  Texas 
newspaper  man  and  former  president  of 
the  Dallas  Press  Club,  is  acting  as  spe¬ 
cial  co-respondent  in  the  city  of  Mexico 
Tir  the  New  York  Herald. 


Edward  M.  Brandt  Dead. 

I’M  ward  Moore  Brandt,  the  yachting 
editor  of  the  New  York  Herald,  and  for 
many  years  connected  with  that  news- 
'taper.  died  suddenly  Thursday  afternoon 
from  heart  disease  at  his  home,  252  West 
'Thirty-fourth  street,  in  his  seventy-sixth 
year.  Mr.  Brandt  was  born  in  Trenton, 
N.  J.,  and  was  educated  at  Trenton 
Academy  and  later  in  the  School  of 
Naval  Engineering. 

Woman  Starts  on  Hike  to  Chicago. 

On  Wednesday  of  this  week  Mrs. 
David  Beach  left  Globe  Square,  New 
York,  on  a  thousand-mile  walk  to  Chi¬ 
cago.  The  t-ip  is  being  made  under  the 
auspices  of  the  New  York  Globe  and 
the  Chicago  Daily  News. 


HELP  WANTED 


WANTED  BY  A 
NATIONALLY  KNOWN 
CORPORATION 

An  editorial  and  business  man¬ 
ager  for  a  class  publication. 

To  the  right  man  of  ability 
we  can  show  an  exceptional 
future. 

Must  have  some  artistic  ability 
and  some  advertising  experi¬ 
ence. 

Answer  quickly  as  we  want  a 
man  NOW. 

Address  Box  45, 
care  The  Editor  and  Publisher. 


POSITIONS  OPEN. 

In  alt  departments  of  advertising,  publishing 
and  printing  houses,  east,  south  and  west;  high 
grade  service;  registration  free;  terms  mod¬ 
erate;  established  1898;  no  branch  offices. 
FERNALD’S  NEWSPAPER  MEN’S  EX¬ 
CHANGE,  Springfield,  Mass. 


WOMAN  FEATURE  WRITER 

wants  departmental  work.  A  specialtr  of 
timely  articles,  women’s  pages  and  household 
material.  Addresi  “L.  R.,”  care  'The  Editor 
AND  PuBLISHia. 


MISCELLANEOUS 


E.XCEPTIONAL  OPPORTUNITY! 

(Jnly  Democratic  weekly  in  close  Pennsylvania 
county;  more  than  half  of  county  officers  now 
Democratic;  over  1,500  subscribers;  good  and 
increatfiiiK  advertising  patronage;  tine  job 
plant;  business  now  running  about  $100  per 
week,  can  he  increased  50  per  cent,  or  more  by 
energetic  hustler;  expenses  about  $60  per 
week;  plant  inventories  over  $6,000.  Fine  city 
of  9,000,  county  of  65,000*  drawing  business 
from  four  counties.  Fine  opening  for  two 
bright  young  men.  Encouragement  for  a  daily. 
Owner  seeks  rest  and  change  of  climate,  and 
for  that  reason  will  sell  on  easy  terms;  price, 
$4,500,  purcha'^er  to  assume  balance  of  $800, 
easy  payments,  on  typesetting  machine.  Part 
cash,  balance  monthly  or  quarterly  payments, 
with  interest,  will  swing  the  deal.  State  how 
much  cash  you  can  pay  down.  Address  “(OP¬ 
PORTUNITY, *’  care  The  Editob  and  Publish¬ 
er,  New  York. 


SEND  FOR  “BULLETIN  I91’2.” 

Publishing  Business  Opportunities.  Values 
from  $5,000  to  $6,000,000.  HARRIS-DI6BLE 
CO..  46  W.  24th  St.,  New  York. 


DAILY  NEWS. 

Reports  for  evening  papers,  advance  newt,  mail 
service,  special  and  Chicago  news.  YARD’S 
NEWS  BUREAU,  167  W.  Washington  St,  Chi 
cago,  Ill. 
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ON  GETTING  BUSINESS. 

Reproentative*’  Club  Discusses  the 
Important  Question,  “What  Consti¬ 
tutes  a  Good  Representative?” — 
O.  C.  Harn  Touches  Some  Tender 
Spots  in  Soliciting  Methods — Every 
Advertiser  Who  Stops  Hurts  Others 
"What  Cowstiliites  a  Good  Kcprcsc'n- 
tative?”  was  the  topic  discussetl  at  tlie 
April  dinner  of  tlie  Representatives' 
Club  held  at  the  Aldine  Club  on  Mon¬ 
day  evening.  On  this  occasion  the  sale- 
and  advertising  managers  gave  their 
views. 

President  Barrell  introduced  k.  W. 
Floyd,  of  the  Women's  World,  as  mod¬ 
erator.  'J'he  first  speaker  was  .\ndrcw 
Ross,  vice-president  and  sales  manager 
of  Kellogg’s  Toasted  Corn  Flake.s,  who 
said  in  part : 

"A  manufacturer  and  a  publisher  each 
has  the  same  problem  to  face — that  of 
merchandising.  A  good  representative 
is  one  who  is  a  merchandiser — not  a 
peddler  of  space— or  a  teller  of  circula¬ 
tion,  number  and  kind  of  readers,  print¬ 
ing,  etc.  He  must  know  advertisers' 
needs  and  problems  and  help  solve  them. 

bill  has  just  been  introduced  in 
Wa'hington  hy  Coiigres-mati  (.’aniphcll 
which  makes  it  compulsorv  that  a  manu¬ 
facturer’s  n.;me  appear  on  all  goods  in 
interstate  or  foreign  commerce.  This 
bill  is  aimed  at  dishonest  brands,  mail 
order  brands,  prison  made  goods  and 
sweatshop  goods. 

"There  is  no  guarantee  of  either 
quantity  or  quality  in  non-advertised. 
iion-trade-ma'ked  goods. 

"'rhis  bill  as  considcreil  from  the 
standpoint  of  consumer  is  excellent.  The 
pure  food  law  lets  the  consumer  know 
what  is  in  the  package  he  buys — whether 
it  be  shoes,  food,  clodiing.  etc. 

CR.VFTKNG  O.N'  .MlVEKTISKII  URANUS. 

‘■'J  he  competition  is  worse  from  priv¬ 
ate  brands  that  graft  on  advertised 
brands.  Prison  made  products  are  made 
by  tubercular  patients  and  diseased  per¬ 
sons.  If  these  products  had  the  name  of 
maker  on  them  there  would  be  no  mar¬ 
ket  for  them.  The  goods  especially  re¬ 
ferred  to  arc  cigars,  shoes,  shirts,  stock¬ 
ings,  overalls,  trousers,  petticoats,  etc. 
In  the  last  five  years  the  production  of 
these  articles  has  increased  remarkably. 
I  hey  find  their  market  in  the  homes  of 
the  poor,  and  this  is  one  of  the  reasons 
for  the  great  increase  of  the  white 
plague. 

“Mail  order  houses  are  also  hit  by  thi- 
legislation.  \  manufacturer  whose  name 
is  not  rei)rin  ed  on  label  can  sell  to 
mail  order  houses  a"d  get  away  with  it. 
In  the  corn  flakes  business  private 
brands  are  not  marketed  honestly,  riicy 
trade  on  Kellogg’s  name.  1  he  consumer 
pays  the  same  price  for  goods  of  in¬ 
ferior  quality. 

"Representatives  and  publishers  have 
the  great  weapon  of  publicity  in  their 
hands.  The  Campbell  bill  should  become 
a  law  and  publishers  should  unite  to 
discuss  the  bill,  its  advantages  and  urge 
its  passage.” 

o.  r.  n  vr.n’.s  viKw . 

The  next  speaker  was  ().  C.  Harn,  ail- 
vertising  manager  of  the  National  Lead 
Co.  His  idea  of  what  a  representative 
ought  to  be  was; 

1st.  He  doesn’t  care  f  ir  the  repre 
sentative  who  has  nothing  to  say  but 
was  passing  111  Broadway  and  stopped 
in.  The  advertising  manager  is  gen¬ 
erally  a  pretty  busy  man  anu  has  to  do 
things  to  hold  his  job. 

He  is  glad  to  see  representatives  who 
have  something  interesting  to  say  about 
making  money  for  the  N'atiimal  Lead 
Co.  and  is  only  interested  in  tliat. 

2d.  The  attitude  of  a  representative 


tuwards  his  own  proposition  should  be 
.  tliat  of  a  man  trying  to  make  the  Na- 
:  t  onal  Lead  Co.  [lut  the  proposition  on 
their  payroll  as  a  salesman.  The  trouble 
with  .'ome  men  is  that  they  are  not  sure 
.  but  li.  /'i-  a  proposition  can  do  some 
gouil.  It  is  like  the  story  of  the  man 
vvho  was  asked  to  speak  at  the  funeral 
of  hi>  bitterest  enemy,  who  said  in 
I  closing,  "We  hope  he  has  gone  to  the 
j  place  where  we  know  he  ain’t.” 

I  Miol  l.n  ll.WK  lIKFINirE  IDEAS, 

j  ”id.  .\  reiireseutative  wishing  his  prop- 
I  usiiioii  put  on  the  National  Lead  Co.’s 
|pavr.  ill  as  an  effective  salesman  shoidd 
i  come  with  some  delinite  idea  of  good  in 
:  mind,  bind  ou;  all  about  the  business 
i — who  the  people  are  who  ought  to  buy 
I — what  they  want,  how  much  money  they 
!  have  to  spend,  etc.  I'his  information 
I  can  he  gotten  from  the  trade  and  from 
consumers  about  any  article. 

.\  re|irisentative  with  the  right  con- 
ce;  lion  of  his  proposition  can  get  this  by 
araly/ing  tlie  matter  from  the  retailer’s 
viewpoint,  and  then  calling  upon  the 
mamiiacturer  with  a  constructive  idea. 
Never  m:ike  your  first  call  unless  you 
ia.e  ;»  c.ifstructive  pro;)<isiti<in. 

Ith.  .\  representative  should  not  only 
study  how  to  present  his  proposition  in 
the  right  light,  but  should  help  to  make 
his  magazine  a  good  .salesman  for  the 
manufacturer.  More  good  can  be  done 
by  men  out  seeing  manufacturers  and 
the  trade  and  being  constantly  in  touch 
with  conditions  than  can  be  done  by  the 
man  at  the  top  in  the  office. 

Representatives  are  better  trained  to 
think  and  observe  than  ordinary  sales¬ 
men.  They  should  weave  their  con¬ 
clusions  for  more  effective  campaigns 
upon  employer  and  manufacturer  by 
cleaning  up  their  columns  and  eliminat¬ 
ing  any  advertising  that  hurts  cle:in  ad¬ 
vertising. 

IIRI  G  nUSIXESS  PROBLEMS. 

J.  G.  l  imolat,  president  of  the  O.ak- 
land  Clieniical  Co.  (Dioxygen),  said  that 
some  of  the  best  suggestions  he  had  re¬ 
ceived  from  any  source  had  come  from 
the  representatives  who  had  called  to  see 
him. 

rite  big  questions  in  the  drug  business 
are  suh.-titution,  price  cutting  and  dis¬ 
tribution.  The  man  vvho  starts  in  to  ad¬ 
vertise  may  fail  because  of  a  lack  of 
proper  distribution.  The  C.  N.  prop¬ 
osition  had  been  successful  because  i; 
was  originally  introduced  through  the 
medical  profession. 

Every  advertiser  that  stops  advertis¬ 
ing  hurts  the  business.  Every  repre¬ 
sentative  should  have  a  thorough  knowl¬ 
edge  n*  a  man’s  proposition  before  sell¬ 
ing  him.  If  he  takes  an  account  just  to 
swell  the  volume  of  advertising  in  his 
publication  and  the  advertising  is  un¬ 
productive  it  is  going  to  react  on  the 
whole  business. 


European  Tour  Contests 

BEST  RESULTS  LOWEST  COST 

BEST  PLAN  NOVEL  FEATURES  | 

10  Years’  Experienee— Trained  Men 
\sk  Plainfield  (N.  J.)  Courier-News  ■ 

Six  tour  conte«vt  jus:  cnde<l;  over  1,000 
lU’w  subscribers;  $4,000  fr^m  new  business 
uloTU-;  siii.iiar  contest  on  op;>osition  paper.  | 
Kefi  r  to  above  a  '.d  scores  of  others.  ] 

KEYSTONE  CIRCULATION  CO.  j 

W  B.  PRICKITT.  PresKtenl  j 

lemporarv  address,  care  DAILY  PRESS,  j 
Philiipsburg,  X.  J.  ’ 


NEW  YORK  HERALD  SYNDICATE. 

special  TeUpraph  and  Cabl«,  Daily  Matrix 
xnd  Phot«  SerricM.  AddrxM 
Herald  Squara  Cftoadiaa  Braacli 

Naw  York  City  DeabaraU  Bldg.,  MoBtraal 


A  NEW  IDEA 

In  Circulation  Campaigns 


—One  that  makes 
failure  impossible 
and  adds  over 
fifty  per  cent,  to 
the  returns. 


—An  idea  that 
makes  perfect 
the  greatest  sub¬ 
scription  produc¬ 
ing  plan  known  to 
newspaperdom. 


,,09  e 


Holds  the  circulation  that  you  have — and  gets  more — at  a 
profit! 

And,  best  of  all,  you  can  have  this  unrivalled  means  with¬ 
out  one  penny  of  investment — without  a  single  element  of 
risk  on  your  part  and  without  work  or  worry  to  you. 

AND  FURTHERMORE— 

You  have  an  Iron-Clad  Guarantee — backed  by  Banks  and 
Mercantile  Agency  reference,  or  Bond  or  Certified  Check, 
to  assure  you  that  the  new  readers  brought  in  by  our  cam¬ 
paign  will  be  greater  than  the  total  ULTIMATE  cost  to 
you  of  the  campaign. 

Not  a  theory  or  an  experiment,  but  a  proven  successful  plan. 
The  reports  from  our  first  ten  campaigns  this  year  show 
from  $1,500  to  $2,000  returned  for  every  $175  offered  as 
an  inducement  to  get  it. 

You  should  know  all  about  this  unrivalled  means  to  get 
more  circulation — quick — at  a  profit.  Free  for  the  asking. 


THE  NATIONAL  SYSTEM,  Columbus,  Ohio 


If  You  Want  Features 
You  Can’t  Get  Better 
Ones  Than  Those  That 
Help  Make  The 

New  York  World 

Address : 

New  York  World  Syndicate 

Room  1104  Puliizer  Building,  New  York 


GET 

Today’s  News 
Today 

“By  United  Press” 

General  Office : 

WORLD  BLDG.,  NEW  YORK 


“Abe  Martin” 

This  is  but  one  of  a  score  of  famous 
"Adams  Features”  that  are  building 
circulation  in  the  successful  papers 
of  America.  Write  or  wire  to-day 
for  prices  and  sample  sets  to 

The  Adams  Newspaper  Service 
Peoples  Gas  Building,  Chicago. 


The  New  Strip  Comic 

crnnD 

i3LVUr  REPORTER 

THE  INTERNATIONAL  SYNDICATE 

Featnres  lor  Newspapers  :  Baltuaore,  Md. 


Casker  Jnhoor  (^mra  ^Qnhirate  ; 

PORT  RICHMOND,  NEW  YORK  CITY  I 

Weekly  articles  on  { 

CheM  —  Bridge  — Auction  Bridge  —  j 
Puzzles  i 

Exclusive  rights  given.  No  contract.  j 


BlWin.L  Betts  Co. 

SUITE  406,  WORLD  BUILDING 

NEW  YORK  CITY,  N.  Y. 


Newspaper 
Contest  Experts 


“GOTHAM  GOSSIP” 

is  the  newsiest,  snappiest,  breeziest  and 
brightest  weekly  review  of  life  in  New 
York.  Makes  a  crackajack  feature  for  both 
daily  and  weekly  newspapers.  Only  one 
paper  in  a  town. 

National  News  Service 

9  E.  26th  Street,  New  York,  N.  Y. 


April  13,  1912. 


THE  EDITOR  AND  PUBLISHER. 


AD  FIELD  PERSONALS. 


C.  !•'.  Lambertson,  late  advertising 
manager  of  the  Newark  Star,  is  now 
manager  of  the  classified  advertising  de¬ 
partment  of  the  New  York  Times. 

11.  Walton  Heegstra,  of  the  H.  Wal¬ 
ton  Heegstra  -Advertising  Service,  Chi¬ 
cago,  spoke  before  the  Milwaukee  .\d 
Club  recently  on  “'Why  a  Bald  Headed 
Barber  Can  Sell  Hair  I'onic.”  He  also 
tiddre.ssed  the  Chicago  Garment  Manu¬ 
facturers'  .Association  at  their  last  meet¬ 
ing  m  Chicago  on  “Can  Women’s  Gar¬ 
ments  Be  Advertised  the  Same  as  Men’s 
Clothing?” 


Homer  McKee  has  been  made  adver¬ 
tising  director  of  the  Henderson  Motor 
Sales  Co.  of  Indianapolis,  following  the 
resignation  of  Lucius  S.  French.  H.  C. 
Bradfield  will  have  charge  of  the  news¬ 
paper  advertising. 


I'rederick  L.  Colver,  who  was  for¬ 
merly  with  the  American  Magazine  and 
.ater  advertising  manager  of  Success,  is 
now  in  the  advertising  department  of 
the  New  York  Times.  -Mr.  Colver  was 
the  founder  of  the  Periodical  Publishers’ 
.Association,  of  which  he  was  president 
for  one  term. 


Charles  F.  Southard,  advertising  man¬ 
ager  of  A.  D.  Matthews  Sons,  Brooklyn, 
founder  and  director  of  the  first  public 
school  advertising  and  salesmanship 
class  in  this  country,  was  presented  on 
Saturday  evening  a  gold  watch  by  the 
students  of  his  class  in  that  city. 


Will  S.  Eakin.  advertising  manager  of 
the  Swift  Specific  Co.,  told  a  representa¬ 
tive  of  The  Editor  .\ni)  Publisher  a 
few  days  ago  that  he  would  be  in  New 
A’ork  next  week  to  close  several  adver¬ 
tising  contracts  for  the  S.  S.  S.  and  the 
Bradfield  Regulator  Co.  He  will  stop  at 
the  Martiniipie. 

Arthur  F.  Williams  has  resigned  his 
position  with  the  Phelps  Piihlishing  Co.’s 
Springfield  office  to  become  advertising 
manager  of  the  Intermountain  Farmer, 
Boise,  Idaho.  Mr.  Williams  started 
VVTst  the  first  week  in  April,  stopping 
off  in  Chicago  several  days  to  confer 
with  Rodenbaugh  &  Morris,  special  rep¬ 
resentatives  of  the  Farmer. 

Granville  M.  Hunt,  president  of  the 
Washington  .Ad  Club,  has  resigned  on 
account  of  the  press  of  duties  which 
have  come  this  year  in  connection  with 
his  work  as  chairman  of  the  Chamber 
of  Commerce  conventions  committee, 
lie  was  elected  at  the  January  meeting, 
following  a  spirited  contest. 


Big  Paper  Mill  for  the  South. 

1  he  Southern  Paper  Co.,  largely 
owned  by  English  capital,  will  erect 
a  large  paper  mill  at  Pascagoula.  Miss. 
The  plant  when  completed  will  be  one 
of  the  largest  of  its  kind  in  the  South. 


“Confidence  in  anything  is  not 
created  in  a  night — it  grows.” 

The  growth  of  the  Pittsburgh  merchants’ 
confidence  in  THE  POST  is  best  demon¬ 
strated  by  its  gain  in  local  advertising  for 
the  first  three  months  of  1912 : 

110,012  Agate  Lines 

THE  PITTSBURGH  POST 

THE  JOHN  BUDD  CO.,  Special  Representatives 
New  York  Chiraio  St  Louis 


NEWS  OF  THE  AD  CLUBS. 

Seven  men  were  chosen  by  the  Cleve¬ 
land  Ad  Chib  last  week  to  represent 
that  organization  at  the  national  con¬ 
vention.  riie  four  regular  delegates 
are:  H.  C.  Bogart,  R.  E.  Densinore, 
James  \V’.  Likly  and  C.  B.  Uyer.  .A.  H. 
Ingr.ilnmi  was  chosen  deleg  ite-at-large 
and  James  W.  Likly  was  made  director, 
rile  alternate  delegates  are  M.  F.  Bos- 
worth  and  Charles  Hahn.  It  is  planned 
to  make  the  trip  to  Dallas  by  special 
train  by  way  of  Chicago. 

Beginning  with  this  week  the  Balti¬ 
more  .Advertising  Club  will  hold  its 
weekly  luncheons  at  the  Hotel  Emerson 
instead  of  the  Rennert.  According  to 
present  plans  the  club  will  be  well  rep¬ 
resented  at  Dallas. 

John  F.  Greeinvalt  was  re-elected 
president  of  the  Denver  -Advertising 
Chib  at  the  second  annual  meeting  lie'.d 
last  week.  John  L.  Hunter  was  elected 
to  succeed  himself  as  first  vice-presi¬ 
dent,  O.  J-  Baum  was  elected  second 
vice-president  and  1‘.  D.  Whittaker  was 
re-elected  secretary-treasurer.  R.  S. 
Ruble,  John  h'.  Reardon  and  F.  1. 
Caruthers  were  elected  directors  for  the 
coming  year. 

E.  B.  Carnes,  P.  1).  Whittaker  and 
John  L.  Hunter  were  the  winners  of 
the  membership  contest,  which  had  been 
under  way  for  four  weeks,  and  won  $ot), 
$40  and  $40,  respectively,  to  be  used  in 
the  expense  of  a  trip  to  the  national  con¬ 
vention.  The  contest  just  closed  brought 
ill  thirty-seven  new  members,  making  the 
total  membership  of  the  club  ninety- 
five. 

The  Pueblo  Ad  Club  is  busily  plan¬ 
ning  for  the  entertainment  of  400  mem¬ 
bers  of  the  Pacific  coast  clubs  who  will 
visit  the  city  on  May  14  en  route  to 
Dallas.  The  visitors  will  he  taken  on 
a  sight-seeing  trip  around  the  city  and 
will  b-‘  given  a  han(|iiet. 

All  of  the  old  officers  of  the  -Augusta 
-Ad  Men's  Club  were  re-elected  for  an¬ 
other  term  at  the  semi-annual  meeting 
held  last  week.  A  lunch  which  followed 
.he  business  session  was  donated  by- 
various  merchants  of  the  city.  C.  B. 
Hanson  was  named  as  the  official  dele¬ 
gate  of  the  club  to  the  Dallas  conven¬ 
tion. 

The  solid  West,  it  is  claimed,  includ¬ 
ing  every  State  beyond  the  borders  of 
the  .Mi.'sissippi  Rive-,  will  boost  for  San 
Francisco  as  the  place  for  holding  the 
1!I13  convention.  All  the  Pacific  coast 
delegates,  traveling  in  three  or  four  spe¬ 
cial  trains,  will  meet  at  Denver  May 
lo,  where  the  Rocky  Mountain  and  Paci¬ 
fic  coast  clans  will  get  together  in  a 
meeting  that  is  to  be  addressed  by  Robt. 
h'rotlii  gham  and  W.  11.  Ingersoll,  of 
New  A’ork.  From  that  point  the  aug¬ 
mented  body  will  move  eastward  to 
Kansas  City,  where  all  the  \Vestern  men 
will  meet  in  the  great  Coliseum  and 
formulate  plans  for  taking  the  Dallas 
convention  by  storm,  winning  next 
year’s  gathering  for  San  Francisco. 

rite  newly  organized  advertising  club 
of  Honolulu  will  send  three  delegates 
to  the  cotivention.  The  Chamber  of 
Commerce  of  that  city  will  pay  their  ex¬ 
penses. 

The  third  annual  banquet  and  “Stnnt- 
fest”  of  the  Syracuse  (N.  A’.j  Advertis¬ 
ing  Men’s  Club  was  held  at  the 
Onondaga  last  week.  The  affair  proved 
a  success  in  every  way.  Honorary  Presi¬ 
dent  Waller  B.  Cherry  presided  as  toast¬ 
master.  The  chief  speaker  was  George 
W.  Coleman,  president  of  the  -Asso¬ 
ciated  Clubs. 

The  educational  side  of  the  Portland 
(Ore.)  .Ad  Club,  known  as  the  Inner 
Study  Circle,  held  a  very  successful 
meeting  -Monday  evening,  April  1.  D. 


The  Scenes  Have  Shifted 
in  Chicago 

“  Enter  Examiner  as  Leader  ” 


I'he  March  Record  Aj^uiii  Shows 
the  Chicago  Examiner  in  the  Lead 


In  Department  Store 
Advertising 

Tlie  F-xaniincr  again  forced  the 
Tribune  to  take  second  place.  (An 
the  basis  of  2Kn  lines  to  its  columns, 
the  Washington  Press  figures  show 
that  the  Examiner  carried 
columns  of  department  store  adver¬ 
tising  in  March,  ltM2,  while  the 
Tribune’s  showing  on  a  400  line 
basis  is  518.24  columns. 

There  were  five  Sundays  in  March, 

19  J  2,  against  four  Sundays  in 
March,  1911.  Omitting  Sundtiy, 
March  31,  1912,  which  was  an 
“extra”  Sunday  and  which  should 
not  he  figured  in  the  real  analysis, 
the  Washington  IVess  figures  show 
that 

The  Tribune  LOST  15,800  lines 
in  department  store  advertising. 

The  Examiner  GAINED  28,690 
lines  in  department  store  advertis¬ 
ing. 

On  this  same  basis  the  Tribune 
lost  in  8  out  of  12  department 
stores. 

Tile  Examiner  gained  in  every 
one  of  these  twelve  stores. 


Examiner’s  Growth  ; 
Tribune’s  Decline 

Tlie  most  striking  comparison  of 
the  Examiner’s  growth  and  the 
Tribune’s  decline  is  shown  in  the 
Washington  Press  figures  of  the 
daily  papers  only. 

The  Daily  Examiner  is  growing 
both  in  Display  and  Classified, 
while  the  Daily  Tribune  is  losing 
in  both  branches,  as  the  following 
Washington  Press  figures  for 
March  show: 

Daily  Examiner,  Colt. 

Display  Gain  . 55.47 

Classified  Gain  . 15.08 

Daily  Examiner’s  - 

Total  GAIN.  .70.55 

Daily  Tribune,  Cols. 

Display  Loss . 58.64 

Classified  Loss  . 40.89 

Daily  Tribune’s  - 

Total  LOSS.  .99.53 


To  those  whose  business  it  is  to  study  and  to  understand  the  rise  and  fall  of 
newspapers  tlie  above  facts  are  fraught  with  the  greatest  significance.  It  is 
the  third  chapter  in  the  new  era  of  journalism  in  C  hicago.  I'lie  succeeding 
chapters  will  be  told  as  the  months  of  ]!M2  roll  tin.  Watch  the  Examiner 
grow.  The  .scenes  have  shifted. 

''  Enter  Examiner  as  Leader  ” 


.A.  Dinsmoor  addressed  the  members  on  ; 
".Advertising  Layouts."  The  newspapers  i 
of  Portland  have  agreed  to  give  space  ■ 
to  educational  advertising  talks  written  > 
by  the  members  of  this  circle.  i 

The  regular  Wednesday  luncheon  held  i 
.April  ;{  by  the  Portland  .Ad  Club  was 
in  charge  of  R.  C.  Holman.  The  club 
was  addressed  by  .A.  M.  Crawford,  At¬ 
torn  y  General  of  Oregon,  on  “The 
Oregon  and  California  Land  Grants.” 
Judge  C.  W.  Gantenbein  spoke  of  the  : 
duties  the  Federal  Government  owes  to  . 
the  Pacific  Northwest  and  the  impor-  j 
tanc;  of  extending  foreign  commerce,  i 
The  program  for  the  annual  meeting  j 
of  the  northwestern  division  of  the  As-  j 
sociated  -Advertising  Clubs  of  America  j 
has  been  made  public  by  the  committee  ; 
in  cliarge.  The  contention  will  be  held 
at  Lincoln  .April  Iti  and  IT. 


The  -Ad  Club  Bulletin,  the  monthly 
pnl)lication  of  the  .Advertising  Club  of 
Baltimore,  appears  for  April  dressed  in 
a  new  spring  coat.  The  issue  is  dedi¬ 
cated  to  Elbert  Hubbard  and  Theodore 
Roosevelt,  “the  best  advertising  men  in 
.America  and  the  best  advertised.” 


when  you  think 
of  insurance 

think  of 

ROLLER 

expert  service  on  all  forms 
’Phone  6300  Gramercy 

1  Madison  Avenue,  New  York 


Let  >^he  American  Ink  Co. 
of  N^w  York  City  be  your 
4-cent  inkman. 
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ON  GETTING  BUSINESS. 

Representative**  Club  Discusses  the 
Important  Question,  “What  Consti¬ 
tutes  a  Good  Representative?” — 
O.  C.  Harn  Touches  Some  Tender 
Spots  in  Soliciting  Methods — Every 
Advertiser  Who  Stops  Hurts  Others 
"What  Constiiutes  a  Good  kcprescii- 
tative?”  was  tlie  topic  discussed  at  the 
April  dinner  of  tlie  Kepresentatives' 
Club  held  at  the  Aldinc  Club  on  .Mon¬ 
day  evening.  Un  this  occasion  the  sale- 
and  advertising  managers  gave  their 
views. 

President  Harrell  introduced  k.  \\ . 
Floyd,  of  the  Women's  World,  as  mod¬ 
erator.  The  first  speaker  was  .Andrew 
koss,  vice-president  and  sales  manager 
of  Kellogg’s  Toasted  Corn  F’lakes,  who 
said  in  part : 

".-V  manufacturer  and  a  publisher  each 
has  the  same  problem  to  face — that  of 
merchandising.  A  good  representative 
is  one  who  is  a  merchandiser — not  a 
peddler  of  space— or  a  teller  of  circula¬ 
tion,  number  and  kind  of  readers,  print¬ 
ing,  etc.  He  must  know  advertisers' 
needs  and  problems  and  help  solve  them. 

bill  has  just  been  introduced  in 
Wa'hingt'in  by  Congres-man  Campbell 
which  makes  it  compulsory  that  a  matui- 
factiirer's  name  appear  on  all  g.xnls  in 
interstate  or  foreign  commerce.  This 
bill  is  aimed  at  dishonest  brands,  mail 
order  brands,  prison  made  goods  and 
sweatshop  goods. 

■’There  is  no  guarantee  of  either 
quantity  or  quality  in  non-advertised. 
non-trade-ma'ked  goods. 

’’This  bill  as  considered  from  the 
standpoint  of  consumer  is  excellent.  The 
pure  food  law  lets  the  consumer  know 
what  is  in  the  package  he  buys — whether 
it  be  shoes,  food,  clothing,  etc. 

OK.VKTING  O.v  AliVEKTISEI)  IIR.VXDS. 
■’’The  competition  is  worse  from  priv¬ 
ate  brands  that  graft  on  advertised 
brands.  Prison  made  products  are  made 
by  tubercular  patients  and  diseased  per¬ 
sons.  If  these  products  had  the  name  of 
maker  on  them  there  would  be  no  mar¬ 
ket  for  them.  The  goods  especially  re¬ 
ferred  to  are  cigars,  shoes,  shirts,  stock¬ 
ings,  overalls,  trousers,  petticoats,  etc. 
In  the  last  live  years  the  production  of 
these  articles  has  increased  remarkably. 
They  find  their  market  in  the  homes  of 
the  poor,  and  this  is  one  of  the  reasons 
for  the  great  increase  of  the  white 
plague. 

".Mail  order  houses  are  also  hit  by  this 
legislation.  A  manufacturer  whose  name 
is  not  reprin  ed  on  label  can  sell  to 
mail  order  houses  a"d  get  away  with  it. 
In  the  corn  tiakes  business  private 
brands  are  not  marketed  honestly.  They 
trade  on  Kellogg’s  name.  '1  he  con-umer 
pays  the  same  price  for  goods  of  in¬ 
ferior  quality. 

■’kepresentatives  and  publishers  have 
the  great  weapon  of  jmhlici'y  in  their 
hands.  The  Campbell  biT  should  become 
a  law  and  publishers  should  unite  to 
discuss  the  bill,  its  advantages  and  urge 
its  passage.” 

o.  r.  II  vk.n’s  view. 

The  next  speaker  was  O.  C.  ilarn,  ad 
vertising  manager  of  the  National  Lead 
Co.  His  idea  of  what  a  repre>entative 
ought  to  be  was : 

Lst.  He  doesn’t  care  f  ir  the  repre 
sentative  who  has  nothing  to  say  but 
was  passing  HI  Hroadwav  and  stopped 
in.  The  advertising  manager  is  gen¬ 
erally  a  pretty  busy  man  anu  has  to  do 
things  to  hold  his  job. 

He  is  glad  to  see  representatives  who 
have  something  interesting  to  say  about 
making  money  for  the  National  Lead 
Co.  and  is  only  interested  in  that. 

2d.  The  attitude  of  a  representative 
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A  NEW  IDEA 

In  Circulation  Campaigns 


—One  that  makes 
failure  impossible 
and  adds  over 
fifty  per  cent,  to 
the  returns. 


—An  idea  that 
makes  perfect 
the  greatest  sub¬ 
scription  produc¬ 
ing  plan  known  to 
newspaperdom. 


Holds  the  circulation  that  you  have — and  gets  more — at  a 
profit! 

And,  best  of  all,  you  can  have  this  unrivalled  means  with¬ 
out  one  penny  of  investment — without  a  single  element  of 
risk  on  your  part  and  without  work  or  worry  to  you. 

AND  FURTHERMORE— 

You  have  an  Iron-Clad  Guarantee — backed  by  Banks  and 
Mercantile  Agency  reference,  or  Bond  or  Certified  Check, 
to  assure  you  that  the  new  readers  brought  in  by  our  cam¬ 
paign  will  be  greater  than  the  total  ULTIMATE  cost  to 
you  of  the  campaign. 

Not  a  theory  or  an  experiment,  but  a  proven  successful  plan. 
The  reports  from  our  first  ten  campaigns  this  year  show 
from  $1,500  to  $2,000  returned  for  every  $175  offered  as 
an  inducement  to  get  it. 

You  should  know  all  about  this  unrivalled  means  to  get 
more  circulation — quick — at  a  profit.  Free  for  the  asking. 

THE  NATIONAL  SYSTEM,  Columbus,  Ohio 


'  towards  his  own  proposition  should  be 
that  I'f  a  man  trying  to  make  the  Na- 
t Dual  Lead  Co.  put  the  proposition  on 
iheir  payroll  as  a  salesman.  'The  trouble 
with  .-ome  men  is  that  they  are  not  sure 
I  but  hi'pi'  a  proposition  can  do  some 
good.  It  is  like  the  story  of  the  man 
,  who  was  asked  to  speak  at  the  funeral 
of  his  bitterest  enemy,  who  said  in 
cl'isiiii:.  ’’We  hope  he  has  gone  to  the 
place  where  we  know  he  ain’t.” 

Midi  1.11  II.VVE  liEKEMTE  ItlE.VS. 

’ill.  .\  reiire.sentativ  e  wishing  his  (irop- 
osition  put  on  the  National  Lead  Co.’s 
jiavroll  us  an  effective  salesman  should 
come  with  some  delinite  idea  of  good  in 
mitid.  Find  out  all  about  the  business 
--who  the  peojile  are  who  ought  to  buy 
—  wh;it  they  want,  how  much  money  they 
i  have  to  spend,  etc.  This  information 
I  can  he  gotten  from  the  trade  and  from 
consumers  about  any  article. 

.\  reiiriscntative  with  the  right  con- 
.e;tion  of  his  proposition  can  get  this  by 
aitaly/ing  the  matter  from  the  retailer's 
viewpoint,  and  then  calling  upon  the 
manufacturer  with  a  constructive  idea. 
.Never  make  your  first  call  unless  you 
la.e  a  co  structive  proposition. 

■1th.  .\  representative  should  not  only 
s'.udy  how  to  present  his  proposition  in 
the  right  light,  but  should  help  to  make 
his  magazine  a  good  salesman  for  the 
manufacturer.  More  good  can  be  done 
by  men  out  seeing  manufacturers  and 
the  trade  and  being  constantly  in  touch 
with  conditions  than  can  be  done  by  the 
ntan  at  the  top  in  the  office. 

kepresentatives  are  better  trained  to 
think  and  observe  than  ordinary  sales¬ 
men.  'They  should  weave  their  con¬ 
clusions  for  more  effective  campaigns 
upon  employer  and  manufacturer  by 
cleatiing  up  their  columns  and  elimiitat- 
mg  any  advertising  that  hurts  clean  ad¬ 
vertising. 

Iikl'C  BUSINESS  PROBLEMS. 

J.  G.  i  imolat.  president  of  the  Oak¬ 
land  Chemical  Co.  ( Dio.x ygen  ) ,  said  that 
some  of  the  best  suggestions  he  had  re¬ 
ceived  from  any  source  had  come  from 
the  representatives  who  had  called  to  see 
him. 

The  big  questions  in  the  drug  business 
are  sith.-titution,  price  cutting  and  dis¬ 
tribution.  'The  man  who  starts  in  to  ad¬ 
vertise  may  fail  because  of  a  lack  of 
proper  distribution.  The  C.  N.  prop¬ 
osition  had  been  successful  because  i: 
was  originally  introduced  through  the 
medical  profession. 

Every  advertiser  that  stops  advertis¬ 
ing  hurts  the  business.  Every  repre¬ 
sentative  should  have  a  thorough  kttovvl- 
edge  -'f  a  man’s  proposition  before  sell¬ 
ing  him.  If  he  takes  an  account  jitst  to 
swell  the  volume  of  advertising  in  his 
publication  and  the  advertising  is  un¬ 
productive  it  is  going  to  react  on  the 
whole  business. 


European  Tour  Contests 

BKST  RESULTS  LOWEST  COST  ' 

BEST  PLAN  NOVEL  FEATURF.S  | 

10  Yesrs’  Experience— Trained  Men 
\sk  Plainfield  (N.  J.)  Courier-News  ! 

Six  tour  CfiiteM  just  cn<ie<I;  over 
lU’W  *»uh«»cnhcrss;  from  new  business 

ab»n<*;  siii.ilar  c(Uite*it  on  opi>oMtion  paper, 
krfor  to  above  a  td  f*corcs  of  others. 

KKYSTONE  CIRCULATION  CO. 

H  B.  PRICKITT,  Preftidenl 
lemporarv  address,  care  ILMLY  PRESS,  1 
PhjUip«vburK,  N.  J.  1 


NEW  YORK  HERALD  SYNDICATE. 

Special  Tele^aph  asd  CaUa,  Daily  Matrix 
and  Pbota  Screicaa.  Addraaa 
Herald  Squara  Canadian  Brancli 

New  York  City  DaabaraU  Bldy.,  Montreal 


If  You  Want  Features 
You  Can’t  Get  Better 
Ones  Than  Those  That 
Help  Make  The 

New  York  World 

Address : 

New  York  World  Syndicate 

Room  1104  Pulitzer  Building,  New  York 


“Abe  Martin” 

This  is  but  one  of  a  score  of  famous 
"Adams  Features”  that  are  building 
circulation  in  the  successful  papers 
of  America.  Write  or  wire  to-day 
for  prices  and  sample  sets  to 

The  Adams  Newspaper  Service 
Peoples  Gas  Building,  Chicago. 


The  New  Strip  Comic 

crAflD 

DvUUr  REPORTER 

1HE  INTERNATIONAL  SYNDICATE 

Features  lor  Newspapers  :  Baltinore,  Md. 


Caakrr  jjn&aor  ^gnlltratT 

PORT  RICHMOND.  NEW  YORK  CfTT 
Weekly  aiticlet  on 

Cheu  —  Bridge  — Auction  Bridge  — 
Puzzles 

Exclusive  rifhts  given.  No  contrnct. 


GET 

Today’s  News 
Today 

“By  United  Press” 

General  Office : 

WORLD  BLDG.,  NEW  YORK 


=Win.L.  Betts  Co. 

SUITE  406,  WORLD  BUILDING 

NEW  YORK  CITY,  N.  Y. 

Newspaper 
Contest  Experts 


“GOTHAM  GOSSIP” 

is  the  newsiest,  snappiest,  breeziest  and 
brightest  weekly  review  of  life  in  New 
York.  Makes  a  crackajack  feature  for  both 
daily  and  weekly  newspapers.  Only  one 
paper  in  a  town. 

National  News  Service 

9  E.  26th  Street,  New  York,  N.  Y. 
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AD  FIELD  PERSONALS. 

C.  M  Lainbertson,  late  advertising 
manager  of  the  XeNvark  Star,  is  now 
mtinager  of  the  classified  advertising  de¬ 
partment  of  the  Xew  York  Times. 

II.  Walton  Heegstra.  of  the  H.  Wal¬ 
ton  Ileegstra  .Advertising  Service,  Chi¬ 
cago,  spoke  before  the  Milwaukee  Ad 
Club  recently  on  “Why  a  Hald  Headed 
Harbcr  Can  Sell  Hair  Tonic.”  He  also 
addressed  the  Chicago  (larnicnt  Manu¬ 
facturers’  .'Association  at  their  last  meet¬ 
ing  m  Chicago  on  “Can  Women’s  Gar¬ 
ments  Be  .Advertised  the  Same  as  Men’s 
Clothing?” 


Homer  McKee  has  been  made  adver¬ 
tising  director  of  the  Henderson  Motor 
Sales  Co.  of  Indianapolis,  following  the 
resignation  of  Lucius  S.  French.  H.  C. 
Bradfield  will  have  charge  of  the  news¬ 
paper  advertising. 


h'rederick  L.  Colver,  who  was  for¬ 
merly  with  the  American  Magazine  and 
.ater  advertising  manager  of  Success,  is 
now  in  the  advertising  department  of 
the  Xew  A'ork  Times.  .Mr.  Colver  was 
the  founder  of  the  Periodical  Publishers’ 
.Association,  of  which  he  was  president 
for  one  term. 

Charles  F.  Southard,  advertising  man¬ 
ager  of  .A.  D.  Matthews  Sons,  Brooklyn, 
founder  and  director  of  the  first  public 
school  advertising  and  salesmanship 
class  in  this  country,  was  presented  on 
Saturday  evening  a  gold  watch  by  the 
students  of  his  class  in  that  city. 


Will  S,  Eakin,  advertising  manager  of 
the  Swift  Specific  Co,,  told  a  representa¬ 
tive  of  The  Kditor  .■vno  PfiiLisnER  a 
few  days  ago  that  he  would  be  in  Xew 
A’ork  next  week  to  close  several  adver¬ 
tising  contracts  for  the  S.  S.  S.  and  the 
Bradfield  Regulator  Co.  He  will  stop  at 
the  Martini(|ue. 

Arthur  F.  Williams  has  rcsi.gned  his 
position  with  the  Phelps  Publishing  Co.’s 
Sjiringfield  office  to  become  advertising 
manager  of  the  Intermountain  Farmer, 
Boise,  Idaho.  Mr.  AV’illiams  started 
West  the  first  week  in  April,  stopping 
off  in  Chicago  several  days  to  confer 
with  Rodenbaugh  &  Morris,  special  rep¬ 
resentatives  of  the  Farmer. 


(iranville  M.  Hunt,  president  of  the 
Washington  .Ad  Club,  has  resigned  on 
account  of  the  press  of  duties  which 
have  come  this  year  in  connection  with 
his  work  as  chairman  of  the  Chamber 
of  Commerce  conventions  committee. 
He  was  elected  at  the  January  meeting, 
following  a  spirited  contest. 


Big  Paper  Mill  for  the  South. 

I  he  Southern  Paper  Co.,  largely 
owned  by  English  capital,  will  erect 
a  large  paper  mill  at  Pascagoula.  Miss. 
The  plant  when  completed  will  be  one 
of  the  largest  of  its  kind  in  the  South. 


“Confidence  in  anything  is  not 
created  in  a  night — it  grows.” 

The  growth  of  the  Pittsburgh  merchants’ 
confidence  in  THE  POST  is  best  demon¬ 
strated  by  its  gain  in  local  advertising  for 
the  first  three  months  of  1912 : 

110,012  Agate  Lines 

THE  PITTSBURGH  POST 

THE  JOHN  BPDD  CO.,  Special  Representalives 
New  York  Chicago  St  Louia 


NEWS  OF  THE  AD  CLUBS. 

Seven  men  were  chosen  by  the  Cleve¬ 
land  Ad  Club  last  week  to  represent 
that  organization  at  the  national  con¬ 
vention.  'Hie  four  regular  delegates 
are:  H.  C.  Bogart,  R.  E.  Ueusmore, 
James  \V’.  Likly  and  C.  B.  Dyer.  .A.  11. 
Ingr.di::m  was  chosen  deleg:ite-at-large 
and  James  W.  Likly  was  made  director, 
rile  alternate  delegates  are  M.  E.  Bos- 
vvortli  and  Charles  Hahn.  It  is  planned 
to  make  the  trip  to  Dallas  by  special 
train  by  way  of  Chicago. 

Begimiing  with  this  week  the  Balti¬ 
more  .'Advertising  Club  will  hold  its 
weekly  luncheons  at  the  Hotel  Emerson 
instead  of  the  Rennert.  .According  to 
present  plans  the  club  will  be  well  rep¬ 
resented  at  Dallas. 

Joliii  F.  Greeitwalt  was  re-elected 
president  of  the  Denver  .Advertising 
Club  at  the  second  annual  meeting  held 
last  week.  John  L.  Hunter  was  elected 
to  succeed  himself  as  first  vice-presi¬ 
dent,  O.  J.  Baum  was  elected  second 
vice-president  and  P.  D.  Whittaker  was 
re-elected  secretary-treasurer.  R.  S. 
Ruble,  Johti  F.  Reardon  and  F.  1. 
Caruthers  were  elected  directors  for  the 
coming  year. 

E.  B.  Canies,  P.  D.  Whittaker  and 
John  L.  Hunter  were  the  winners  of 
the  membership  contest,  which  had  been 
under  way  for  four  weeks,  and  won  $50, 
$41)  and  $40,  respectively,  to  be  used  in 
the  expense  of  a  trip  to  the  national  con¬ 
vention.  The  contest  just  closed  brought 
in  thirty-seven  new  members,  making  the 
total  membership  of  the  clul>  ninety- 
five. 

The  Pueblo  Ad  Club  is  busily  plan¬ 
ning  for  the  entertainment  of  400  mem¬ 
bers  of  the  Pacific  coast  clubs  who  will 
visit  the  city  on  May  14  en  route  to 
Dallas.  'Hie  visitors  will  he  taken  0:1 
a  sight-seeing  trip  around  the  city  and 
will  1),‘  given  a  haiKiuet. 

.All  of  the  old  officers  of  the  .■Augusta 
.'Ad  Men’s  Club  were  re-elected  for  an¬ 
other  term  at  the  semi-annual  meeting 
held  last  week.  A  lunch  which  followed 
■  he  business  session  was  donated  by 
various  merchants  of  the  city.  C.  B. 
Hanson  w.-.s  named  as  the  ollicial  dele¬ 
gate  of  the  club  to  the  Dallas  conven¬ 
tion. 

'The  solid  AA'est,  it  is  claimed,  includ¬ 
ing  every  State  beyond  the  borders  of 
the  .Mississippi  Rive",  will  hoo.st  fur  San 
Francisco  as  the  place  for  holding  the 
11)14  convention.  All  the  Pacific  coast 
delegates,  traveling  in  three  or  four  spe¬ 
cial  trains,  will  meet  at  Denver  May 
15,  where  the  Rocky  Mountain  and  Paci¬ 
fic  coast  clans  will  get  together  in  a 
meeting  that  is  to  be  addressed  by  Robt. 
Protlii  gliam  and  \\ .  H.  Ingersoll,  of 
Xew  A’ork.  From  that  point  the  aug¬ 
mented  body  will  move  eastward  to 
Kansas  City,  where  all  the  AVestern  men 
will  meet  in  the  great  Coliseum  and 
formulate  plans  for  taking  the  Dallas 
convention  by  storm,  winning  next 
year’s  gathering  for  San  Francisco. 

I'he  newly  organized  advertising  club 
of  Honolulu  will  send  three  delegates 
to  the  convention.  The  Chamber  of 
Commerce  of  that  city  will  pay  their  ex¬ 
penses. 

'I  he  third  annual  banquet  and  “Stnnt- 
fest’’  of  the  Syracuse  (X.  A’.j  Advertis¬ 
ing  Men’s  Club  was  held  at  the 
Onondaga  last  week.  The  affair  proved 
a  success  in  every  way.  Honorary  Presi¬ 
dent  Waller  B.  Cherry  presided  as  toast¬ 
master.  The  chief  speaker  was  George 
W.  Coleman,  president  of  the  Asso¬ 
ciated  Clubs. 

The  educational  side  of  the  Portland 
(Ore.)  .'Ad  Club,  known  as  the  Inner 
Study  Circle,  held  a  very  successful 
meeting  .Monday  evening,  April  1.  D. 


The  Scenes  Have  Shifted 
in  Chicago 

“  Enter  Examiner  as  Leader  ” 

I'he  March  Record  Again  Shows 
the  Chicago  Examiner  in  the  Lead 


In  Department  Store 
Advertising 

The  Examiner  again  forced  the 
Tribune  to  take  second  place.  (4n 
the  basis  of  ‘J8(»  lines  to  its  columns, 
the  AA'ashington  Pre^s  figures  show 
that  the  Examiner  carried  .51)2.01 
columns  of  department  store  adver¬ 
tising  in  March,  1012,  while  the 
Tribune’s  showing  on  a  300  line 
basis  is  518.24  columns. 

There  were  five  Suiilays  in  March, 

1912,  against  four  Sundays  in 
March,  1911.  Omitting  Sunday, 
March  31,  1912,  which  was  an 
“extra”  Sunday  and  which  should 
not  be  figured  in  the  real  analysis, 
the  Washington  Press  figures  show 
that 

The  Tribune  LOST  15,800  lines 
in  department  store  advertising. 

The  Examiner  GAINED  28,690 
lines  in  department  store  advertis¬ 
ing. 

On  this  same  basis  the  Tribune 
lost  in  8  out  of  12  department 
stores. 

Tile  Examiner  gained  in  every 
one  of  these  twelve  stores. 


Examiner’s  Growth  ; 
Tribune’s  Decline 

The  most  striking  comparison  of 
the  Examiner’s  growth  and  the 
Tribune’s  decline  is  shown  in  the 
AA'ashington  Press  figures  of  the 
daily  papers  only. 

Tile  Daily  Examiner  is  growing 
both  in  Display  and  Classified, 
while  the  Daily  Tribune  is  losing 
in  both  branches,  as  the  following 
AA’ashington  Press  figures  for 
March  show: 

Daily  Examiner,  Cols. 

Display  Gain  . 55.47 

Classified  Gain  . 15.08 

Daily  Examiner’s  - 

Total  GAIN.  .70.55 

Daily  Tribune,  Cols. 

Display  Loss . 58.64 

Classified  Loss  . 40.89 

Daily  Tribune’s  - 

Total  LOSS.  .99.53 


ro  tliosc  whose  hn>iness  it  is  to  study  anil  to  understand  the  rise  and  fall  of 
newspapers  the  above  fads  are  fraught  with  tlie  greatest  significance.  It  is 
the  third  chapter  in  the  new  era  of  journalism  in  Chicago.  I'he  succeeding 
chapters  will  he  told  as  the  months  of  191'2  roll  on.  AA’atch  the  Examiner 
grow.  The  scenes  have  shifted. 

**  Enter  Examiner  as  Leader  ” 


.A.  Dinsmoor  addressed  the  members  on  | 
".Advertising  Layouts."  The  newspapers  j 
of  Portland  have  agreed  to  give  space  j 
to  educational  advertising  talks  written  ^ 
by  the  members  of  this  circle.  i 

The  regular  Wednesday  luncheon  held 
.April  -4  by  the  Portland  .Ad  Club  was  j 
in  charge  of  R.  C.  Holman.  The  club  ! 
was  addressed  by  .A.  M.  Crawford,  At-  ; 
torn.y  General  of  Oregon,  on  “The  ; 
Oregon  and  California  Land  Grants.” 
Judge  C.  W.  Gantenbein  spoke  of  the  | 
duties  the  I'edcral  Government  owes  to  j 
the  Pacific  Xorthwest  and  the  impor-  i 
tanez  of  extending  foreign  commerce. 

The  program  for  the  annual  meeting  i 
of  the  northwestern  division  of  the  As-  i 
sociated  .Advertising  Clubs  of  America 
has  been  made  public  by  the  committee  ! 
in  charge.  The  convention  will  he  held  ! 
at  Lincoln  .April  10  and  17. 


The  .Ad  Club  Bulletin,  the  monthly 
publication  of  the  .Advertising  Club  of 
Baltimore,  appears  for  April  dressed  in 
a  new  spring  coat.  The  issue  is  dedi¬ 
cated  to  Elbert  Hubbard  and  Theodore 
Roosevelt,  “the  best  advertising  men  in 
.America  and  the  best  advertised.” 
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THE  ADVERTISING  WORLD 


TIPS  FOR  BUSINESS  MANAGERS., 

Tlie  Cliarltw  H.  Fuller  Co.,  378  Wabash  ' 
avenue,  ChicnKo,  is  jilaeiiiK  orders  for  ! 
4,(I00  lines,  one  year,  with  Southern  ; 
|)a|>es.  for  tlie  K.  \V.  IJoso  .Medieine  Com- 
(lau,  St.  Louis,  Mo. 

lleur.v  Webb.  C.  li.  biiihlini;,  Layton. 
<)..  is  makini;  wntraets  for  l.tSHt  inch(*s, 
to  la*  used  within  one  year,  with  Virginia 
paiaTs.  for  the  Approved  Formula  Com-  ' 
p.iny,  .same  city. 

The  Taylor-Critehlield  Agency,  Hrooks 
building,  Chicago,  is  making  UM^wi-llne  | 
contraci.s,  one  year,  with  Kastern  papers, 
for  the  .4nierican  Radiator  Comiiany,  Chi- 
•■ago.  III. 

Lord  Jc  Thomas,  Trude  building.  Chi¬ 
cago,  are  making  renewals  for  the  IVnu- 
sylvania  Lines,  l’hiladel|)hin. 


C.  IL  Touzaliu,  Chicago,  is  sending  out 
orders  for  one  inch,  lol  times,  to  I'acitio 
Coast  iiaiM'rs.  for  the  Anchor  Line. 

'File  Snitzler  .\dvertising  Company, 
Hunter  building,  Chicago,  is  making  con¬ 
tracts  for  inches,  one  year,  with 

.Mi.' sissi|ii>i  pajM'rs.  for  the  Dennison 
I’harmacy  Company. 

The  \'an  Cleve  Comt»any,  New  York, 
is  placing  orders  for  three  inches,  sixty- 
three  time.s.  with  Southern  pajM*rs.  for 
the  tlreat  Xorihern  Hotel,  New  Y'ork 
City.  ^ 

IL  Sumner  Sternlierg,  12-14  West 
Thirty-second  street,  Xew  York,  is  send¬ 
ing  out  eijjhty-four-line  orders,  ten  '■tines, 
t.i  Southern  and  Pacific  Coast  paper.-*, 
for  the  Gotham  Manufacturing  Company, 
New  Y'ork. 

C.  Ironmonger,  2t>  Vescy  street.  New 
York  City,  is  making-  contracts  for  the 
.Montici'llo  Distilling  Company,  Babi- 
uiore,  .Md..  with  Southwestern  papers. 


11.  K.  McCann  Company,  Xew  York 
City,  is  making  Itt.tNHI-line  contracts,  to 
la*  tisetl  within  one  year,  with  Kentucky 
jiaiiers.  for  the  Standard  Oil  Company, 
.New  Y'ork  City. 


Is'rd  &  Thomas.  Xew  York  City,  are 
]ilacing  orders  for  l.Ottti  line.s,  to  be  used 
within  one  .vear,  with  I'acitic  Coast 
|HiIK‘rs,  for  the  Kneipp  Linen  .Ma.sh  Com¬ 
pany,  Xew  Y'ork  City. 


The  Frank  1‘resbrey  Company,  3  West 
Twenty-ninth  street,  Xew  York  City,  is 
making  i-ontrai’ts  on  a  trade  bas's  for 
the  Hotel  St.  Uegis.  Xew  Y'ork  City. 


I*.  11.  Solger,  TtH  Broad  street,  Xew 
Y'ork  City,  is  .■•ending  out  twenty-live- 
line  orders,  twelve  times  to  Eastern 
pajicrs.  for  the  London  &  Xorthwestcru 
Railroad  Company. 


X.  YV.  Ayer  &  Son.  30()  Chestnut 
stre<*t,  Philadeljihia.  I’a.,  are  placing  1 
orders  for  BN)  lines,  ten  times,  with  1 
Texas  and  Eastern  pajiers,  for  C.  E.  | 
Hires. 

The  Federal  -Ydvertising  .Ygeucy,  Xew 
Y'ork  City,  is  making  contracts  for  14,-  i 
isiO  lines,  to  be  used  within  one  year,  with  I 
Pacitic  Coast  )iapers,  for  the  United 
Cigar  Manufacturers,  Owl  Cigar,  Xew  1 
Y'ork  City. 

Tlie  .Vmsterdam  .Ydvertis'ng  .Vgency, 

1  ISti  Broadway,  Xew  Y’ork,  and  33  Con¬ 
gress  street,  Boston,  will  handle  the  ad¬ 
vertising  of  the  Eastern  .Steamship  Cor- 
IMiriition  for  the  coming  year.  This  in- 


XHE 

New  Orleans  Item 

Leads  New  Orleans  papers  in  adTertising, 
circulation  and  influence,  and  the  lead  is 
increasing.  The  most  clearly  expressed  cir¬ 
culation  statement  bat  just  been  prepared 
by  'THE  ITEM,  and  will  be  sent  upon  re¬ 
quest.  A  map  of  New  Orleans  shows  ex¬ 
actly  how  the  city  it  covered,  and  an  item¬ 
ized  list  of  country  towns  shows  how  they 
are  reached. 

THE  JOHN  BUDD  COMPANY 
Advertisiig  Rrpresenlatives 

NEW  YORK  CHICAGO  ST.  LOUIS  ! 


eludes  the  steamship  lines  operating  be- 
tv.'cn  .New  York  and  Boston,  Xew  York  I 
and  Portland,  Boston  and  Portland,  Bos-  | 
loi’  and  points  on  the  Kennebec  river. 
Boston  aud  Bangor.  Boston.  Eastport  and 
.lohn,  Portland  and  Rockland,  Itock-  | 
land  anil  .Mt.  Desert,  Bath  and  Boothbay. 


11.  11.  Walker,  Inc.,  20(t  Fifth  avenue. 
New  York  City,  is  placing  orders  for  the 
C.  .\.  Edgarton  Mfg.  ('oin|iany.  President 
susjicnd  •  's  III  i,.a!.';izines  a'td  farm  pa  pi  s. 

Tile  .\llcn  .kilvertisiug  Agency,  141 
W'''t  Tliirty-sixtb  street,  Xew  York,  has 
siartcu  a  canipaign  with  Xew  Y'ork  Ciiy 
papers  for  the  Hiti-Fi't  Ylanufacturiug 
Company,  .'ianford  biielit  belt.  Ikt  Grand 
str.‘"*t.  Xi  w  Y'ork. 


I  riic  F.  Wallis  .Vrmstrong  Company, 

I  Xorlh  .Vmerican  building,  Philadelphia, 

;  Pa.,  is  niakiug  some  new  contracts  aud 
I  iilai  iiig  new  co|)y  with  a  large  list  of 
I  papers  for  ihe  Victor  Talking  Macliine 
I 'oaipany.  Camden.  X.  .1. 

'I'lic  Blackman-Russ  Company,  10  East 
riiirty-tliirii  street,  Xew  Y'ork.  is  send¬ 
ing  out  orders  to  a  .selected  list  of  papers 
for  the  .\lfred  11.  Siuitli  Company,  Brisco 
Klcanwcll  tooth  brush,  3.'i  West  Tbirty- 
tbird  s.reet,  Xew  Y'ork. 

t'ariic'itcr  &  Corcoran,  20  Cortlandt 
'ireet.  New  Y'ork,  are  jdacing  orders  with 
a  selected  list  of  paiicrs  for  the  White 
Tar  Company,  white  tar  mothproof  hags, 
Itif  .lolin  street,  Now  Y’ork. 

Nelson  Cliesman  &  Co.,  1127  Pine 
s.reet.  St.  I.<ouis,  .Mo.,  are  sending  out 
orders  for  twenty  line-,  three  times  a.  w. 
for  l.’iO  iinics.  to  Pacific  (.’oast  jiapers, 
for  the  Walniitta  'Company,  303  North 
i’oiirtccntli  slrtH't.  St.  Louis,  Mo. 


The  Do  Meracle  Chemical  Comiiany, 
I'.HtT  Park  avenue,  Xew  Y'ork,  is  endeav¬ 
oring  111  place  their  advertising  direct. 

Will  II.  Dilg,  12  State  street,  Chicago, 
is  placing  new  orders  with  several  large 
<-ity  pajiers  for  tlie  Anheuscr-Buseli  Brew¬ 
ing  .Vssociatiou,  Budweiser  beer,  St. 
Louis,  Mo. 


Tlie  Dunlap-Ward  .Ydvertising  Com¬ 
pany.  Hartford  Imilding.  Chicago,  is 
making  some  .'i.tHkl-line  contracts  with 
western  papers  for  the  Paige  Detroit 
.Motor  Car  Company,  Detroit,  Mich. 


AllM*rt  Frank  ik  Co..  2l!  Beaver  street. 
New  Y’ork.  are  sending  out  three-time 
orders  to  large  city  papers  for  the  Guar¬ 
anty  Trust  (jompany.  Great  Falls  Power 
Company  bonds,  2S  Nassau  street,  Xew 
Y'oek. 

The  Charles  H.  Fuller  Company,  023 
South  Wabash  avenue.  Chicago,  is  again 
placing  orders  generally  for  the  Walter 
Lntger  Dislge  Company,  Tiz  foot  pow¬ 
der.  Chicago. 

The  Homer  W.  Hedge  Company,  300 
I  Fifth  avenue,  Xew  Y’ork,  will  place  the 
I  advertising  of  the  Fiberloid  Company, 
Litholin  ci>llars,  7  Waverly  place,  Xew 
Y'ork. 


riie  .M  atos-Menz  Adverfi.-ing  Company, 
Bnlle.in  building.  Philadelphia,  Pa.,  is 
placing  new  copy  of  contracts  to  run 
from  -May  until  September  for  the  Eck- 
inan  Manufacturing  Company,  Sixth  and 
.Market  streets,  Philadelphia. 


The  H.  K.  McCann  Company,  11 
Broadway.  Xew  Y’ork,  is  sending  out 
onl.Ts  to  large  cities  for  the  present  for 
.lames  Pyle  iV  Sons,  Penrliiie.  420  Grt'cn- 
wich  s.reet,  Xew  Y'ork. 

The  Morse  International  .Ygeney,  Dodil- 
Mead  building,  Xew  Y’ork.  is  again  plac¬ 
ing  orders  with  a  selected  I'st  of  ])a|M>rs 
for  the  Bank  of  Xew  South  Wales,  .Sid¬ 
ney,  .Yustralia. 

The  Frank  Seaman  .\genc.v,  30  West 
'I’hirty-fhird  street.  N’ew  Y'ork,  is  extend¬ 
ing  orders  to  southern  papers  for  tlie 
■Ymerican  Tohaeeo  (Company,  Sovereign 
cigarettes.  111  Fifth  avenue,  Xew  Y'ork. 
This  agency  is  also  placing  orders  with 
Iiajiers  in  cities  where  agent  will  visit 
for  Corneille.  David  &  Co..  Liehig  Ex¬ 
tract  Company,  Oxo  Bouillon  eulies.  !l 
North  Moore  street,  Xew  Y’ork. 


RO  LL  OF  HONOR 


List  •£  Pabli««ti*as  •xamiaad  bj  tb«  Auaaiatiaa  af  Aataricaa  Advar- 
tiaara,  af  wbick  a  COMPLETE  EXAMINATION  af  tka  varioaa  raaarda  af 
ciraalatiaa  waa  mad#  aad  tka  ACTUAL  CIRCULATION  aaaartaiaad. 


ALABAMA. 

MISSOURI. 

ITEMT. . Mobile 

DAILY  &  SUNDAY  GLOBE . Joplin 

CALIFORNIA. 

1  POST-DISPATCH . Si.  LouU 

INDEPENDENT . Santa  Barbara 

MON  I  ANA. 

BULLETIN . San  FrancUco 

MINER  . Butte 

CALL . San  Franciico 

NEBRASKA. 

EXAMINER . San  FrancUco 

FREIE  PRESSE  (CU.  1 28,384).... Uncoln 

RECORD  . Stockton 

Only  newapaper  in  Stockton 

;  NEW  JERSEY. 

that  will  tell  its  circulation. 

j  PREISS . Asbury  Park 

FLORIDA. 

JOURNAL . Eliinbeth 

METROPOLIS  . Jackaonvilla 

!  OOURlE<R-Nli.Wb  . .  .Rlamhcld 

GEORGIA. 

NEW  MEXICO. 

ATLANTA  JOURNAL  (Cir.  53. 163)  Atlanta 

CHRONICLE . . Auguata 

LEDGER . .”..7.. . Columbua 

MORNING  JOURNAL . AlbuqMique 

_ NEW  YORK. _ 

~  ILLINOIS. 

POLISH  DAILY  ZGODA . ChicaTo 

SKANDINAVEN  . Chicago 

HFRAI  n  .  . foliet 

BUFFALO  EVENING  NEWS. . .  .Buffalo 
BOLLETTINO  DELLA  SERA,  New  York 

EVENING  MAIL . New  York 

STANDARD  PRESS  . Troy 

HERALD-TRANSCRIPT . Peoria 

lOURNAL . Peoria 

RECORD . Troy 

1  OHIO. 

INDIANA. 

{  PLAIN  DLALLR . CleTelandl 

1  Circulation  tor  January,  1912 

NEWS-TRIBUNE  . Marion 

THE  AVE  MARIA . Notre  Dame 

1  Sunday . 131,013 

IOWA. 

1  VINDICATOR . Youagstoura 

CAPITAL . . D«  Moinei 

REGISTER  &  LEADER . De.  Moinea 

rHE  TIMES-JOURNAL . Dubuque 

PENNSYLVANIA. 

TIMES . aeetar 

DAILY  DEMOCRAT . Johnitowa 

KANSAS. 

DISPATCH  . Piluburgh 

GERMAN  GAZETTET.  . . .  .Philadelphia 

CAPITAL . Topeka 

KENTUCKY. 

TIMES-LEADER . . .  Wilkee-Bar’ra 

COURIER- JOURNAL . LouUville 

TIMF3 . Louiirille 

GAZETTE . York 

SOUTH  CAROLINA. 

LOUISIANA. 

ITEM . New  Orieana 

Daily  mail . Andertoa 

TIMES-DEMOCRAT . New  Otleana 

THE  STATE . Columbia 

MARYLAND. 

(Cir.  Auguzt.  1911,  S.  17,969;  D.  17,614.) 

THE  SUN .  . Baltimore 

has  a  net  paid  circulation  of  124,000 
copies  daily,  80,000  of  which  are 
served  in  Baltimore  homes. 

TENNESSEE. 

NEWS-SCIMITAR . Memphit 

BANNER . Nadivilla 

MICHIGAN. 

TEXAS. 

PATRIOT  . Jackson 

The  Six  Months  Average  Was 

A. A. A.  Figures . D.  10,366;  S.  11,289 

Patriot  Figures . D.  10331:  S.  11,233 

RECORD . Fort  Worth 

CHRONICLE . Houiton 

WASHINGTON. 

MINNESOTA. 

POST-INTELLIGENCER . Seattle 

WISCONSIN. 

The  .1.  Walter  Thompson  Company,  44 
East  Twenty-third  street,  Xew  Y’ork,  is 
re.-!uining  the  spring  advertising  of  the 
Stewart  Hartshorn  Compan.v,  Hartshorn 
self-acting  shade  rollers,  East  Xewark, 
X.  .1.  This  company  i.s  al.so  placing 
orders  with  a  few  selected  papers  for  the 
Gersiendorfer  Brother.s,  Saitolin,  231 
East  Forty-second  street,  Xew  York. 

EVENING  WISCONSIN . Milwaukee 

SENTINEL . Milwaukee 

CANADA. 

ALBERTA. 

Proof  of  Supremacy 

During  the  year  1911  The  Daily 
States  carried  594,251  lines  of  local 
advertising  more  than  any  other  New 
Orleans  paper.  The  reason  is  that  the 
man  on  the  ground  knows  the  States 
gives  the  best  results,  and  that’s  where 
he  prefers  to  put  his  money. 

What's  good  for  the  local  man  should 
be  good  for  you. 

DAILY  STATES  new  Orleans, 

HERALD . Calgary 

BRITISH  COLUMBIA. 

WORLD . Vancouver 

ONTARIO. 

FREE  PRESS . London 

QUEBEC. 

LA  PATRIE . Moniroal 

LA  PRESSE  (Ave.  Cir.  lor  191 1,  104,197),  Montreal 

TRADE  PAPERS. 

1  nb  V«  BHvVM  bVI  Ab  AwfiRL  1 

S«k  AtMU— Ftreifi  AJ?ertituic 

New  York  Chicago  Kanaas  City 

NEW  YORK. 

RETAIL  BAKER . New  York 

April  13,  1912. 


THE  EDITOR  AND  PUBLISHER. 


13 


STORY  WITH  KLEIN  AGENCY. 


He  Haa  Had  an  Extensive  Experience 
in  Advertising  Work. 

Walter  H.  Story,  who  has  just  joined 
the  staff  of  I.  Klein,  the  special  repre¬ 
sentative  in  the  Metropolitan  Tower, 
New  York,  has  been  in  the  newspaper 
business  for  the  last  fifteen  years.  His 
first  experience  was  gained  on  the  Phila¬ 
delphia  Bulletin,  with  which  newspaper 
he  was  connected  for  five  years,  going 
from  it  to  the  Philadelphia- Telegraph. 

He  was  with  the  Telegraph  for  nine 


Walter  H.  Story. 


years,  the  last  four  of  which  were  spent 
as  eastern  representative  for  foreign  ad¬ 
vertising.  with  headriuarters  in  Xew 
York. 

For  the  jiast  year  Mr.  Story  has  been 
with  the  J.  C.  Wilberding  Co. 

.\s  noted  in  these  columns  last  week. 
Mr.  Klein  has  been  appointed  foreign 
representative  of  the  Philad  lphia  Te’e- 
graph.  Naturally  Mr.  Story’s  long  con¬ 
nection  with  that  newspaper  has  given 
him  an  intimate  knowledge  of  its  wortli 
which  will  be  of  great  value  to  th.' 
ag:ncy  in  soliciting  business  for  the 
rdegraph. 


Johnston’s  New  Position. 

Harry  Johnston,  for  three  years  adver¬ 
tising  manager  of  the  Montgomery 
(.Ala.)  .Advertiser,  has  resigned  to  take 
charge  of  the  advertising  of  the  Lewis 
Bear  Drug  Co.,  Inc.,  of  Montgomery, 
Ala.  This  company,  which  manufactures 
a  number  of  proprietary  articles,  has 
made  a  large  advertising  appropriation, 
which  will  be  spent  principally  with  the 
newspapers  and  billboards.  The  terri¬ 
tory  to  be  covered  this  season  embraces 
.Alabama.  Georgia,  Florida,  Mississippi, 
and  possibly  North  and  South  Carolina. 


SATURDAY 
SPORT  PAGE! 

Full  page  news  and  pictures  for  afternoon 
editions,  in  the  form  of  typewritten  copy 
and  matrices,  covering  baseball,  boxing, 
Olympic  Games,  football — all  sports. 

Expert  Comment.  Best  Illustrations. 

YOU  NEED  IT ! 

Write  for  jxirticulars  to 

INTERNATIONAL  NEWS  SERVICE 
200  WILLIAM  ST.  NEW  YORK  CITY 


CARTOONIST  OPPER  HONORED. 


Fellow  Artixti  Congratulate  Him  on  ^ 
Long  and  Successful  Career. 

F.  B.  Oppcr,  the  noted  cartoonist  of 
the  New  York  .American  and  creator  of 
Happy  Hooligan  and  other  characters 
of  comic  supplement  fame,  was  tendered 
a  dinner  at  Martin’s  Wednesday  even¬ 
ing  by  more  than  thirty-five  of  the  lead¬ 
ing  c.irtoonists  and  caricaturists  of  the 
city.  Walt  MacDougall,  of  Philadel¬ 
phia,  presided  as  toastmaster,  and  the 
speakers  included  W.  -A.  Rogers,  E.  W. 
Kemble  and  R.  Goldberg. 

The  occiision  was  .Mr.  Opper's  >ixtieth 
Irirthday,  :>nd  it  wa.s  lecalied  that  he  had 
been  drawing  pictures  for  the  .\mer'ican 
for  the  past  twelve  years.  Previous  to 
that  time  he  was  with  Puck.  Many 
were  the  felicitations  Mr.  Oppcr  re¬ 
ceived  on  his  long  and  successful  career 
as  an  artist. 


UNIQUE  BUSINESS  METHODS.  | 

Newsdealer  Trusts  Hundreds  of  Cus¬ 
tomers  to  Keep  Own  Accounts. 

Few  businesses  are  conducted  in  ,1  ' 
ir.ore  uniiine  manner  than  that  of  .Sal-  1 
v:  tore  Cirigliano,  who  runs  a  newsstand  | 
In  the  Park  Row  Bnildiitg,  the  home  of  j 
The  Kurrok  .\nli  Pi'iilishek.  Cirigliano 
keeps  no  liooks  and  trusts  entirely  to 
the  honesty  of  bis  customers,  whose 
niE’.bir  runs  into  the  hundreds.  By  this 


S.m.vatore  Ciri(;i.i.\so. 

olicy  be  claims  to  have  won  thei  *  con- 
lidence  and  friendship,  and  declares  that 
he  does  not  loose  $10  a  year. 

It  is  estimated  that  mere  than  30,000 
people  pass  in  and  out  cf  the  building 
daily,  hut  it  is  largely  from  the  regular 
tenants  of  the  building,  who  number  be¬ 
tween  five  and  six  thousand,  that  Cirig¬ 
liano  draws  his  t-'ade.  He  estimates  that 
fully  half  of  his  customers  run  accounts 
and  that  in  the  hurry  and  bustle  it 
would  be  absolutely  impossible  to  enter 
these  charges  even  if  he  so  desired.  He 
sells  on  the  average  1,500  evening  news¬ 
papers  daily,  besides  quite  a  number  of 
magazines  and  other  periodicals.  He 
also  carries  a  line  of  confectionery. 

Foreclosure  Fail*  to  Silence  Editor. 

Despite  the  fact  that  her  home  and 
printing  establishment  have  been  sold  by 
the  sheriff,  Mrs.  Orpha  R.  Winfield,  who 
publishes  the  Raritan  Independent  at 
Piscatawaytown,  N.  J.,  goes  right  on 
getting  her  paper  out.  She  declares  that 
the  foreclosing  was  the  result  of  spite 
on  the  part  of  politicians,  who  were  not 
in  favor  of  her  editorial  policy.  She 
says  she  will  continue  to  fire  broadsides 
at  what  she  terms  the  political  corrup¬ 
tion  of  the  town.  The  Independent  has 
been  established  for  two  years. 


JUST  THE  THING  for  the 

ONE -MACHINE  PLANT 

The  Weston  (W.  Va.)  Democrat 

Installed  a 


Quick  Chanfce  Model  8 
Three  Magazine  Linotype 


Quick  Change  Model  8 
Three -Magazine 

LINOnPE 

last  January.  Under  date  of  March 
25,  F.  S.  Schuster,  the  editor  and 
manager,  writes : 

“  The  machine  is  working  splendidly,  even  doing  more 
than  I  expected  of  it,  and  after  experience  with  other 
models,  am  frank  to  say  that  it  is  superior  to  anything  you 
have  heretofore  turned  out,  and  the  very  thing  for  a  one- 
machine  office.** 

The  Linotype  Way  ^  tj^  Only  Way 

MERGENTHALER  LINOTYPE  COMPANY 

TRIBUNE  BUILDING,  NEW  YORK 
CHICAGO  SAN  FRANCISCO  NEW  ORLEANS 

1100  S.  Wmbasb  Avenue  638-646  Sneramento  Street  549  Baronne  Street 

TORONTO:  CANADIAN  LINOTYPE  LTD.,  35  Lombard  St. 


DINNER  TO  BERTHOLD  YOKEL. 

Circulation  Manager  of  the  American 
Banqueted  by  His  Associates. 

Berthold  Yokel,  circulation  manager 
of  the  New  A’ork  .American,  was  t.n 
deie.l  ;i  good--.vill  dinner  last  Wednes 
day  e\  ening  at  Kalil's  Restaurant.  The 
dinnc"  was  the  third  given  to  Mr.  Yokel 
within  the  past  three  years.  More  than 
seventy-five  representatives  of  the  cir¬ 
culation  department  were  present,  and 
as  a  token  of  the  high  esteem  in  whicli 
Mr.  Yoke!  is  held  by  his  fellow  worke's 
he  was  given  a  walrus  traveling  hag 
fitted  with  a  complete  ivory  toilet  set. 

George  Henry  was  the  toastmaster 
and  read  many  telegrams  of  good  wishes 
f'om  all  parts  of  the  country.  Some  of 
.Mr.  A’okel's  department  managers  who 
attended  were  Louis  Brink,  Fenton 
Dowling.  W^illiam  Henry,  M.  C.  Mook 
and  William  Gorman,  representing 
Thomas  Rigney,  who  is  ill.  Cornelius 
Daly,  president  of  Mailers’  Union  No.  6, 
and  John  Mc.Ardle,  business  agent  of  the 
same  union,  responded  to  speeches. 

Mr.  Daly  said  that  since  Mr.  Yokel 
has  been  circulation  manager  of  the 
.American  conditions  have  been  bettered 
for  the  mailers  and  he  believed  that 
the-e  was  not  another  circulation  man¬ 
ager  in  New  York  who  more  enjoyed 
the  confidence  of  his  men  than  Mr. 
Yokel  has. 


BUSINESS  NOTES. 

1  he  International  Publishers’  Supply 
Co.,  New  York,  has  been  appointed 
■American  selling  agent  of  the  Pitts¬ 
burgh  Dry  .Mat. 

A.  R.  Keator,  special  representative, 
Hartford  Building,  Chicago,  III.,  has 
been  ajjpointed  Western  foreign  repre¬ 
sentative  of  the  .State  Gazette,  of  Tren¬ 
ton.  .\.  J. 


Bargains  on  Printing  Presses 


FOR  SALE 

Two,  three  and  four-deck 
presses  taken  in  trade  for 
larger  machines,  are  offered 
at  half  price — thoroughly 
overhauled  and  rebuilt,  also 
some  presses  of  other  makes, 
of  various  sizes  and  styles. 
Tell  us  what  you  want  and 
we  will  try  and  fit  you  out. 

Now  is  the  Time  to  Buy 

THE  GOSS  PRINTING  PRESS  CO. 

16th  St.  and  Ashland  Ave.,  Chicago,  Ill. 


THE  WARD  SYSTEMS  CO. 

Operators  of 

The  Ward  Paid-in-adYance  Contest  System 

(The  Sure  System) 

Write  lor  terms,  etc.  903  Markridge  Bldg.,  New  York  City.  N.  Y. 


Daily 

caj>acity, 

tons. 


Location. 


»m|>any 


\V.  U.  Dillon 


justus  A.  II.  Cowles 


T.  H.  A.  Acer 
.\.  G.  Campion 


THE  EDITOR  AND  PUBLISHER. 


Apiui.  13,  1912. 


Capper  Buys  Another  Paper. 

Arthur  Capper,  publisher  of  the  To¬ 
peka  (Kan.)  Daily  Capital,  on  March 
.‘Jl  purchased  the  Dklahuma  Farmer, 
Guthrie,  Okla.  The  purchase  carries 
with  it  a  guarantee  of  a  paid  circula¬ 
tion  in  excess  of  50,000  semi-monthly. 
M.  L.  Crowther,  recently  publisher  of 
Public  Opinion  at  Osage  City,  Kan., 
who  was  brought  up  in  the  newspaper 
way  he  should  go  on  the  Topeka  Daily 


NEW  YORK 
EVENING 

JOURNAL 

Prints  and  sells  more 
copies  than  any  other 
Daily  Paper  in  America. 


Capital,  will  be  general  manager.  The  j 
ortice  of  publication  will  remain  in  1 
(iuthrie.  Mr.  Cai)per  promises  to  makt  | 
the  Oklahoma  ha  mer  the  equal  of  his 
I  other  State  agricultural  pap.TS,  and  that's 
.good  enough  for  anyone.  This  purchase  | 
gives  Mr.  Capper  four  distinctively  ! 
State  farm  papers:  Farmers'  Mail  and 
,  Breeze  for  Kansas,  Nebraska  Farm ' 
Journal,  Missouri  Ruralist  and  Okla-  j 
homa  I'armcr  and  Missouri  Valley ; 
■  Fa  mer. 


The  Circulation  of 

THE  BOSTON  AMERICAN 

IS  OVER 

400,000 

DAILY  and  SUNDAY 


THE  LARGEST  IN  NEW  ENGLAND  203  Broadway 


Golden  Gate  Agency. 

One  of  the  a'S.’ts  of  the  California 
Fig  Syrup  Co.,  which,  as  noted  in  these 
columns  last  week,  has  been  sold  to 
the  Xeuralgyline  Co.,  of  Wheeling,  \V. 
\'a..  was  the  (lohlen  Oatc  .Advertising 
.\g  ncy,  established  hy  K.  H.  Queen, 
I)'esident  ami  general  manager  of  the 
company  twenty-live  years  ago.  It  is 
tin  lersti  od  that  the  new  owners  will 
place  all  of  their  advertising  through 
tint  agercy  in  the  future. 


A  steadily  increasing 
business— without  the 
aid  of  special  editions 
—is  the  answer  as  to 
why 

THE  EVENING  MAIL’S 

policy  of  accepting 
only  clean  advertise¬ 
ments  is  a  winning 
one. 

203  Broadway  -  New  York 


The  News  Scimitar 

Of  MEMPHIS,  TENNESSEE 

is  the  leading  afternoon  newspaper  in  the 
Mississippi  Valley  south  of  St.  Louis. 

The  largest  and  oldest  afternoon  news¬ 
paper  in  700  miles  of  this  great  valley. 

Represented  by  PAUL  BLOCK,  Inc. 
2o0  Fifth  Avenue,  NEW  YORK. 

Steger  Building,  CHICAGO. 


YOU  MUST  USE  THE 

LOS  AINOELES 

EXAMIINER 

to  cover  the  GREAT  SOUTHWEST 
Sunday  Circulation  1  'Jfi  nHA 
MORE  THAN  .  -  1  XU,UUU 


GET  THE  BEST  ALWAYS  I 


vllt|p  Pittaburs  iBtapatrl} 

Greater  Plttsbar^’s  Greatest 
Newspaper 

Wallace  O.  Brooke  Hobacb  M.  Poed 
Biuuswick  Bldg.  PeopleaGasBIdg. 

New  York  ChicESTO 


LIST  OF  NEWS  PRINT  PAPER  MILLS  ( Revised  to  April  1,  1912) 

Prepared  by  Committee  on  Paper  of  American  Newspaper  Publishers  Association. 


Intcriiatiitnal  I'aiK^r  C'o.. 


Great  *Northern  Paper  Co . 

W,  H.  Parsons  &  Co . 

St.  Croix  Paper  Co . 

Berlin  Mills  Co . 

The  Fitzdale  Paper  Co . 

St.  George  Pulp  &  Paper  Co . 

St.  Kegis  Paper  Co . 

Taggarts  Paper  Co . 

Aldrich  Paper  Co . 

Oswego  Falls  Pulp  &  Paper  Co . 

Finch.  Pruyii  &  Co.,  Inc . 

Gould  Paper  Co . 

Cliff  Pai>er  Co . 

Pettibone-Cataract  Paper  Co . 

Kemington-Martin  Co . 

West  End  Paper  Co . 

Champion  Paper  Co . 

Norwood  Paper  Co . 

High  Falls  Pulp  &  Pa|>er  Co . 

Malone  Paper  Co . 

Union  Bag  &  Paper  Co . 

Tidewater  Pa|)er  Mills  Co . 

R.  T.  Moorhousc . 

Kaymondville  Paper  Co . 

Cleveland  Paper  Mfg.  Co . 

Alexandria  Paper  Co . 

(‘heboygan  Paper  Co . 

Kimberly  Clark  Co . 

Flambeau  Paper  Co . 

Menasha  Paper  Co . 

Menasha  Paper  Co  . 

Nekoosa-Kdwards  Paper  Co . 

Combined  L^>cks  Paper  Co.  . 

Dells  Paper  Co  . 

Con.  Water  Power  &  Pai>cr  Co.  ... 
Grand  Ra{Hds  Pulp  &  Pa|>er  Co.... 

Centralia  Pulp  &  Paper  Co . 

Outagamie  Paper  Co . 

Wisconsin  River  Paper  &  Pulp  Co.. 

Grandfather  Falls  Co . 

Rhinelander  Paper  Co . 

Northwest  Pap^r  Co . 

Itasca  Paper  Co . 

Hennepin  Paper  Co . 

Watab  Pulp  Se  Paper  Co . 

Minnesota  &  Ontario  Power  Co.  . . . 


Floriston  Pulp  &  Paper  Co . 

Crown  ColumSia  Pulp  &  Paper  Cc 


W'illamette  Pulp  &  Paper  Co . 

Hawley  Paper  &  Pulp  Co . 

I^urentide  Co.,  Ltd . 

Relgo-Canadian  Pulp  &  Paiier  Co.,  Ltd. 

E.  B.  Eddy  Co.,  Ltd . 

News  Pulp  &  Paper  Co.,  Ltd . 

Canada  Paper  Co.,  Ltd . 

J.  R  Booth  . 

Jonquieres  Pulp  Co.,  Ltd . 

Lake  Superior  Pai>er  Co.,  Ltd . 

Spanish  River  Pulp  &  Paper  Mills,  Ltd.. 

Ontario  Pulp  &  Paper  Co . 

Powell  River  Paper  Co . 

Anglo’Newfoundland  Develop.  Co . 


C.ltnv  Falls,  N.  V . T 

Fort  Edward  N.  V . | 

(’oriiith.  N.  Y . 

Chishulm,  Me . I 

Berlin.  N.  H . i 

Niagara  Falls,  N.  Y . i 

Kimifurd  Falls,  Me . j 

l-ranklin,  N.  H . j 

I'urner’s  Falls.  Ma**s . 

Ticonder«>ga.  N.  Y . j 

IUllt*ws  Falls,  Vt . I 

Wilder.  Vt . I 

Watertown,  N.  \ . j 

Millinf>ckett,  Me . | 

East  Millinocketl,  Me . ^ 

Madison.  Me . J 

P.runswick,  Me . 

Woodland,  Me . 

Berlin  N.  H . 

Fitzdale.  Vt . 

Norwalk,  Conn . 

De  FVriet,  N.  Y . 

Felts  Mills,  N.  Y . 

Natural  Dam,  N.  Y . 

Fulton.  N.  Y . 

Glens  Falls,  N.  Y . 

Lyons  Fills  N.  Y . 

.Niagara  !'alls,  N,  Y . 

Niagara  Falls.  N.  Y . 

Norfolk.  X.  V,  . 

Carthage,  N.  Y . 

Carthage,  N.  Y . 

N’«'rwo>>d,  N.  Y . 

(  hatcaugay.  N.  Y.  . 

Malone.  N.  Y . 

Hudson  Falls,  N.  Y . 

.New  York  City  . 

Bridesburg,  Philadelphia . 

Norfolk.  N.  Y . 

Cleveland,  O . 

.Mexandria,  Ind . 

I  hchoygan.  Mien . 

Niagara.  Wis . 

Park  Falls,  Wis . 

I-adysniiih,  Wis . 

Menasha,  Wis . 

Port  Edwards,  Wis.  . 

Combined  l^cks,  Wis . 

Kau  Claire.  Wis . 

(irand  Rapids,  Wis . 

(irand  Rapids,  Wis . 

firaiid  Rapids.  Wis . 

Kaukauna,  Wis . 

Stevens  Point,  Wis . 

Merrill,  Wis . 

Rhinelander,  Wis . 

(dfiquet.  Minn.  . . 

tirand  Rapids,  Minn . 

Little  F'alls,  Minn . 

Sartell,  Minn . 

International  Falls,  Minn . 

Floriston.  Cal . 

Camas,  W  ash . 

Oregon  City,  Ore  . 

fUegon  City,  Ore  . 

Grand  Mere.  Que . 

Shawinigan  rails,  Que . 

Hull,  Que . 

St.  Raymond,  Que . 

Wimlsor  Mills,  Q^c . 

Ottawa.  Ont . 


To  whom  inquiries  should 
be  addressed. 


.\rtliur  K.  Wright .  30  Broad  St.,  New  York  City. 


E.  (i.  Murphy  ... 
<1.  C'.  .Sherman  ... 
Li.  C.  Sherman  . . . 
Nelson  R.  Caswell 
II.  L.  Paddock  ... 
C\  .\.  W  oodcock  . . 
(i.  H.  P.  Gould... 


N.  J.  Bowker . 

Manufacturers’  Paper  Co. 

E.  B.  Sterling  . 

Manufacturers*  Paper  Co. 
Manufacturers*  Paper  Co. 

.Manufacturers*  Paper  Co. 
Union  P>ag  &  Paper  Co.. 

Albert  Newcombe  . 

R.  T.  Moorhouse . 

Manufacturers*  Paper  Co. 
Cleveland  Paper  Mfg.  Co. 


51  Wall  St.,  New  York  City. 

Ml  Broailway,  New  York  City. 
Boston,  Mass. 

404  Comrcl  St.,  Portland,  Me. 
Fitzdale,  V't. 

•Norwalk,  Conn. 

Watertown,  N.  Y. 

Watertown,  N.  V'. 

Natural  Dam,  N.  V’. 

Fulton,  N.  Y. 

Ctlens  Falls,  N.  Y. 

Lyons  Falls,  N.  Y. 

Niagara  Falls,  N.  Y. 

41  i*ark  Row,  New  York  City. 
Carthage,  N.  Y. 

41  Park  Row,  New  York  City. 
41  I’ark  Row,  New  York  City. 
C  hateaiigay,  N.  V. 

41  Park  Row,  New  York  City. 
17  Battery  PI.,  New  York  City 
1182  B’way,  New  York  City. 
lUidesburg,  Philadelphia. 

41  Park  Row,  New  York  City. 
Cleveland,  Ohio. 


Oneonta  Star  Sold. 

Onkonta,  X.  V. —  Harry  \V.  Ltc  lias 
piircl  aspi!  the  LDrtrollinii  iiUerost  in  the 
Daily  Star  fr  un  Hon.  Stephen  C,  Clark, 
of  New  York.  Mr.  Lee  was  the  founder 
of  the  paper,  and  has  been  its  editor  ever 
since  its  estahli^liment.  He  is  a  l)roi!ier 
of  James  M.  Lee,  the  director  of  the 
Department  of  Journalism  at  New  York 
Lniversitv. 


THE  NEWS 

BUFFALO,  N,  Y. 

Circulation  for  March,  1912 

96,999 

The  Leading  DISPLAY  and 
CLASSIFIED  Advertising 
Medium  in  New  York  State 
outside  of  New  York  City. 
EDWARD  H.  BUTLER,  Editor  and  Prop'r 
C.  F.  KELLY  &  CO.,  Foreign  Representatives 


H.  A.  Frambach  .  Cheboygan,  Mich. 

F.  J.  Sensenbrenner  ....  Neenah,  Wis. 

(luy  W'aldo  .  I’ark  Falls,  W’is. 

M.  n.  Ballou  .  Menasha,  VVis. 

M.  II.  Ballou .  Menasha,  W’is. 

L.  E.  Nash .  I*ort  Edwards,  W’is. 

.  Combined  Locks,  Wis. 

W’.  L.  Davis .  Eau  Claire,  Wis. 

fteorge  W.  Mcafl  .  Grand  Rapids,  W’is. 

(icorge  W.  Mead  .  Grand  Rapids,  Wis. 

L.  E,  Nash  .  Grand  Rapids,  Wis. 


r.  A.  Babcock  . 

W.  J.  Sullivan  . 

Wm.  Eibcl . 

Northwestern  Paper  Co., 

A.  C.  Bossard  . 

B.  F.  Nelson  . 

J.  A.  Porter  . 

E.  \V.  Backus  . 


Wm.  Pierce  Johnson  . . 


Neenah,  Wis. 

Merrill,  Wis. 

Rhinelander,  Wis. 

Cloquet,  Minn. 

Minneapolis,  Minn. 

Sartell,  Minn. 

Minneapolis,  Minn. 

.Maska  Commercial  Building, 
San  Francisco,  Cal. 

San  Francisco,  Cal. 

Grand  Merc,  Que. 

St.  Nicholas  Bldg,  Montreal. 


Jonquieres,  Que . 

Sauit  Ste.  Niane,  Ont . 

Kspanola,  Ont . 

Sturgeon  Falls.  Ont . . . 

Powell  River.  British  Columbia. 
Great  Falls,  Newfoundland.... 


Frank  Powell  .  St.  Nicholas  Bldg,  Montreal. 

F.  T.  Compbeil  .  Windsor  Mills,  Quebec, 

.T.  R.  Booth  .  Ottawa,  Ont. 

O.  A.  Porritt  .  Jonquiere^i.  Que. 

James  T.  Mix .  Dayton,  Ohio. 

.\.  E.  Millington  .  Espanola,  Ont. 

A.  E.  Millington  .  Espanola,  Ont. 

N.  R.  Lang  .  Powell  River,  B.  C. 

Barrow, Wade  &  Guthrie  Co  Broad  St.,  New  York  City. 


Chicago 

People  s  Gas  Rldg 


New  York  City 
Metropolitan  Bldg. 


Total  .  <1,106 


DEMOCRAT 

Nashville,  Tenn. 

carries  more  local  advertising  than  any 
other  Nashville  newspaper 

The  JOHN  BUDD  CO.,  Representative 
New  York  Chicago  St.  Louis. 


IN  MEXICO  CITY 

the  advertiser  only  bai  to  uae 

THE  MEXICAN  HERALD 

(Unly  English  Newipaper) 

EL  HERALDO  MEXICANO 

(Only  Afternoon  Spaniih  Newipaper) 

THE  S.  C.  BECKWITH  SPECIAL  AGENCY 

(Sole  Representative*) 

NEW  YORK  KANSAS  CITY  CHICAGO 
Tribune  Bldg.  Reliance  Bldg.  Tribune  Bldg. 


The  Elizabeth  (N.  J.)  Times 

Only  Democratic  daily 
in  Fifth  Congressional  District 


April  13,  1912. 


THE  EDITOR  AND  PUBLISHER. 
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MISSOURI  NEWS  NOTES. 

(Special  Correspondence.) 

Columbia,  Mo.,  April  10. — Charles  D. 
M<irri.s,  editor  of  the  St.  Joseph  Gazette 
and  ehai  man  of  the  Slate  Republican 
Committee,  is  heinj;  talked  of  as  a  possi- 
lile  national  committeeman  to  succeed 
Charles  Xagel.  Mr.  Morris  is  also  a 
jiossihility  for  membership  in  the  “Big 
hour,’’  the  delegates  at  large  from  Mis¬ 
souri  to  the  Republican  National  Con¬ 
vention  at  (.  hicago  in  June. 

W  alter  G.  B'yan,  formerly  advertis¬ 
ing  manager  of  the  Kansas  City  Journal, 
has  gone  to  the  Chicago  Trilnme. 

I'he  New  Madrid  Record,  owned  by 
Albert  O.  Allen,  former  State  Auditor, 
and  the  Southeastern  Missou  ian,  owned 
by  Hdward  W’right,  had  to  suspend 
publication  because  of  the  flood. 

B.  Russell  Franklin,  editor  of  the 
Ru'^selville  Rustler,  a  newspaper  printed 
in  a  town  of  3ti5  inhabitants,  recently 
issued  a  Id-page  fine  stock  edition,  cov¬ 
ering  his  and  adjoining  counties. 

Mrs.  S.  W  .  Lee,  edito-  of  the  Savan¬ 
nah  Reporter,  has  inaugurated  a  move¬ 
ment  in  that  town  for  civic  improve¬ 
ment.  Mrs.  Lee  is  to  appear  on  the 
program  of  Journalism  Week  at  the 
I'nive'sity  of  Missouri  in  an  address  on 
“Country  Journalism  as  a  Field  for 
Women.” 

F.  R.  Schuffler  is  writing  “Missouri 
Notes”  on  the  Kansas  City  Times. 

Miss  Florence  La  Tifiio,  of  Belleville, 
III.,  the  only  woman  memher  of  the  11)12 
graduating  class  at  the  School  of  Jour¬ 
nalism,  has  been  elected  president  of  the 
class.  Miss  Mary  I’axton.  of  Independ¬ 
ence,  Mo.,  was  president  of  the  gradu 
ating  class  two  years  ago. 

Miss  Amy  V.  .Armstrong  has  been  ap¬ 
pointed  to  take  cha  go  of  the  clipping  de¬ 
partment  of  the  St.  Louis  Globe  Demo¬ 
crat. 

H.  P.  Stapcl,  of  the  .Atchison  County 
Mail,  has  been  urging  the  farmers  of 
his  county  to  band  together  to  employ 
an  expert  in  farm  management  as  an 
adviser. 

■Among  those  who  have  accepted  in¬ 
vitations  to  attend  Journalism  Week  at 
Missouri  I'nive^sity  arc  Mrs.  Juliet 
Strauss,  a  contributor  to  the  Ladies' 
Home  Journal,  who  assists  her  husband 
in  running  the  Rockville  (Ind.)  Tdbune 
and  George  W,  Coleman,  president  of 
the  .Associated  .Advertising  Clubs  of 
.\mcrica. 


JouMialist,  which  he  sold.  He  also  at 
one  time  published  the  New  York  Me¬ 
tropolis.  He  was  also  treasurer  of  the 
Democratic  National  Committee  in  the 
first  Bryan  campaign.  Mayor  Grant  ap¬ 
pointed  him  supervisor  of  the  City 
Record. 

Miss  Elsie  G.  Jaques,  a  well-known 
newspaper  woman  of  Jersey  City,  died 
at  her  home  last  week  of  complications 
following  a  nervous  breakdown.  She 
was  a  member  of  the  Jersey  Journal 
staff  for  seven  years. 


CONSOLIDATIONS 

This  organization  is  especially  well 
t<iuil»pe<l  to  conduct  negotiations  tending  to 
the  consolidation  of  newspaper  or  magazine 
pri)iK.*rties. 

Situations  requiring  patience,  diplomacy, 
and  a  knowledge  of  values  appeal  to  us 
strongly.  These  <|ualiticatioiis  have  been 
gained  through  our  experience  as  brokers 
as  well  as  through  long  years  of  ownership 
and  operation  of  important  publishing  prop¬ 
erties. 

Harwell,  Canaon  &  McCarthy 

Ilrokers  in  newspaper  and  magazine  prop¬ 
erties  that  are  not  “hawked  on  the  market.*’ 

200  Fifth  Ave.,  New  York 

(Fifth  Avenue  Building) 


DIRECTORY  OF  ADVERTISING  AGENTS 


General  Agents 


Publishers*  Representatives 


ADVERTISING 

MEDIA 

ILLINOIS 

CHICAGO  EXAMINER 

The  larseit  Mornins  and  Sunday  Ne-wa 
paper  west  of  New  York,  and  the  great 
Home  Medium  of  the  Middle  'Welt. 

WASHINGTON 


THE  SEATTLE  TIMES 

The  unmistakable  leader  of  the  Northweat. 
Ahead  of  all  American  newipapera  eac^t  one 
in  total  volume  of  buiineai  carried.  Circula¬ 
tion — Daily,  64,741;  Sunday,  84,106—60% 
ahead  of  its  nearest  home  competitor. 

A  matchless  record — an  unbeatable  newspaper. 


TIE  BLACK 
DIAMOND 


Chicago  -  New  York  •  Pittsburgh, 
for  80  years  the  coal  trades’  lead¬ 
ing  journal  Write  for  rates. 


OBITUARY  NOTES. 

Theouork  Melvin  Fowler,  a  member 
of  the  editorial  staff  of  the  Chicago 
Journal,  died  suddenly  at  his  home  iu 
that  city  last  week,  lie  was  thirty-six 
years  old  an.l  was  well  knrwn  in  n?ws 
paper  circles. 

M.xjor  E.  F.  Gr.xtill,  veteran  editor 
of  the  Greenville  (.Mich.)  Independent 
died  la.st  week.  He  was  seventy-five 
years  old,  a  veteran  of  the  Civil  War. 
He  had  published  the  Independent  for 
forty-six  year.s. 

WiLLi.\M  G.  McL.vugiilin,  the  oldest 
member  of  the  New  York  Press  Club 
and  a  veteran  newspaper  man,  died  at 
the  home  of  his  daughter  in  -New  York 
last  week.  He  was  seventy-one  years 
old  and  was  born  in  St.  John,  New 
Brunswick.  He  began  his  newspaper 
career  on  the  old  New  A’ork  Star  and 
twenty-five  years  later  became  its  pub¬ 
lisher.  Later  he  started  the  New  A'ork 


Barnhart  Brothers  ASpindler 


CHICAGO  -  NEW  YORK  -  WASHINGTON 
ST.  LOUIS  -  DALLAS -KANSAS  CITY 
OMAHA  -  ST.  PAUL  -  SEATTLE 

Will  equip  with  their  wonderfully 
convenient  Space-Saving  Composing 
and  Press  Room  Steel  Furniture, mak¬ 
ing  lay-out  and  blue-print  of  your 
rooms,  so  that  you  can  sax>e  money  at 
spigot  and  bung-hole  every  day  of  the 
year.  Call  us  into  council. 


ADVERTISERS’  SERVICE 

5  Beekman  St.,  New  York 
Tel.  Cortlandt  3155 

AMERICAN  SPORTS  PUB.  CO. 

21  Warren  St.,  New  York 
Tel.  Barclay  7095 

ARMSTRONG,  COLLIN  ADV.  CO. 

115  Broadway,  New  York 
Tel.  4280  Rector 

GEORGE  W.  BRICKA,  Adv.  Agent. 

114-116  East  28tk  St.,  New  York 
Tel.  1528  Mad.  Sq. 

OEBEVOISE,  FOSTER  CO. 

15-17  West  38th  St.,  New  York 
Tel.  Murray  Hill,  5235 

FRANK.  ALBERT  &  CO. 

26-28  Beaver  St.,  New  York 
Tel.  Broad  3831 

HOGUET  ADVERTISING 
New  York  Office, 

20  Veiey  Street 

Tel.  Cortlandt  2252 
Toronto  Office, 

23  Scott  Street, 

Tel.  Adelaide  1749 

HOWLAND,  HENRY  S.,  Adv.  Ag’cy 
20  Broad  St.,  New  York 
Tel.  Rector  2573 

KIERNAN,  FRANK  &  CO., 

156  Broadway,  New  York 
Tel.  1233  Cortlandt 

LEDDY,  JOHN  M. 

41  Park  Row,  New  York 
Tel.  Cortlandt  8214-15 

NAMROD  ADVERTISING  AGENCY 
926  Tribune  Bldg.,  New  York 
Tel.  Beekman  2820 
MEYEN,  C.,  &  CO. 

Tribune  Bldg.,  New  York 
Tel.  Beekman  1914 

SECURITIES  ADV.  AGENCY 
27  William  St.,  New  York 
Tel.  Broad  1420 

ILLINOIS 

GUENTHER-BRADFORD  &  CO. 

64  W.  Randolph  St.,  Chicago 

Newspaper  and  Magazine  Advertising 

PENNSYLVANIA 

RUBINCAM  ADV.  AGENCY 
Drexel  Bldg.,  Philadelphia 
Tel.  Lombard  2152 


ALCORN.  FRANKLIN  P. 

33  West  34th  St.,  New  York 
Tel.  Gramercy  666 

ALCORN,  GEORGE  H. 

405  Tribune  Bldg.,  New  York 
Tel.  Beekman  2991 

BARNARD  &  BRANHAM 

Brunswick  Bldg.,  Naw  York 
Boyce  Bldg., 'Chicago 
Tel.  Madison  Sq.  6380 

PULLEN,  BRYANT  &  CO. 

200  Fifth  Ave.,  New  York 
Tel.  Gramercy  2214 

BUDD,  THE  JOHN,  COMPANY 
Brunswick  Bldg.,  New  York 
Tribune  Bldg.,  Chicago 
Chemical  Bldg.,  St.  Louis 
Tel.  Madison  Sq.  6187 
EPPSTEIN,  CLYDE  E. 

45  West  34th  St.,  New  York 
Tel.  Murray  Hill  6454 

GRIFFITH,  HARRY  C.. 

Brunswick  Bldg.,  New  York 
Tel.  Madison  Sq.  3154 


“Try  our  perfecting  News  at 
5  cents.  It  is  guaranteed  not 
to  smut  or  offset  and  is  black 
and  clean.** 

SEND  FOR  SAMPLE 


F.  E.  OKIE  CO. 

Msnufseturers  Fine  Printing  Inks 
PHILADELPHIA.  PA. 


MEXICO 

THE  PUBLICITY  COMPANY 

San  Diego,  9,  City  of  Mexico,  Mex. 

^UBA  and  WEST  INDIES 

THE  BEERS  ADV.  AGENCY 
Cuba  37,  Altos 
Havana,  Cuba 

Frank  Presbrey  Co.,  N.  Y.  Corr. 


KELLY,  C.  F.,  &  CO. 

Metropolitan  Bldg.,  New  York 
People’s  Gas  Bldg.,  Chicago 
Tel.  Gramercy  3176 

LINDENSTEIN,  S.  G. 

118  East  28th  St.,  New  York 
Tel.  Madison  Sq.  6556 
30  North  Dearborn  St.,  Chicago 

NORTHROP,  FRANK  R. 

225  Fifth  Ave.,  New  York 
Tel.  Madison  Sq.  2042 

PAYNE  &  YOUNG 

747-8  Marquette  Bldg.,  Chicago 
30  West  33d  St.,  New  York 
Tel.  Mad.  Sq.  6723 

PUTNAM,  C.  1. 

45  W.  34th  St.,  New  York 
Tel.  Murray  Hill  1377 

VERREE  &  CONKLIN,  Inc. 

225  Fifth  Avenue,  New  York 
Tel.  Madison  Sq.  962 

WARD,  W.  D. 

Tribune  Bldg.,  New  York 
Tel.  Beekman  3108 

WAXELBAUM,  BENJAMIN 
Jewish  Newspapers 

102  Bowery,  New  York 
Tel.  Spring  7800 


take  it  to  rfr-^ 


POWERS 


OPK^N 
24  HOURS 
I  OUT  OF  24 

fw^AllTTOTWE] 

OWEfcSfflOTOCNGJiAmCO^ 

1 194  Nassau  sura  Vil- ' 


THE  LOVEJOY  CO.  ■stsblished  ilss 
ELECTROTYPERS 

tnd  Manufacturers  of  Electrotype  Machlasry 
144-446  Pearl  Street  New  York 


Press  Clippings 

^  Everything  and  anything 
^  that  is  printed  in  any  news¬ 
paper  or  magazine,  anywhere — 
can  be  supplied  by 

BURRELLE 

45  Lafayette  Street.  New  York  Clly 

MTABLISHBD  A  <)UAHTBB  OF  A  CIHTUBT 


For  Washington  Correspondence 

write 

AMERICAN  TELEGRAPH  PRESS 
District  National  Bank  Building  Washington,  D.  C. 


SPACE  BAND  REPAIRING  by  Machinists  who 
know  how— cost  you  25  cents  each.  Send  us  your  next 
lot  of  25  or  50  and  save  10  cents  each. 


INTERNATIONAL 
Proven  Newspaper  Supplies 


PUBLISHERS  SUPPLY  CO. 

117  John  Street.  New  York,  U.  S.  A. 


THE  EDITOR  AND  PUBLISHER. 


April  13,  1912. 


For  the  benefit  of  the  members  of  the  American  Newspaper  Publishers* 
Association,  who  will  visit  New  York  during  Convention  Week,  we  shall  have 
on  exhibition 

A  New  Model  Stereotype  Foundry 

where  they  may  see  the  very  latest  inventions  in  stereotyping  at  work. 


There  a  SEMI  -  AUTOPLATE  machine  will  be  daily  in  full  operation — 
from  1 0  A.  M.  to  6  P.  M. — making  plates  from  the  forms  of  the  Jersey  Journal, 
by  whom  the  machine  has  been  ordered.  As  the  New  Dry  Mat  will  be  used 
exclusively,  the  whole  process  of  stereotyping  will  be  carried  on  without  steam- 
tables  or  mat-making  appliances  or  materials  of  any  kind.  Nor  will  any  hand 
work  have  to  be  done  upon  the  plates  made,  which  will  be  turned  out  finished, 
cold,  and  dry,  ready  for  press,  at  the  rate  of  3  every  2  minutes. 

This  exhibit  will  illustrate  the  economy  and  great  speed  with  which  a 
modern  low-cost  AUTOPLATE  FOUNDRY  may  be  operated. 

The  Model  Foundry  Exhibit  opens  on  April  2  2d  and  closes  on  May  4th, 
and  will  be  held  at  143  Madison  Avenue,  between  31st  and  3 2d  Streets,  within 
three  blocks  of  the  Waldorf-Astoria,  New  York  City. 

REMEMBER,  that  celerity  of  publication  is  always  limited  by  the  speed 
and  capacity  of  a  foundry ;  and  that  a  handsome  sheet  cannot  be  printed  from 
poor  plates. 

Autoplate  Company  of  America 

HENRY  A.  WISE  WOOD,  President  BENJAMIN  WOOD,  Treas.  and  Gen.  Mgr. 

One  Madison  Avenue,  New  York  City 


